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10c.  Per  Copy 


Knox  Urges  Higher  Circulation  Prices 
To  Ease  Advertisers^  Cost  Burden 

Three-Cent  Rate  Would  Add  $35,000,000  To  Revenues  of  Newspapers  In  90  Chief  Cities,  Says 
Chicago  News  Publisher — Believes  Domestic  Trade  Will  Support  Recovery 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Dec.  14 — Referring  to 
the  direct  relation  of  advertising 
costs  to  circulation  revenues,  the  waste¬ 
ful  and  inefficient  advertising  methods 
ef  the  past  decade,  the  need  for  better 
retail  copy  stressing  quality  instead  of 
price,  and  the  wisdom  of  “unreserved 
franlmess”  with  the  public  in  financial 
advertising.  Col.  Frank  Knox,  Chicago 
Daily  News  publisher,  outlined  the  prob¬ 
lems  ahead  and  the  demands,  in  his 
opinion,  that  will  be  placed  upon  adver¬ 
tising  during  the  coming  year  in  his 
talk  here  today  before  a  joint  meeting 
of  the  Chicago  Financial  Advertisers 
Association  and  Chicago  Advertising 
Council.  His  subject  was:  “Advertis¬ 
ing,  a  Real  Job  in  1933." 

In  discussing  the 'importance  of  media 
lelection.  Col.  Knox  asserted  that  the 
cost  of  advertising  is  directly  related  to 
dnailation  revenue.  He  pointed  out  that 
a  newspaper  has  only  two  possible 
sources  of  income,  that  received  from 
tte  readers  and  that  from  advertisers. 

‘To  the  degree  by  which  the  reader 
fills  to  pay  his  share  of  the  required 
income  to  maintain  a  publishing  prop- 

2r  the  advertisers  must  make  up  the 
ciency,”  he  said. 

The  speaker  advocated  the  adoption 
of  the  3-cent  price  of  daily  newspapers 
as  standard  practice.  He  revealed  that 
a  rough  calculation  made  by  himself  in 
90  of  the  principal  cities  of  the  United 
States  discloses  that  if  the  price  of  3 
cents  per  copy  were  charged  by  all  of 
fie  papers  in  these  cities,  revenues 
would  be  increased  by  approximately 
$35,000,000. 

“Incontestably  the  advertisers  in  these 
papers  are  contributing  $35,000,000 
which  they  would  not  be  required  to 
pay  if  the  reader  bore  his  appropriate 
stare  of  the  cost  of  publication,”  he 
remarked. 

“The  advertising  profession  as  a 
whole  can  make  no  greater  contribution 
to  the  constructive  future  development 
of  die  newspapers  of  the  country  than 
by  insistence  that  a  larger  share  of  the 
cost  of  newspaper  production  be  borne 
by  the  readers,”  declared  Col.  Knox, 
"^ree  cents  has  already  become  a 
fiandard  price  for  daily  newspapers  in 
most  of  the  cities.  I  envisage  the  day 
when  this  will  be  raised  to  five  cents  a 
copy,  duplicate  circulation  largely 
tinninated,  advertising  costs  reduced 
■d  a  far  more  stabilized  and  whole¬ 
some  condition  prevail  as  a  result.” 

Stressing  the  importance  of  courage 
on  the  part  of  American  business  in 
1933,  the  speaker  said  the  present  Euro- 
ptan  debt  situation  would  probably  re¬ 
sult  in  retaliatory  trade  agreements 
sod  the  subsequent  need  for  America 
to  rely  upon  her  own  resources,  mar¬ 
kets  and  factories.  To  indicate  how 
kl^e  a  part  advertising  must  play  when 
this  country  returns  to  normal  condi¬ 
tions,  he  showed  that  so  far  as  our 
fiunestic  market  is  concerned  all  that  is 
taQuired  to  bring  about  normal  business 
•»  the  restoration  of  public  confidence. 
He  asserted  that  there  is  greater  per 
.•pita  distribution  of  real  money  than 
•jer  before,  $44  today  as  compared  with 
♦30  seven  or  eight  years  ago.  He 


By  GEORGE  A. 

pointed  to  the  immense  raw  material 
resources  of  every  character,  factories 
ready  for  production,  skilled  workmen 
eager  for  employment,  and  above  all  the 
“huge  unsatisfied  demand"  for  goods  of 
every  sort  on  the  part  of  the  public. 


BRANDENBURG 

since  1929  with  the  accompanying  sharp 
slump  in  advertising  linage,  the  speaker 
said  that  one  of  the  most  important 
lessons  taught  to  publishers  is  that  poor 
copy  bars  profitable  advertising. 

“The  task  is  only  half  completed 


“To  the  degree  by  which  the 
reader  fails  to  pay  his  share  of  the 
required  income  to  maintain  a 
publishing  property  the  advertisers 
must  make  up  the  deficiency.” 


“The  advertising  profession  as  a 
whole  can  make  no  greater  con¬ 
tribution  to  the  constructive  de¬ 
velopment  of  the  newspapers  than 
by  insistence  that  a  larger  share 
of  the  cost  of  newspaper  produc¬ 
tion  be  home  by  the  readers.” 


Col.  Frank  Knox 


“If  all  of  us  felt  sure  that  business 
was  coming  back  we  would  promptly 
call  into  active  use  the  $40,000,000,000 
that  now  reposes  in  our  banks,  almost 
unused,”  he  continued,  “and  overnight 
we  could  banish  the  spectre  of  want. 
All  that  is  needed  is  confidence.  We 
have  within  our  own  borders  the  mate¬ 
rial  for  at  least  a  90  per  cent  prosperity. 
Since  this  is  true  and  since  you  men  in 
the  advertising  business  carry  every 
day  a  message  read  by  more  than  90 
per  cent  of  our  adult  population,  how 
potent  and  effective  you  can  be  in  build¬ 
ing  up  this  requisite  of  a  return  to 
prosperity. 

“This  is  a  responsibility  which  you 
must  share  with  the  men  who  are  re¬ 
sponsible  for  the  news  and  editorial 
portions  of  our  newspapers,  because 
advertising  matter  is  as  closely  read  in 
these  days  as  are  the  news  and  editorial 
columns  of  the  newspapers.” 

At  the  outset  of  his  talk  Col.  Knox 
commented  upon  the  wasteful  and  ineffi¬ 
cient  advertising  methods  of  the  flush 
days  of  1921  to  1929. 

Viewed  in  the  broad  light,  he  said, 
these  wasted  advertising  appropriations 
did  not  contribute  to  the  .solid  prosperity 
of  the  newspaper  business  because  ex¬ 
cessive  advertising  volume  fostered 
wasteful  and  extravagant  methods  of 
publication  and  competition,  and  every 
dollar  wasted  tended  to  impair  confi¬ 
dence  in  advertising  as  a  whole. 

Commenting  upon  lessons  learned 


when  the  advertising  salesman  secures 
an  order  for  an  advertising  campaign,” 
he  said.  “It  is  part  of  his  business  and 
very  much  in  his  interest  and  that  of  his 
publication  to  carry  his  interest  over 
into  a  study  of  the  copy  it  is  proposed 
to  use  in  the  campaign,  because  it  is 
human  nature  on  the  part  of  the  adver¬ 
tisers  when  campaigns  fail  or  partially 
fail,  to  lay  the  entire  burden  of  blame 
on  the  publication  in  which  the  adver¬ 
tising  appeared,  when  it  is  highly  prob¬ 
able  that  little  of  the  blame  can  be 
properly  assessed  against  the  medium 
and  most  of  the  blame  attached  to  the 
message  carried  in  the  copy.” 

Col.  Knox  suggested  that  a  universal 
and  coordinated  campaign  by  depart¬ 
ment  stores  throughout  the  country  to 
promote  a  return  of  prosperity  by 
stressing  quality  instead  of  price  in 
their  advertising  might  show  a  falling 
off  in  total  volume  of  sales  and  prob¬ 
ably  would  in  view  of  existing  low  price 
levels,  but  a  gratifying  gain  in  net 
profits  to  the  stores. 

Addressing  his  remarks  to  the  finan¬ 
cial  advertising  men  present.  Col.  Kno.x 
reiterated  his  challenge  first  expressed 
to  them  last  fall  at  the  Financial  .Ad¬ 
vertisers  Association  convention  when 
he  suggested  that  the  only  safety  for 
banking  in  the  future  is  “utter  frank¬ 
ness”  with  the  public.  He  said  in  part : 

“Not  only  is  it  incumbent  for  men 
responsible  for  the  advertising  of  bank¬ 
ing  institutions  to  develop  a  form  of 


bank  statement  for  advertising  purposes 
which  is  readily  understood  by  the  aver¬ 
age  reader,  but  it  is  also  equally  import¬ 
ant  that  banks  and  financial  institutions, 
through  advertising,  teach  the  public 
the  fundamentals  of  our  credit  system. 

I  know  of  no  class  of  advertising  men 
who  have  a  more  responsible  position 
toward  the  welfare  of  the  public  than 
those  who  are  charged  with  responsi¬ 
bility  of  financial  advertising.” 

In  an  interview  with  Editor  &  Pub- 
usHra  after  his  speech,  Col.  Knox 
explained  that  sooner  or  later  newspaper 
publishers  must  put  more  stable  founda¬ 
tions  under  the  industry  by  a  more 
economic  division  of  income  sources. 
Elaborating  on  the  circulation  price 
theme,  the  Daily  News  publisher  said: 

“As  many  publishers  know,  there  is 
in  progress  at  the  present  time  an  ex¬ 
haustive  survey  of  the  whole  field  of 
advertising  by  some  of  the  largest  gen¬ 
eral  advertisers  in  the  country.  Out  of 
this  survey  can  come  and  should  come 
some  extremely  constructive  and  help¬ 
ful  changes.  Surely  every  publisher  has 
a  vital  interest  in  such  a  prospect.  Few 
will  challenge  the  statement  that  huge 
sums  of  money  have  been  wasted  in  ad¬ 
vertising  in  the  past.  Inefficiency  and 
waste  between  19^  and  1930  were  nota¬ 
ble  and  touched  the  peak  of  all  time. 

“While  it  is  true  that  much  of  the 
wasted  money  on  the  part  of  advertisers 
found  its  way  into  the  tills  of  the  news¬ 
papers  and  magazines  of  the  country, 
the  advantage  of  these  added  dollars 
to  revenue  is  very  dubious.  The  waste 
which  characterized  advertising  expen¬ 
ditures  was  probably  matched  if  not 
exceeded  by  the  waste  and  extravagance 
which  characterized  newspaper  manage¬ 
ment  in  the  same  era. 

“If  the  depression  has  taught  us  anv- 
thing  worth  while,  it  has  surely  taught 
us  that  in  the  competition  of  the  future, 
every  dollar  must  be  counted  twice, 
whether  it  be  the  dollar  of  the  adver¬ 
tiser,  or  the  dollar  of  the  publisher. 
Under  such  conditions  when  necessity 
drives,  it  is  only  prudence  and  common 
sense  for  publishers  generally  to  study 
revenue  sources  as  well  as  expense  out¬ 
lets.  A  publisher  may  improve  his 
financial  picture  by  the  practice  of  econ¬ 
omy  only  up  to  a  certain  point  and 
when  that  point  is  reached  further  help 
may  only  be  had  from  increased  rev¬ 
enue. 

“Since  newspaper  revenues  are  con¬ 
fined  to  but  two  sources,  circulation  and 
advertising,  the  time  is  at  hand  when 
the  first  of  these  sources  must  be  given 
a  great  deal  of  study.  The  three-cent 
price  for  a  daily  newspaper  has  now  be¬ 
come  the  standard  price.  In  the  years 
ahead  it  will  probably  go  higher  be¬ 
cause  no  industry  of  the  proportions  to 
which  the  newspaper  industry  has  now 
grown  can  continue  to  sell  its  product 
at  a  mere  fraction  of  its  cost  and  make 
up  this  deficiency  through  the  sale  of  a 
by-product,  advertising.  Sooner  or  later 
we  must  put  more  stable  foundations 
under  the  industry  by  a  more  economic 
division  of  our  sources  of  income.” 

Commenting  on  the  matter  of  media 
selection.  Col.  Knox  said  that  this  job 
cannot  be  done  by  guesswork. 
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TIMES  MAN  JAILED  BY 
INDIANAPOLIS  JUDGE 

Kej  Looked  Over  Clerk*’  Shoulder* 
At  What  Judge  Sajr*  Were  Not 
“Puhlic  Record*” — Get* 

2-Day  Term 

(Ily  telegraph  to  Eu.tok  &  Publikhki:) 

Indianapolis,  Dec.  14. — Sheldon  Key, 
courthouse  reporter  for  the  Indianapolis 
Times,  today  was  sentenced  to  two  days 
in  jail  for  direct  contempt  of  court  by 
Judge  Frank  P.  Baker. 

Judge  Baker  said  that  Key  was  look¬ 
ing  over  the  court  clerks’  shoulders  on 
the  bench  while  the  clerks  were  making 
“notations  that  were  not  public  records.” 
Key  refused  to  leave  the  bench  when 
commanded  to  do  so  by  the  judge. 
Judge  Baker  then  summoned  a  bailiff  to 
conduct  Key  to  the  front  rail,  where  the 
reporter  received  his  sentence. 

Key  was  freed  on  $500  bond  by 
Superior  Court  Judge  John  W.  Kern 
after  5  hours’  imprisonment.  Hearing 
on  a  habeas  corpus  w'rit  was  continued 
until  Dec.  24. 

Key  insisted  that  he  was  looking  at 
“public  records”  when  the  judge  asked 
him  to  cease. 

Friction  between  the  judge  and  Key 
is  not  new,  and  the  reporter  told  his 
city  editor  the  day  before  that  he  had 
b«n  asked  by  Judge  Baker  not  to  come 
near  the  bench.  He  was  asked  by  his 
superior  to  continue  coverage  of  the 
courthouse. 

The  Times  printed  a  front  page  story 
without  comment,  and  quoted  both  the 
judge  and  its  reporter  at  length. 


CHEVROLET  MODELS  OUT 

All  Media  U*ed — Continental  Ha* 
New  Sale*  Plan 

With  announcements  of  the  new 
Chevrolet  cars  scheduled  for  this  week 
end  in  a  long  list  of  daily  and  weekly 
newspapers,  the  procession  of  1933 
models  is  continuing,  with  a  complete 
display  of  all  makes  to  be  made  at  the 
opening  of  the  National  Automobile 
Show  in  New  York  Jan.  7. 

The  Chevrolet  announcement,  which 
had  been  preceded  by  advertisements 
urging  the  public  to  wait  for  its  new 
models,  was  made  by  radio,  billboards, 
and  direct  mail,  in  addition  to  magazine 
and  newspaper  space. 

W.  R.  Angell,  president  of  Conti¬ 
nental  Motors  Corporation,  announced 
this  week  that  the  new  Continental  auto¬ 
mobile  will  be  sold  directly  from  manu¬ 
facturer  to  motorist,  which  he  hailed  as 
a  forward  stride  in  motor  merchan¬ 
dising.  Distributing  stations  or  “ter¬ 
minals”  are  to  be  established  in  chief 
cities,  with  mail-order  methods  used  for 
rural  districts  and  small  towns  not 
ad»-quately  reached  by  city  newspapers. 

E.  J.  Poag,  formerly  advertising  man¬ 
ager  of  Buick  Motor  Company,  has 
joined  the  general  sales  staff  of  Dodge 
Brothers  Corporation. 


SEEKS  RADIO  PERMIT 

The  News  Times  Publishing  Co.  of 
El  Dorado,  Ark.,  has  entered  an  appli¬ 
cation  with  the  Federal  Radio_  Commis¬ 
sion  for  a  construction  permit  author- 
iring  establishment  of  a  low-power  local 
transmitter.  It  would  use  the  1,500 
kilocycle  channel,  broadcasting  with  50 
watts  power  and  operating  only  during 
daytime  hours. 

CHANGES  IN  OMAHA 

V.  F.  Ketchum  has  just  been  aj)- 
pointed  promotion  manager  for  the 
Omaha  Bee-News.  He  succeeds  A.  B. 
Qine,  who  has  married  and  moved 
to  California.  O.  E.  Knisely  has  been 
appointed  manager  of  automotive  adver¬ 
tising.  Fred  I.  Archibald  is  advertising 
director  of  the  Bee-News. 


“BUY  NOW”  SECTIONS  ISSUED 

“Buy  Now”  sections  for  four  counties 
were  published  by  the  Miami  (Okla.) 
Daily  News-Record  Dec.  4.  Each  sec¬ 
tion  averaged  about  12  pages,  the  first 
page  featured  with  a  slogan  in  color, 
“Buy  Now!  Before  Rise  in  Prices.” 


TRANSCRIPT  GIVES  REBATES 

The  Boston  T ranscript  has  announced 
a  system  of  space  rebates  for  general 
advertising  effective  Dec.  1.  .^t  the  end 
of  a  year  or  on  completion  of  a  sched¬ 
ule,  3  per  cent  discount  will  be  allowed 
on  25,000  lines,  5  per  cent  on  50,000 
lines,  and  10  per  cent  on  100,000  lines. 

NO  ELECTION  CHARGE 
FOR  A.  P.  MEMBERS 

Co*t  of  Special  Service  To  Be 

Taken  Out  of  General  Fund — 
Economie*  Effected  Made 
A**e**ment  Unnecessary 

Associated  Press  members  will  not  be 
assessed  an  extra  charge  for  the  No¬ 
vember  election  service,  according  to  an 
announcement  made  late  last  week 
This  action  was  taken  by  the  :eciimr 
committee  at  its  meeting  in  New  York 
Dec.  5  and  6. 

The  announcement  follows: 

“In  conformity  with  the  policy  of  ef¬ 
fecting  economies  and  promptly  refund¬ 
ing  to  the  members  the  economies  ef¬ 
fected,  it  is  possible,  and  the  executive 
committee  has  approved,  withholding 
special  assessments  against  members  to 
cover  the  expenses  incurred  in  compil¬ 
ing  the  election  returns  last  month.  It 
has  been  usual  to  make  special  assess¬ 
ments  for  such  special  coverage,  but 
instead  of  the  usual  assessments  this 
year  the  expense  involved  will  be  paid 
out  of  the  general  fund  since,  due  to 
the  economies  referred  to,  there  is  avail¬ 
able  in  that  fund  a  sufficient  amount  to 
cover  the  election  expense.” 


HARPELL  TRIAL  POSTPONED 

(Special  to  Editor  &  Poblis  eri 
Montreal,  Dec.  12 — The  libel  action 
of  T.  B.  Macaulay,  president  of  the 
Sun  Life  Assurance  Company  against 
J.  J.  Harpell  concerning  articles  written 
by  the  latter  in  the  Journal  of  Com¬ 
merce,  was  formally  called  in  King’s 
Bench  today  and  postponed  until  Dec. 
19.  Rt.  Hon.  R.  B.  Bennett,  Premier 
of  Canada,  one  of  the  witnesses  sub- 
lioenaed  by  the  defense,  is  now  in  Eng¬ 
land  and  had  not  received  the  subpoena. 
The  trial  may  be  delayed  until  his 
return. 


I.  T.  U.  COUNTING  VOTES 

f  Special  to  Editor  &  Publisher) 
Indianapolis,  Ind.,  Dec.  14 — Official 
vote  of  the  referendum  on  the  five-day 
week  and  other  proposals  among  mem¬ 
bers  of  the  International  Typographical 
Union  will  not  be  tabulated  until  about 
Dec.  20,  Woodruff  Randolph.  secreta*‘y, 
said  here  today.  Count  of  one-third 
of  the  votes  shows  a  three  to  one  pref¬ 
erence  for  the  five-day  week. 

SPACE  DISCOUNTS  GIVEN 

The  New  Fork  Enquirer,  Sunday  eve¬ 
ning  paper,  has  adopted  space  discounts 
of  one  cent  a  line  for  25,000  lines,  2 
cents  a  line  for  50,000  lines,  of  general 
advertising. 


ASSIGNED  TO  LONDON 

Mathew  H.  Halton,  feature  writer  for 
the  Toronto  Daily  Star,  has  been  ap¬ 
pointed  London  correspondent  for  the 
Star. 


CALENDAR 

EDITOR  &  PUBLISHER 

Jan.  12-14 — Virginia  Press  Assn., 
winter  meeting,  Roanoke. 

Jan.  13-14 — Pennsylvania  News¬ 
paper  Publishers’  Assn.,  annual 
convention,  Harrisburg. 

Jan.  18-20 — Newspaper  Institute, 
North  Carolina  Press  Assn.,  Uni¬ 
versity  of  North  Carolina,  Chapel 
Hill. 

Jan.  19-21  —  Oklahoma  Press 
Assn.,  mid-winter  meeting,  Okla¬ 
homa  City. 

Jan.  20-22 — California  Newspaper 
Publishers’  Assn.,  45th  annual  con¬ 
vention,  Marysville,  Cal. 

Jan.  25 — Associated  Press,  direc¬ 
tors  meeting.  New  York. 

Jan.  27 — Associated  Dailies  and 
New  York  Press  Association,  joint 
meeting.  Hotel  Syracuse,  Syracuse. 

Jan.  27-28 — Kansas  Press  Assn., 
annual  meeting.  University  of 
Kansas,  Topeka. 

Jan.  27-28 — Annual  meeting. 
New  York  State  Publishers  Assn., 
Hotel  Syracuse,  Syracuse. 


SALE  OF  N.  Y.  WORLD 
UPHELD  BY  COURT 


Appellate  Division  Refuse*  to  Set 
Aside  Surrogate’s  Decision  on 
Appeal  of  Former  Employe* 
of  Paper 

The  Appellate  Division  in  New  York 
Dec.  10  refused  to  set  aside  the  decree 
of  Surrogate  James  A.  Foley  permit¬ 
ting  the  trustees  of  the  Joseph  Pulitzer 
estate  to  sell  the  New  York  World  and 
Evening  World  to  the  Scripps-Howard 
organization.  The  sale  was  sanctioned 
by  Surrogate  Foley  Feb.  27,  1931,  and 
the  World  newspapers  and  Telegram, 
Scripps-Howard  paper,  were  merged  the 
following  day.  The  appeal  was  argued 
Nov.  22. 

The  appeal  w'as  taken  by  James  Bar¬ 
rett,  former  World  city  editor,  and  now 
city  editor  of  the  Netv  York  American, 
and  Foster  Gilroy,  World  assistant 
business  manager,  who  contended  that 
as  members  of  a  class  of  employes  en¬ 
titled  to  payments  under  the  will  they 
had  an  interest  in  the  sale  which  entitled 
them  to  be  parties  to  the  proceeding. 
They  asserted  that  because  the  Sur¬ 
rogate  had  ruled  them  out  the  judgment 
permitting  the  sale  should  be  reversed. 

The  Appellate  Division  upheld  the 
World  sale  without  comment.  Gustavus 
A.  Rogers,  counsel  for  the  World  em¬ 
ployes,  told  Editor  &  Publisher  this 
week  he  would  carry  the  case  to  the 
Court  of  Appeals. 


NEIHARDT  REJOINS  DAILY 

John  G.  Neihardt,  who  was  literary 
editor  of  the  St.  Louis  Post-Dispatch 
from  1926  to  1931,  has  returned  to  that 
paper  in  the  same  capacity.  His  con¬ 
tributions  will  appear  every  Sunday  on 
the  editorial  page.  Mr.  Neihardt  is  the 
author  of  many  books,  his  latest,  pub¬ 
lished  this  year,  being  “Black  Elk 
Speaks”.  He  is  well-known  as  a 
lecturer. 


CIRCULATIONS  HOLD 
FIRM  IN  DEPRESSION 

Decrease  I*  Only  2  2%  For  Daili« 
and  6%  for  Sunday  Paper* 

In  Cities  of  100,000, 
Weston  Say* 

A  check  of  circulations  of  98  dailj 
and  65  Sunday  newspapers  in  cities  oi 
100,000  population  or  more,  shows  a 
decrease  of  2.2  per  cent  for  the  dailies 
and  6  per  cent  for  the  Sunday  papers 
for  the  six-month  period  ending  Sept 
30,  1932,  according  to  Samuel  P.  Wes¬ 
ton,  newspaper  engineer,  of  New  York 
This  is  by  comparison  with  the  corre¬ 
sponding  period  of  1931. 

“These  newspapers,”  said  Mr.  Wes¬ 
ton,  “have  52  per  cent  of  the  total  cir¬ 
culation  of  the  daily  newspapers  in  thi 
United  States  and  70  per  cent  of  tht 
total  Sunday  newspaper  circulation,  sc 
that  general  averages  based  thereon  and 
conclusions  drawn  therefrom  are  un¬ 
doubtedly  repesentative  of  the  daily 
newspaper  field  as  a  whole. 

“It  is  hardly  necessary  to  stress  the 
vitally  important  fact  that  newspaper 
circulations  have  shown  smaller  per¬ 
centage  of  decrease  since  1929  than  any 
other  commodity  or  industry;  or,  to 
put  it  in  another  and  even  more  def¬ 
inite  form,  the  decrease  which  has  taken 
place  in  circulation  volume  is  so  neg¬ 
ligible  that  there  is  no  justification  on 
the  part  of  advertisers  to  expect  a  re¬ 
duction  in  advertising  rates  based  upon 
shrinkage  of  circulation.” 

CLEARED  OF  CONTEMPT 

Denver  Judge  Act*  on  Petition  to 
Cite  New*’  Publi*her 

Charles  E.  Lounsbury,  editor  of  the 
Denver  Rocky  Mountain  Neivs,  and 
Philip  Van  Cise,  attorney  for  the  daily, 
were  cleared  of  contempt  of  court 
charges  by  District  Judge  E.  V.  Hol¬ 
land  Dec.  15  in  Denver.  The  contempt 
charges  were  instituted  by  Philip  Hom- 
bein,  attorney  for  Frederick  G.  Bonfils, 
Denver  Post  publiser,  in  connection  with 
his  $200,000  libel  suit  against  the  News. 
Judge  Holland  sustained  a  demurrer  to 
a  petition  for  a  contempt  citation. 

A  hearing  on  the  petition  of  Mr.  Van 
Cise  for  a  contempt  citation  against  Mr. 
Bonfils  resulting  from  Mr.  Bonfils’  re¬ 
tirement  from  a  deposition  hearing  in 
the  libel  suit,  was  begun  by  Judge  Hol¬ 
land  after  sustaining  the  demurrer. 

Questions  about  Mr.  Bonfils’  past 
w’ere  asked  by  Mr.  Van  Cise  at  the 
deposition  hearings.  The  libel  suit 
against  the  News  was  instituted  by  Mr. 
Bonfils  after  the  News  had  printed  a 
political  spe^h  by  Walter  Walker, 
Grand  Junction  (Col.)  Sentinel  pub¬ 
lisher,  who  was  running  for  the  United 
States  Senate,  denouncing  Mr.  Bonfils. 

WAGE  PROPOSAL  DEFEATED 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Dec.  15 — By  a  referendum 
vote  of  1,290  to  1,217,  Chicago  Typo¬ 
graphical  Union  No.  16  defeated  a  union 
projxisal,  embodying  virtually  the  same 
features  as  the  compromise  wage  scale 
settlement  recently  turned  down  by  the 
union  and  resubmitted  last  night  at  the 
request  of  President  Charles  P.  How¬ 
ard  of  I.T.U.  The  defeated  proposal 
included  the  five-day  week,  a  reduction 
of  7J  cents  an  hour  for  day  work  and 
11  cents  for  night,  but  contained  a  pro¬ 
vision  for  continuance  of  the  7\  hour 
day  in  place  of  the  compromise  proposal 
of  71  to  8  hours  a  day  at  the  regular 
hourly  rate.  In  announcing  the  vote, 
President  William  Hedger  of  C.T.U. 
told  Editor  &  Publisher  that  the  prop¬ 
osition  was  opposed  by  newspaper 
printers,  but  carried  among  job  shop 
members. 


RECEIVERSHIP  DENIED 

A  petition  to  have  a  receiver  ap¬ 
pointed  for  the  Medford  (Ore.)  DoUy 
Nett'S  has  been  denied.  It  was  sought 
bv  H.  T.  Hubbard,  Ernest  L.  Scott, 
Moore  Hamilton  and  Arthur  Schoeni 
employes  recently  discharged.  Court 
action  revealed  that  the  four  former 
staff  members  had  not  received  salaries 
for  several  months. 
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advertisers  plan  for  better  times 

/Agency  Executives  Say  Budgets  Arranged  For  Speedy  Enlargement  When  Buying  Response 

Improves — Some  Increases  In  Space  Seen  For  1933 


Preparations  for  1933  adver¬ 
tising  activities  are  being  marked  by 
1  new  eagerness  on  the  i>art  of  large 
idvertisers  to  take  advantage  of  any 
indication  tliat  better  business  is  on  the 
!vay,  according  to  executives  of  iinpor- 
•ant  advertising  agencies  whose  views 
lave  been  gathered  by  Editor  &  Pub- 

-ISHER.  .  .  ,  •  •  r 

Advertising  for  the  beginning  of  next 
year  is  being  planned  “conservatively, 
5Ut  not  pessimistically,”  as  one  adver¬ 
tising  agent  put  it,  and  in  many  cases 
illowance  is  being  made  for  speedy 
eidargenicnl  of  the  advertising  program 
at  any  time  when  the  buying  response 
shows  improvement. 

This  is  particularly  true  in  the  case 
o{  the  largest  advertisers,  in  the  opinion 
of  one  man  who  commented  that  the 
last  month  had  brought  a  fresh  enthu¬ 
siasm  to  business  men  who  were  tired 
of  going  along  at  half-speed.  Another 
agent  made  the  same  point,  that  “mark¬ 
ing  time”  had  become  boresome  to  busi¬ 
ness  men.  He  added  that  in  some  cases 
the  “psychological  moment"  had  already 
arrived,  unexpected  orders  having  stim¬ 
ulated  certain  companies  to  increased 
advertising  efforts. 

The  large  cash  balances  shown  in 
corporation  reports  were  one  factor 
cited  as  an  indication  that  ample  funds 
are  available  for  advertising.  Other 
points  brought  out  were  that  vast  un¬ 
filled  wants  have  accumulated  during 
the  last  three  years  ahd  that  the  course 
of  business  since  June  has  given  con¬ 
fidence  that  at  least  no  renewed  plunge 
downward  is  to  be  expected. 

One  agent  reixirted  that  “a  majority 
of  our  major  accounts  will  increase 
their  linage.”  Another  told  of  three 
clients  who  are  prepared  to  release 
appropriations  as  soon  as  they  see  a 
likelihood  that  aggressive  advertising 
will  be  profitable. 

Following  are  the  comments  of  some 
agency  men: 

Frank  J.  Hermes,  partner.  The 
Blackman  Company,  New  York:  "I  be¬ 
lieve  that  the  large  advertiser  is  in  an 
expectant  mood,  and  at  the  first  signs 
of  a  real  upturn  he  will  increase  his 
advertising  m.aterially.  All  he  needs  is 
a  little  encouragement  in  the  shape  of 
renewed  buying.  He  is  all  set,  ready 
to  go— waiting  for  the  signal. 

“This,  I  must  admit,  is  only  a  general 
impression,  not  based  on  specific  cases. 
But  especially  in  the  last  month,  it 
SOOTS  to  me,  there  has  been  a  changing 
attitude  on  the  part  of  large  advertisers 
-a  new  eagerness  to  get  on  the  job 
and  sell  goods. 

“Take  the  automobile  industry,  for 
instance.  It  is  calculating  on  the  fact 
diat  the  streets  are  full  of  worn-out 
cars,  and  that  w-e  are  two  years  over 
dne  on  replacements.  This  year  the 
industry  feels  that  the  buyers  must  come 
to  market,  and  if  there  is  any  sign 
dnt  this  movement  is  beginning,  the 
motor  men  will  push  their  sales  efforts 
to^the  limit. 

“Other  advertisers  are  in  the  same 
Imat.  They  know  that  the  American 
Poblic  is  made  up  of  people  who  want  to 
buy,  and  that  when  they  begin  to 
boy,  the  advertising  they  have  been 
coding  will  help  determine  whether 
tbey  buy  electric  refrigerators  or  auto¬ 
mobiles  or  other  things. 

“I  am  speaking  now  of  the  real  adver- 
'wrs — not  the  fellow  who  starts  and 
Sops.  That  fellow  is  not  a  real  adver- 
^r;  he  will  want  to  be  very  sure  that 
bosiness  is  improving  before  he  starts 
^Iwising  again.  But  the  real  adver- 
won’t  wait  for  the  returns  to  be 
to  in.  He  will  put  out  his  1933  adver- 
’“'sg  on  a  modest  scale,  but  with  all 
peeparations  made  to  increase  it  if  there 
“0  signs  of  better  buying.” 

Henry  Eckhardt,  president,  Kenyon 
•  Eckhardt.  Inc.,  New  York :  “I  amcon- 
'miced  that  definite  opportunities  await 


advertisers  with  the  foresight  to  select  increasing  his  production,  pays  more 
their  markets  accurately  and  thoroughly,  wages  to  more  workers — the  workers 
There  has  never  bren  a  lime  in  years  spend  their  increased  incomes  to  buy 
when  facts  have  been  so  essential.  I^x-  more  products — the  increased  demand 
tensive  group  markets  exist,  in  which  makes  necessary  further  increases  in 
buying  jxiwer  has  not  been  reduced  to  production,  and  so  on. 
sub-normal  proportions.  The  advertis-  “The  genesis  of  this  movement,  bow¬ 


er’s  course  for  1933  is — find  these 
groups  and  reach  them  in  the  most 
direct  way. 

“Advertisers  will  continue  to  buy 
more  with  their  linage  dollars  in  1933. 
Measurement  of  media  has  become  more 
intensive,  more  accurate.  Space  units 
required  to  reach  selected  groups  will 
be  more  efficiently  and  economically 
determined,  and  the  advertising  appro¬ 
priation  will  have  greater  purchasing 
power. 

“A  majority  of  our  major  accounts 
will  increase  their  linage,  in  order  to 
reach  carefully  selected  classes  of  con¬ 
sumers,  instead  of  broadside  advertising 
to  unsorted  audiences. 

“It  is  our  belief  that  many  of  the 
economic  difficulties,  which  have  ad¬ 
versely  affected  business,  will  be  un¬ 
tangled  in  the  new  year;  that  we  can 
look  forward  with  a  reasonable  degree 
of  optimism,  and  remember  1932  as  a 
difficult  lesson  in  experience.” 

H.  vH.  Proskey,  vice-president. 
United  States  Advertising  Corporation, 
New  York  office:  “From  the  advertis¬ 
ing  viewpoint,  1933  looks  like  a  ‘do-and- 
dare’  and  ‘mark -time’  sort  of  year.  That 
is,  ‘do-and-dare’  for  some  advertisers 
.  .  .  ‘mark-time’  for  others.  The  job 
that  advertising  and  merchandising 
counsel  has  is  to  turn  the  mark-timer 
into  a  do-and-darer. 

“There  has  never  been  a  iieriod  in  the 
past  20  years  when  manufacturers  were 
more  hesitant  about  their  new  plans, 
more  inclined  to  wait  until  absolutely 
certain  that  the  public  can  afford  to  buy, 
willing  to  let  competition  blaze  the  way. 

“This  is  both  a  good  sign  and  a  bad 
sign.  It  is  a  good  sign  inasmuch  as  it 
forces  the  creation  of  .sounder  adver¬ 
tising  and  merchandising  plans,  of  more 
extensive  tests  thereof.  Such  plans, 
when,  as,  and  if,  adopted  stand  a  far 
better  chance  of  success.  It  is  a  bad 
sign  inasmuch  as  it  further  continues 
inactivity  and  thus  further  delays  busi¬ 
ness  recovery. 

“Increased  advertising  in  the  early 
months  of  1933  might  very  well  prove  to 
be  the  arc  needed  to  complete  the  circle 
— the  circle  wherein  the  manufacturer. 


ever,  must  lie  in  the  intelligence  and 
enterprise  of  merchandising  and  adver¬ 
tising  experts  in  newspapers,  magazines, 
advertising  agencies — wherever  they 
may  be.  And  they  cannot  set  about  too 
soon  to  take  advantage  of  the  greater 
opportunity  that  always  exists  when 
‘the  other  fellow  is  caught  napping’.” 

Arno  B.  Reincke,  president  of 
Reincke  -  Ellis  -  Younggreen  &  Finn, 
Chicago— “My  observation  is  that  there 
is  ample  money  available  for  advertising 
today.  Some  of  it  is  being  spent.  Here 
and  there,  for  one  reason  or  another, 
the  ‘psychological  moment’  has  already 
arrived.  Men  have  tired  of  inaction. 
Marking  time,  simply  to  be  on  the  safe 
side,  has  gotten  to  be  a  bore.  A  few 
major  executives  have  felt  that  ‘forward 
march’  is  a  more  satisfactory  procedure, 
even  if  they  don’t  march  as  rapidly  as 
they  have  in  the  past. 

“I’ve  seen  a  few  exceptional  cases 
where  the  ‘psychological  moment’  has 
been  forced  upon  certain  companies. 
Business  has  sprung  up  unbidden.  Un¬ 
sought  orders  have  whirled  in.  Top 
men  have  taken  a  chance  that  if  there’s 
a  natural  increase,  advertising  should 
multiply  it;  so  they’ve  begun  to  spend 
money.  I  don’t  expect  advertising  to 
start  suddenly,  in  a  big  way.  Rather 
there’ll  be  a  hit-or-miss  pick-up,  un¬ 
even  at  first,  that  will  drag  in  the  doubt¬ 
ers  as  the  movement  gains  momentum. 
And  as  for  the  amount  of  money  avail¬ 
able,  look  at  the  cash  balances  in  most 
current  statements.” 

Maurice  H.  Needham,  president, 
Needham,  Louis  &  Brorby,  Inc.,  Chi¬ 
cago — “My  own  belief  is  that  there 
is  not  going  to  be  a  particular  psycho¬ 
logical  moment  when  a  large  volume 
of  business  will  be  released.  It  looks  to 
me  as  though  the  problems  of  recovery 
are  so  fundamental  and  so  complex  that 
it  is  going  to  take  a  lot  of  hard  think¬ 
ing  and  hard  work  to  dig  out.  The 
advertisers  for  whom  we  are  working 
are  proceeding  conservatively — not  pes¬ 
simistically,  but  conservatively.  Certain 
of  them  are  definitely  planning  on  re¬ 
leasing  larger  appropriations  when  they 
feel  conditions  warrant  such  a  move.” 


JoH.N  P.  Roche,  president,  Roche, 
Williams  &  Cunnyngham,  Inc.,  Chicago 
— “I  do  not  believe  there  is  any  large 
volume  of  advertising  business  bursting 
to  flow  into  markets  and  media  at  what 
you  call  'the  psychological  moment.’ 
Business  will  want  a  good  long  look 
to  see  whether  it  is  just  a  moment  or 
a  movement.  Having  been  over-opti¬ 
mistic  a  few  years  ago,  business  may 
now  err  on  the  side  of  conservatism. 
Advertising  expenditures  will  be  main¬ 
tained  under  close  scrutiny  of  results 
and  increased  only  in  proportion  to  the 
evidence  of  effectiveness.  There  is 
every  indication  that  manufacturers  are 
now  preparing  themselves  for  business 
improvement  with  undiminished  faith 
in  the  part  which  advertising  must  play 
for  them.” 

R.  B.  Davis,  vice-president,  Charles 
Daniel  Frey  Company,  Chicago — “Un¬ 
questionably,  the  attitude  of  business 
leaders  toward  advertising  is  daily 
growing  brighter.  Among  our  list  of 
clients  we  know  of  three  appropriations 
that  are  being  held  up  until  there  is  a 
definite  indication  that  an  aggressive 
advertising  effort  will  be  profitable.  I 
cannot  predict  the  time  when  their 
views  of  the  business  situation  will  per¬ 
mit  them  to  proceed,  but  my  personal 
opinion  of  conditions  would  indicate 
that  the  upturn  has  begun.” 

Z.  L.  Potter,  executive  vice-president, 
Chicago  office,  Erwin,  Wasey  &  Com- 
panv.  Ltd. — “The  clients  of  this  office 
liave,  in  very  few  cases,  increased  their 
appropriations.  In  most  cases,  they 
have  reduced  somewhat  in  line  with  the 
reduced  volume  of  business.  The  gen¬ 
eral  tendency  is  to  set  up  a  budget  for 
the  year  but  to  release  it  in  commit¬ 
ments  quarterly  or  when  the  necessities 
of  the  situation  demand  it.  In  other 
words,  advertisers  will  be  feeling  their 
way  during  1933  unless  there  is  a  defi¬ 
nitely  established  upward  trend.  Should 
this  occur,  I  have  no  doubt  that  timidity 
would  gradually  disapi^ar  and  confi¬ 
dence  and  courage  take  its  place.” 

While  executives  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  preferred  not 
to  be  quoted  individually,  the  viewpoint 
of  their  agency  is  expressed  in  a  recent 
issue  of  its  organ.  The  Wedge,  under 
the  heading,  “Appetite  and  strength  are 
returning.” 

“Nothing  stimulates  appetite  like  fast¬ 
ing,”  this  booklet  said.  “This  country 
is  getting  ravenous.  Just  as  soon  as  a 
real,  convincing  upturn  starts  and  peo¬ 
ple  lose  that  paralyzing  fear  that  the 
worst  is  yet  to  come;  just  as  soon  as 
families  are  sure  that  the  drain  on  sur¬ 
plus  has  ceased,  and  patches  of  blue  sky 
break  through  the  clouds,  there  is  going 
to  be  some  real  eating  in  this  country. 

“But  not  a  debauch— of  that  we  are 
sure.  The  discipline  of  the  past  three 
years  has  been  too  harsh  to  be  easily 
forgotten.  For  some  time  to  come,  there 
will  be  no  easy  money  to  encourage 
reckless  spending  —  thank  goodness. 
Economy  has  become  a  habit.  But  in 
every  family,  there  is  growing  a  deter¬ 
mined  purpose  to  get  something.  .  .  . 

“In  almost  every  industry,  this  re¬ 
vival  of  vitality  is  evidenced  by  basic 
improvements  and  economies  of  produc¬ 
tion  and  selling.  Business  has  won 
back  its  health  and  is  ready  to  return 
to  the  job  with  new  energy.  .  .  . 

“This  iieriod  of  gradual  recovery  is 
the  golden  age  for  advertising.  For 
food  is  most  enticing  when  one  is  hun¬ 
gry.  It  may  be  several  months  before 
buying  becomes  brisk,  but  the  intention 
to  buy  is  forming  as  surely  as  a  seed 
grows  into  a  plant.” 

Charles  C.  Younggreen.  executive 
vice-president  of  Reincke-Ellis-Young- 
green  &  Finn,  Chicago,  told  the  Engi¬ 
neering  Advertisers’  Association  of  that 
city  this  week  that  advertising  in  1933 
will  be  weighed  and  measured  more 
(Continued  on  page  33) 
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BAN  RADIO  FROM  NEWS  COLUMNS 
TO  END  PROBLEM,  EWING  SAYS 

“Louisiana  Plan,”  Which  Ignores  Broadcasting  Entirely, 
If  Adopted  Nationally,  Would  Place  Different  Status 
on  Air  Advertising,  Publisher  Says 


The  “Louisiana  plan”  of  newspapers 
for  meeting  the  competition  of  radio 
in  news  dissemination  and  advertising, 
which  simply  means  that  newspapers 
completely  ignore  broadcasting,  would,  if 
adopted  nationally,  end  forever  the 
radio  bugaboo,  John  D.  Ewing,  presi¬ 
dent  of  the  Ewing  Publications  in 
Louisiana,  and  J.  Walker  Ross,  editor- 
in-chief  of  the  New  Orleatis  States,  told 
Editor  &  Publisher  this  week  in  an 
interview  in  New  York. 

Early  in  the  summer,  Mr.  Ewing 
said.  New  Orleans  and  other  state 
newspapers,  their  patience  exhausted  by 
the  exploitation  of  news  by  the  local 
stations,  decided  to  cut  the  Gordian 
knot  of  radio  competition  by  treating 
radio  as  they  would  any  other  com¬ 
petitor.  Previously,  they  had  gone 
“hog  wild”  on  radio,  exploiting  its 
broadcasters  in  layouts  and  articles  and 
printing  programs  as  a  matter  of  routine. 

Then  an  agreement  was  reached 
among  the  publishers,  and  radio  pro¬ 
grams  were  jerked  out  of  the  pa])ers 
overnight.  No  more  “personality  stories” 
or  gossip  of  the  studios  found  space  in 
the  papers.  Radio  addresses  were  com¬ 
pletely  ignored  unless  they  were  of  such 
importance  that  they  belonged  in  the 
news,  and  then  they  were  printed  with¬ 
out  any  mention  whatsoever  made  of 
their  radio  connection.  A  speech  by 
President  Hoover,  for  instance,  was 
covered,  but  all  references  to  its  being 
broadcast  were  deleted. 

“Most  of  the  objections  to  the  new 
policy,”  Mr.  Ewing  said,  “came  from 
the  broadcasters.  There  was  surpris¬ 
ingly  little  objection  from  readers. 

“In  my  opinion  if  this  plan  were 
adopted  on  a  national  scale  millions  of 
dollars  that  are  now  going  into  radio 
advertising  would  return  to  the  news¬ 
papers.  The  radio  people  couldn’t  sell 
advertising  if  they  couldn’t  guarantee 
that  the  programs  would  receive  a  great 
amount  of  free  space  in  the  newspapers. 
Actually,  radio  advertising  is  sold  on 
the  basis  of  news  space  it  will  receive. 

“Of  course  the  probability  of  such  a 
national  program  is  complicated  by  the 
attitude  of  many  publishers  who  owm 
radio  stations. 

“Since  this  plan  has  been  enforced  in 
Louisiana — and  we  experienced  no  diffi¬ 
culty  in  enforcing  it — I  have  noted  that 
at  least  three  broadcasting  stations  in 
the  state  are  printing  their  programs  in 
paid  space,  where  they  belong.  It  is 
not  big  space,  but  it  might  indicate  a 
trend.” 

It  was  pointed  out  that  Louisiana  is 
imjwrtant  from  a  radio  viewpoint,  as 
their  are  numerous  big  stations  there, 
including  two  10,f)00-watt  stations  which 
broadcast  on  an  unusually  advantageous 
channel,  850  kilocycles. 

Both  Mr.  Ewing  and  Mr.  Ross  were 
of  the  opinion  that  a  plan  of  broadcast¬ 
ing  similar  to  that  operating  in  Eng¬ 
land,  where  programs  are  controlled  by 
listeners  rather  than  advertisers,  is  the 
solution  to  the  radio  problem  in  this 
country.  Mr.  Ewing  said  he  did  not  be¬ 
lieve  in  taxation  as  a  means  for  financ¬ 
ing  broadcasting,  but  felt  that  a  system 
of  assessing  listeners  for  programs  could 
be  worked  out. 

“In  Louisiana,”  he  said,  “radio 
listeners  are  sick  of  radio  advertising.” 

Comment  of  Gene  Howe,  publisher  of 
the  Amarillo  (Tex.)  .Vere.r  and  Globe. 
on  the  recent  actions  of  Associated 
Press  and  .\merican  Newspaper  Pub¬ 
lishers’  .Association  groups  in  bringing 
the  radio  competition  subject  to  a  show¬ 
down  among  publishers,  received  too 
late  for  inclusion  with  Editor  &  Pub- 
lishers’  symposium  on  the  subject  last 
week,  follows : 

“Radio  has  slipped  up  on  the  blind  side 
of  the  publishers  and  it  is  time  that 
something  be  done  to  protect  our  inter¬ 
ests.  Publishers  are  the  only  persons  I 
know  who  are  engaged  in  cutting  their 


own  throats.  There  is  no  such  thing  as 
cooperating  with  radio  as  the  publishers 
give  all  and  receive  absolutely  nothing 
in  return.  We  must  acknowledge  radio 
as  a  formidable  and  a  growing  competi¬ 
tor.  Because  some  publishers  own  sta¬ 
tions  is  no  reason  why  publisers  as  a 
group  should  continue  to  turn  over  their 
resources  and  their  property  rights  to 
competing  radio.  Those  of  us  who  do 
not  own  stations  should  wake  up.” 

Louis  H.  Brush,  president  of  the 
Brush-Moore  Newspapers,  said:  “News¬ 
papers  should  enjoy  and  capitalize  the 
cooperation  of  radio  and  accept  its  com¬ 
petition.  In  those  phases  of  this  rela¬ 
tionship  where  radio  usurps  the  basic 
functions  of  a  newspaper  we  should  com¬ 
pete  fairly  and  aggressively,  and  this 
certainly  should  not  entail  the  surrender 
of  first  distribution  and  accuracy  of 
news  gathered  at  tremendous  cost  and 
by  highly  trained  and  expensive  news 
gathering  organizations.” 

CORRECTION 


One  Publisher  With  Radio  Connec¬ 
tions  on  A.N.P.A.  State  Groups 

In  last  week’s  story  in  Editmi  &  Pub¬ 
lisher  concerning  the  recent  actions  of 
.Associated  Press  and  American  News¬ 
paper  Publishers’  Association  groups  in 
bringing  the  subject  of  radio  competition 
to  a  showdown  among  publishers,  an 
error  was  made  describing  the  national 
auxiliary  committee  cooperating  with 
the  .A.N.P..A.  radio  committee. 

The  auxiliary  group  is  composed  of 
three  publishers  in  each  state,  one  of 
whom  owns  or  is  affiliated  with  radio 
broadcasting.  Editor  &  Publisher’s 
story  said  each  state  group  had  two  pub¬ 
lishers  interested  actively  in  radio  and 
one  who  was  not. 


SOUTHERN  PAPER  SHOWN 


Samples  of  Loblolly  Newsprint  Prod¬ 
uct  Mailed  to  S.N.P.A.  Members 

Samples  of  newsprint  made  from 
southern  loblolly  pine  were  mailed  to 
members  of  the  Southern  Newspaper 
Publishers’  Association  recently.  "The 
paper  was  made  at  the  experimental 
laboratory  at  Savannah,  Ga.,  under  the 
direction  of  Dr.  Charles  H.  Hcrty,  who 
addressed  the  S.N.P.A.  convention  in 
1931. 

Comparative  tests  of  the  southern 
paper  with  that  of  the  newsprint  used 
by  the  New  York  Times  were  given. 
The  development  of  the  paner  at  this 
stage  was  held  to  be  not  “the  final 
word,”  but  was  sent  to  publishers  to 
show  the  progress  that  had  been  made. 

REVEAL  CHARITY  COAL  FRAUD 

Through  an  investigation  conducted 
by  Chicago  Tribune  and  Chicago  Better 
Business  Bureau,  evidence  has  been  pre¬ 
sented  to  the  Cook  county  state’s  at¬ 
torney,  showing  that  the  quality  of  coal 
being  supplied  to  families  of  the  Chi¬ 
cago  unemployed  by  local  companies  is 
of  a  cheaper  grade  than  their  contracts 
specify.  The  investigation  also  dis¬ 
closed  that  the  relief  commission  could 
save  more  than  $200,000  in  the  amount 
spent  for  coal  during  the  rest  of  the 
winter  if  the  present  contracts  were 
voided  and  a  cheaper  grade  substituted. 

CHARLES  D.  CLIFFE 

(Bit  telFfjraph  to  Editor  &  Publisher) 

Montreal,  Dec.  15 — Charles  Dickens 
Cliffe,  one  of  the  best  known  of  Can¬ 
ada’s  veteran  journalists  died  today  at 
the  Royal  Victoria  hospital.  For  35 
years  he  occupied  prominent  positions 
in  the  editorial  and  advertising  depart¬ 
ments  of  Montreal  newspapers,  includ¬ 
ing  successively  the  Montreal  Herald, 
Daily  IVitness  and  Montreal  Standard. 
For  15  years  he  was  associate  editor  of 
the  Montreal  Labor  World.  For  the 
past  four  years  he  represented  here  the 
^lacLean  publications,  Toronto. 


J.  A.  PATTERSONS  RETURN 


Mr.  and  Mrs.  J.  A.  Patterson,  photo¬ 
graphed  on  the  Bremen  upon  their  re- 
eent  arrival  in  New  York  from  abroad. 
Mrs.  Patterson  is  the  former  Martha 
Jane  Holliss,  daughter  of  Roy  C.  Holliss, 
general  manager  of  the  New  York 
Daily  News. 


GIVES  $3,000  FOR  CONTRACT 

New  Orleans  States  Gives  Premium 
to  Get  City  Printing 

The  Neiu  Orleans  (La.)  States  won 
the  contract  to  do  the  city’s  official 
printing  during  the  next  two  years  re¬ 
cently  by  offering  to  pay  a  premium  of 
$3.0()0  and  to  do  the  printing  without 
charge. 

The  Timcs-Picayune  made  the  first 
bid,  seven  cents  per  line  with  a  charge 
of  three  cents  for  each  extra  slip  or¬ 
dered  by  the  city.  The  bids  went 
steadily  lower  until  the  Morning  Trib¬ 
une  offered  a  premium  of  $500,  the 
Times-Picayune  having  made  its  lowest 
and  final  bid  of  one  cent  per  line. 

The  premium  was  gradually  raised 
by  the  Morning  Tribune  and  the  Daily 
States,  until  the  final  bid  of  $3,000  made 
by  the  latter.  The  Morning  Tribune 
had  bid  as  high  as  $2,500. 

Publishers  of  all  three  papers  were 
present  at  the  bidding  to  represent  their 
newsjiaper’s  interests. 


100,000  COUPONS  RETURNED 

Old  Dutch  Cleanser  Copy  Successful 
In  Drawing  Replies 

(Special  to  Editor  &  Publisher) 

Chicago,  Dec.  12. — An  intensive  ad¬ 
vertising  campaign  during  the  past  four 
months  for  Old  Dutch  Cleanser,  a  prod¬ 
uct  of  Cudahy  Packing  Company,  Chi¬ 
cago,  featuring  the  Old  Dutch  Cleanser 
rubber  cleaning  sponge,  has  resulted  in 
the  company  receiving  more  than  100,000 
coupons  requesting  the  blue  and  white 
sponge.  The  advertising  is  running  in 
approximately  75  daily  newspapers,  the 
American  Weekly  and  19  magazines. 

Starting  in  August,  the  copy  played 
up  the  economy  values  of  Old  Dutch 
Cleanser,  using  such  headlines  as  “Costs 
less  to  use,”  “No  cleaning  tax”  and 
“The  only  cleaner  you  need  in  your 
home.”  The  cleaning  sponge  was 
offered  for  10  cents  and  the  windmill 
panel  from  an  Old  Dutch  Cleanser  label, 
accompanied  by  the  coupon  from  the 
newspaper  or  magazine. 

Newspapers  are  being  used  from  coast 
to  coast  in  promoting  the  sale  of  Old 
Dutch  Cleanser.  In  addition  to  the 
color  advertisements  in  the  magazines 
and  American  Weekly,  attractive  black- 
and-white  display  advertisements  are 
telling  the  story  of  the  product  in 
newspapers. 

Roche,  Williams  &  Cunnyngham,  Inc., 
Chicago  agency,  is  handling  the  ac¬ 
count. 


TAKING  DEPOSITIONS  PI 
IN  DOHERTY  SUITS 


Former  Gas  Company  Presideit  I 

Questioned  By  Kansas  City  Star  [ 
Attorneys — Reporter  Re-  ^ 
sumes  His  Testimony 

(Special  to  Editor  &  Publisher)  ] 

Kansas  City,  Dec.  14 — The  inter-  ‘ 
locking  directorates  of  Henry  L.  Dohertf 
companies  and  management  fee  chargo 
for  no  services  on  the  part  of  the  hold¬ 
ing  company  were  related  by  George  E 
Nicholson,  former  president  of  tl* 
Kansas  (Zity  Gas  Company  and  tl* 
Wyandotte  County  Gas  Company,  in  i 
deposition  being  taken  in  connectioi 
with  a  libel  suit  for  $12,000,000  again* 
the  Kansas  City  Star  company  br  k 
Henrly  L.  Doherty.  The  suit  wa  * 
brought  as  a  result  of  articles  publishei 
in  the  Star  for  the  purpose  of  showii^ 
gas  rates  in  Kansas  City  were  highe 
than  necessary. 

In  another  law  office  at  the  same  tin* 
Mr.  Nicholson  was  giving  his  testimom, 
another  deposition  was  being  taken  froii 
Wallace  Casey,  reporter  for  the  Star, 
in  a  $30,000,000  damage  suit  against  thi 
Star,  also  filed  by  Doherty. 

The  deposition  of  Mr.  Nicholson  i 
being  taken  by  attorneys  for  the  Star  to 
develop  for  the  court  record  the  fach 
upon  which  it  based  its  articles  con¬ 
cerning  the  interlocking  character  of 
Doherty  gas  companies  (the  I^nsas 
City  Gas  Company,  the  Wyandotte 
County  Gas  Company  and  the  Gai 
Service  Company,  the  latter  a  holdini 
company)  and  (Zities  Service  pipe  lint 
company.  Facts  concerning  the  man¬ 
agement  and  engineering  fees  paid 
Henry  L.  Doherty  &  Co.,  and  the  Ga> 
Service  Company  also  are  being  sought 
to  substantiate  the  truth  of  the  article 
challenged  by  Doherty  in  his  suit  agains 
the  Star. 

Mr.  Nicholson  gave  negative  answen 
to  numerous  questions  on  whether  am 
service  was  performed  by  Henry  t 
Doherty  &  Co.  or  the  Gas  Service  Com¬ 
pany  for  the  Wyandotte  County  Gai 
Company  or  the  Kansas  City  Gas  (Zom- 
pany  for  the  management  fees  of  1.7! 
per  cent  of  the  gross  earnings  of  both 
companies.  He  also  testifi^  that  nc 
management  fee  was  charged  until 
after  Doherty  acquired  all  of  the  stock 
of  the  companies  in  1927  and  1928. 

No  reports  or  audits  were  submitted 
to  the  board  of  directors  which  had 
been  made  by  Henry  L.  Doherty  &  Ca 
or  Gas  Service  Company  engineers  or 
auditors,  Mr.  Nicholson  testified. 

Despite  a  net  income  of  $11,389.^ 
last  year,  the  Wyandotte  company  paid 
a  dividend  of  $57,(X)0  to  its  stock  owner, 
the  Gas  Service  Company,  leaving  a 
red  figure  of  $45,610.74  for  the  year, 
Mr.  Nicholson  testified.  He  qualified 
his  testimony  in  this  regard,  however 
by  insisting  that  there  were  earnings 
sufficient  to  cover  the  dividend. 

The  former  gas  company  official  then 
was  led  into  a  discussion  of  the  fall  of 
prices — farm  produce,  hogs,  cattle,  not 
only  of  agriculture  but  of  major  indus¬ 
tries  throughout  the  country.  Tel^ 
phone  and  telegraph  charges  were  «■ 
cepted  by  the  witness  in  this  declint 
and  then  Mr.  Nicholson  also  admitted 
that  the  same  price  for  gas  was  being 
paid  the  Doherty  companies. 

The  witness  said  he  knew  of  no  one 
who  could  give  gas  at  a  lower  price, 
but  he  al.so  admitted  there  was  no  com¬ 
petition  against  the  Doherty  companies. 
.A  decline  in  labor  costs  also  was  ad¬ 
mitted,  after  a  reference  to  further 
reports. 

In  the  other  suit,  which  charges  a 
conspiracy  to  damage  Henry  L.  Doherty 
to  the  extent  of  30  million  dollars,  Wal¬ 
lace  Casey,  reporter  for  the  Star  who 
wrote  most  of  the  articles  upon  whid 
both  suits  are  based,  resumed  his  testi¬ 
mony  in  a  deposition  which  started  two 
weeks  previous. 

ROSE  NAMED  M.  E. 

.Alfred  W.  Rose  has  been  made  man¬ 
aging  editor  of  the  Camden  (.Ark.) 
News,  succeeding  Charles  J.  Parker, 
resigned. 
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CONTROVERSY  RAGES  ON  TECHNOCRACY 


Scott’s  Theory  of  Planned  Society  With  Surplus  Products  of  Machines  Available  To  Everyone 
Has  Provoked  Nation-Wide  Interest  and  Sharp  Criticism 


'ITH  the  economic  order  in  this 


country  in  a  condition  closely  re 


By  JOHN  W.  PERRY 


factory,  now  nearing  completion,  can  be 
carried  on  24  hours  a  day  without  a 


mhline  chaos,  and  the  attempts  of  Mr.  Parrish  explains  it  in  the  Outlook:  hundred  of  these  charts  have  been  com-  single  person  in  the  plant 

1 _ ; _  _ : _ 1..  ••T'l _ _ u  i . .  t-i _  _ _  ..-i 


rovernment  and  business  seemingly  “The  research  is  known  as  ‘The  En-  pleted  and  are  being  kept  up  to  date.  These  illustrations  taken  from  the 
futile  except  as  stop-gaps,  the  public  is  ergy  Survey  of  North  America,’  which  week  by  week.”  New  Outlook,  are  supplemented  by  sig- 

scanning  the  horizon  anxiously  for  a  Scott  began  ten  years  ago.  Its  nature  Technocracy  likes  to  impress  the  sig-  nificant  facts,  from  another  angle, 
direct,  effective  answer  to  the  depres-  and  scope  is  purely  a  technological  an-  nificance  of  the  great  technological  ad-  printed  in  the  December  Fortune: 

XTAwrertoriAfc  cAncirtrr  thic  ^Ivcic  whirh  rnnditirtn  niir  vanr^c  ihaf  hav#»  Kaati  madp  in  “Xf J _ i _ i  _  •  « 


riddle.  Newspapers,  sensing  this  alysis  of  the  forces  which  condition  our  vances  that  have  been  made  in  recent  “Machinery  developed  in  the  single 


unprecedented  interest  in  the  abstruse  social  structure.  It  has  never  been  con-  years  by  citing  these  facts  related  to  decade  between  1914  and  1925  pabled 


of  economics,  have  been  keenly  cerned  with  profits  or  wages  or  prices,  the  common  life  of  the  people; 

orttr  *-o  f  A  'FllA  f  A/'VinDt<*^cricf  AOcilv 


one  man  employed  in  industry  in  1925 


!liTt  to  their  readers’  state  of  mind,  or  any  corporate  disbursements  what-  The  technologist  can  easily  produce  to  take  the  place  of  three  men  emoloved 


tndit  is  safe  to  say  that  today  they  are  ever.  It  has  concerned  itself  simply  a  razor  blade  with  a  tungsten  carbide  in  industry  in  1914. 


more  statistics  and  deductions  with  a  quantitative  determination  of  the  edge  on  a  steel  wafer  base  at  about  20 


■han  ever  before. 


physical  production  of  this  continent  per  cent  additional  cost  of  a  blade  today. 


“If  the  S.  S.  Europa  obtained  her 
motive  power  the  way  the  Spartan 


It  is  this  situation  that  accounts  for  and  of  the  energy  consumption  involved  This  blade  would  last  a  lifetime  and  admiral  Eurybiades  obtained  his  at  the 


the  emergence  of  Technocracy  from  the  in  that  physical  production— in  short 


battle  of  Salamis  she  would  have  to 


laboratories  of  engineers  into  the  Ian-  the  behavior  of  our  social  and  industrial  A  new  nettle  plant,  ramie,  if  made  carry  sweep-pullers  to  the  number  of 
miaee  of  the  man  on  the  street.  Only  mechanism.  The  facts  have  been  un-  into  suits  would  wear  seven  times  as  3,000,000  men— or  about  the  total  male 


dimly  comprehended,  the  public  is  inter-  covered  from  the  records  of  industrial  well  as  wool.  It  can  be  made  into  paper  population  of  Washington,  Kansas,  and 


ested  in  this  purely  mechanistic  inter-  establishments,  corporate  reports,  trade  cheaper  than  woodpulp  and  the  paper  Minnesota  put  together— instead  of  the 


preution  of  our  financial  and  economic  associations,  and  state  and  Federal  can’t  be  torn  by  the  human  hand.  This  engine  crew  of  180  she  now  employs 
yiots  that  Technocracy  outlines.  It  sources.  Specifically,  the  pbn  has  been  plant  can  be  raised  1,500  pounds  to  the  ..si^  or  eight  men  can  today  control 


listens  to  this  group  of  engineers  with  to  plot  on  charts  the  industrial  and  acre  (compared  to  150  pounds  of  cot 


Six  or  eight  men  can  today  control 
and  operate  a  turbine  capable  of  pro- 


many  questions  ready  to  be  asked,  wait-  agricultural  development  of  the  United  ton)  and  two  or  three  crops  a  year  can  ducing  as  much  energv  in  24  hnnrQ  ae 
ing  for  the  light  of  knowledge.  News-  States  during  the  last  100  years  in  terms  be  obtained  m  the  southern  states.  It  9,000, 000  men  working  on  eight-hour 

_  -.  —  J  Uavta  t«n  rtf  Amrtlrw’tYiAnt  rtrrs/^iirfirtrt  onrl  AnArnr\r  r*an  HP  nit  ann  Kniinn  nv  a  tnrpcnpr  i  •r.  .•  ® 


papers  and  magazines  have  taken  up  of  employment,  production  and  energy  can  be  cut  and  bound  by  a  thresher.  shifts  .  .  .  that  if  10  men  had 

f *.1 T*.  4-^  A  o « it rvmrvKs  1 A  Ann  Ka  rti-nrliiAA/l  fit  o  II«iU  SCI 


this  quest  for  the  heart  of  what  might  expended.  It  was  to  picture  our  civiliza-  A 
be  a  way  out  of  our  national  difficulties,  tion  in  the  only  accurate  terms  in  which  cost 


An  automobile  can  be  produced  at  a  -  ‘dig  Ih^  P^n^Ja  Canal  thryea 
St  50  per  cent  above  that  of  a  quality  the  Pilgrims  landed,  they  would  not  yet 


What  is  Technocracy?  That  question  it  can  be  depicted  and  on  the  only  basis  car  today,  but  its  life  would  be  ten  have  finished  the  digging  of  the  earth 
bas  likely  started  off  every  article  that  w-hich  permits  quantitative  analysis  of  times  the  average  life  of  a  car.  g^d  rock 

bas  been  written  about  it,  and  although  the  picture.  Three  thousand  leading  The  technologist  can  produce  weather-  ..jh^  nroduction  nf  a  mntnr  rar 
the  wordage  piles  up  the  answer  still  commodities  were  selected  for  the  study,  proof  shoes  that  will  wear  two  and  a  QujreH  in  1920  1«q  than 
i^ins  to  be  written.  A  statement  ranging  from  wheat  and  cotton  to  steel  half  years.  one-third  as 


which  the  organization  plans  to  get  out  and  power.  At  the  present  time,  several 
this  week  may  clear  up  the  mystery,  and  , - 


n  j  •  XT  T  manv  man  hours  as  in  1919  and  less 

Production  in  a  New  Jersey  rayon  * 

j  j  j  than  one-twelfth  as  many  as  m  1904. 

I  These  points  illustrate  only  one  angle 


C  .r  DAILY’S  ARTICLES  HIT  TECHNOCRACY  5 

A  group  of  engineers,  banded  to - _____ — - -  neering  group  to  the  following  con- 

in  r^artinp  the  A  SERIES  of  four  articles  giving  the  any  piece  of  workmanship,  whether  a  elusion: 
resnnrres  and  industrial  nr^uc-  ^  background  of  Technocracy,  and  of  scientific  inquiry,  a  violin,  or  a  haircut.  “The  social  system  on  this  continent 
Aniprira  TVieir  time  was  de-  Howard  Scott,  its  guiding  light,  started  is  determined  in  large  degree  by  the  >s  being  forced  into  a  revision  and  re- 
S5d  0  coT/Ss  riSe  i"  rorJ  Tnl,,„.  quality  o(  . he  workman  who  mate  it.” 

t^slating  them  to  lines  on  charts.  ^5.  They  are  written  by  .Allen  The  article  also  asserted:  The  standards  of  the  price  system  have 

TI1.V  worked  so  ouietlv  that  the  Dublic  Raymond,  of  the  staff,  and  are  in  the  “Wild  legends  have  been  growing  up  been  found  wanting  and  an  entirely  new 
S  creven  know  of  S  nature  of  an  expose.  about  him  (Scott)  comparable  to  the  set  of  standards  must  be  erected  in 

Pnt.iiv  tliev  had  amassed  enniiffh  ma-  ^  be  head  Oil  the  first  article  was :  tales  of  Baron  Munchausen  and  Marco  order  to  deal  with  the  physical  condi- 


DAILY’S  ARTICLES  HIT  TECHNOCRACY 


vOtM  to  COliecimg  reiiaoic  siaiisiics  aiiu  rr  ic  mu  u  mi- 

translating  them  to  lines  on  charts.  written  by  .Alien 

They  worked  so  quietly  that  the  public  Raymond,  of  the  staff,  and  are  m  the 
did  not  even  know  of  their  existence.  expose. 


maUe  Heriiietinns  I  afe  last  “Tecliiiocracy  New  Puzzle  of  Scientists  Polo.  Weirdly  inaccurate  versions  of  tmns  that  have  arrived  by  virtue  of 

.iimmer  thev  said  an  pcnnomir  rol-  Utopia — System  by  Which  'Tech-  what  this  current  something  called  tech-  tb's  hodgepodge  created  by  the  impact 

i,nc.  in  this^  ennntrv  was  inevitable _  nicians  Were  to  Operate  Nation’s  Re-  nocracy  actually  amounts  to  are  being  technolo^  on  an  old  and  outmoded 

that  it  wniilH  snrelv  rnme  in  18  sources  for  Benefit  of  .All  Complicated  published  over  much  of  the  world.  But  social  technique.  America  is  witnessing 

ninths  The  “nriee  svstem  ”  unon  by  Rise  of  Former  I.W.W.  as  Its  Chief  some  approximation  of  the  truth  may  Ibe  passing  of  the  price  system  of  pro- 

Ich  all  business  has  S  bksed Tr  Apostle.”  be  gleaned  from  fairly  reliable  sources,  duction.  We  are  faced  with  the  prob- 

nunv  hundreds  of  vears  was  a  comolete  The  first  article  scouted  the  record  of  “Among  those  which  have  been  con-  jf”’  having  to  desert  a  system  that 
Se  TechnoloScal  a  in  in-  Scott  as  it  has  been  printed  in  maga-  tributed  to  this  exposition  are  the  De-  become  obsolete  and  at  the  same 

dnstry  and  the  growing  weight  of  public  ^''les  and  newspapers.  Instead  of  being  partment  of  Justice,  the  United  States  designing  a  system  to  take  its 

dtbt,  they  said,  were  putting  such  pres-  “chief  technician”  of  the  Muscle  Shoals  Patent  Office,  Professor  Walter  Hau-  ^ 


months.  The  “price  system,”  upon  “>'  Kise  c 
which  all  business  has  been  based  for  Apo^tle. 
many  hundreds  of  years,  was  a  complete  *  be  fir 
iiilure.  Technological  advances  in  in-  Scott  as 


“chief  technician”  of  the  Muscle  Shoals  Patent  Office,  Professor  Walter  Hau- 


sure  on  the  established  business  struc¬ 
ture  that  it  must  soon  fall  to  pieces. 


Project,  the  article  introduces  evidence  tenstraugh,  of  the  department  of  in-  What  is  a  price  systetn?  By  a  price 


from  the  Congressional  Record,  telling  dustrial  engineering  at  Columbia;  ?ystem  is  meant  any  social  system  hav- 


Until  this  collapse  unemployment  would  of  an  investigation  during  the  World  Frank  A.  Vanderlip,  the  Technische  bs  means  of  exchange,  founded  on 
continue  to  grow _ and  to  unprecedented  War,  which  says  that  Scott  “was  an  in-  Hochschule  at  Charlottenburg,  in  the  ^  commcxlity  valuation.  As  the  engi- 


proportions.  This,  they  said,  was  what  competent  workman  in  a  cement  pouring  suburbs  of  Berlin;  Canadian  govern-  "cers  nave  staiea  it,  When  in  the  proc- 

thc  moving  finger  of  their  charts  had  gang,  who  was  accused  of  war-time  ment  officials  at  Ottawa;  employment  social  evolution  all  goods  come 

^tten.  sabotage  by  a  superintendent  of  the  job  records  of  the  .American  Cyanamid  be  evaluated  m  terms  of  some  one 

Howard  Scott  is  in  charge  of  the  on  which  he  was  working.”  Scott  was  Company,  Dr.  Walter  S.  Landis,  its  commodity,  be  it  wheat,  wampum,  dogs’ 
study.  According  to  Wayne  Parrish,  also  connected  with  the  I.W.W.  in  the  chief  technician;  the  economic  writ-  feeth,  paper  or  gold,  the  amount  of  this 

of  the  New  York  Herald  Tribune  staff,  20's  the  article  said.  He  holds  no  de-  ings  of  the  late  Thorstein  Veblen,  in  commodity  exchangeable  for  one  unit 

ifiting  in  The  Nezv  Outlook  Mr.  Scott  grees  from  foreign  universities,  as  has  this  country:  G.  H.  Douglas  and  Red  other  commodity  is  said  to  be 

first  enunciated  the  “Theory  of  Energy  been  stated,  the  article  asserted.  Henderson,  in  England;  ‘The  Decline  |be  price  of  the  latter.  Any  social  sys- 

Drterminants”  and  has  had  a  long,  hon-  Mr.  Raymond  said  Technocracy  burst  of  the  I.W.W.,’  a  treatise  by  John  S. 


uncnninanxs  aim  nas  iiau  a  luiig,  nun-  xxaviiiuiiu  oaiu  i v.,  ...v,  u  11  .u 

orable  engineering  career  throughout  upon  the  world  last  August  “through  the  Gambs  ;  the  record  of  hearings  on  war  can  ine  price  system. 


normal  workings  of  press  agentry.” 


No  social  state  of  history  has  oper- 


the  world.  Mr.  Parrish  said:  normal  workings  of  press  agentry.”  expenditures  by  a  Congressional  sub-  social  state  of  history  has  oper- 

“Since  the  work  started  eminent  per-  The  word  technocracy,  Mr.  Raymond  committee  which  investigated,  soon  °*ber  than  a  price  system,  it  is 

sons  have  allied  themselves  with  the  said,  was  coined  by  a  California  engi-  after  the  war,  the  building  of  nitrate  .  .  .-  ,  ,  ^  . 


roup  including  Bassett  Jones,  electrical  neer  in  1919,  and  has  since  been  ex-  plant  No.  2  at  Muscle  Shoals;  some  re- 

aigineer,  of  Meyers,  Strong  and  Jones,  ploited  by  Scott.  The  North  American  markable  and  thought-provoking  writ- 

Inc,  of  New  York;  Dr.  Richard  C.  “energy  survey”  conducted  by  Scott,  it  ings,  only  partly  published,  by  Fred- 

Tolrnan,  of  California  Institute  of  was  stated,  was  being  carried  on  in  co-  erick  L.  Ackerman,  a  practicing  archi- 


The  other  significant  phases  of  Tech¬ 
nocracy  and  its  extraordinary  conclu¬ 
sions,  are  too  many  to  be  outlined  here, 
and  they  have  been  printed  elsewhere 


Technology,  who  is  a  close  friend  of  operation  with  the  Gibson  committee  and  tect  of  high  standing  in  his  profession,  au 

Albert  Einstein;  and  Frederick  Lee  the  Architects’  Emergency  Relief  Com-  and  of  Bassett  Jones,  an  electrical  en-  Abstruse  in  some  respects,  involved, 

Adterman,  New  York  architect,  mittee.  Space  was  given  Scott  for  the  gineer  of  similar  high  standing  in  en-  technical  and  highly  specialized,  news- 
“Today  the  members  of  Technocracy  study  in  the  Columbia  University  school  gineering  circles.”  paper  reporters  and  magazine  writers 


number  350  and  are  located  in  all  parts  of  engineering. 


of  the  world.  Only  during  the  last  “Approaching  Scott’s  version  of  Tech- 


Mr.  Raymond  told  Editor  &  Pub-  have  spent  long  hours  with  the  engi- 
LiSHER  he  had  been  working  on  the  oeers  patiently  learning  term  definitions. 


wr.th,  the  number  of  otherwise  un-  nocracy,”  the  article  said,  “the  investi-  investigation  three  weeks.  Business  men  attempting  to  bring  the  obscure  phrase- 
miployed  draughtsmen  and  engineers  gation  will  take  note  that  Technocracy  and  others,  he  said,  had  become  appre-  9‘08y  of  the  study  into  non-technical, 
•bo  are  doing  the  research  and  plotting  has  one  clear-cut  characteristic.  Its  hensive  of  "Technocracy’s  theories  and  clear  English.  It  has  been  a  job  of 
fioDdreds  of  charts  has  been  raised  from  findings  are  couched  in  a  pseudo-  their  popularity  with  the  public.  Busi-  some  magnitude. 

^to  100.  They  are  being  paid  by  the  scientific  jargon  which  may  or  may  not  ness  contracts  in  some  cases,  he  said,  Followi^  the  appearance  of  the  first 
Architects  Emergency  Relief  Committee  make  sense  and  the  investigator  will  do  had  actually  been  held  up  because  of  articles,  T^hnocracy  became  public 
of  New  York,  and  are  housed  at  Colum-  well  to  walk  warily,  lest  he  be  trapped  Technocracy’s  predictions.  It  was  his  property.  ^The  interest  ^^was  instanta- 
fiaby  Professor  Walter  Rautenstrauch,  into  the  position  of  a  dupe,  or  regret-  aim  in  the  series  to  approach  the  subject  neous,  and  “price  system,”  and  the  other 
•bo  is  a  member  of  Technocracy.”  tably  malign  a  really  great  man.  from  all  angles,  he  said.  terms  of  the  study  began  to  find  their 

The  technological  advances  made  in  “Any  person  who  tries  seriously  to  He  has  had  the  cooperation  of  'Dto  the  language  of  the  man  on 


bi*  by  Professor  Walter  Rautenstrauch,  into  the  position  of  a  dupe,  or  regret- 


»bo  is  a  member  of  Technocracy.” 

The  technological  advances  made  in 


tably  malign  a  really  great  man. 

“Any  person  who  tries  seriously  to 


country  and  its  great  natural  re-  find  out  what  Technocracy  is  all  about  Herald  Tribune  correspondents  in  Ber 


terms  of  the  study  began  to  find  their 
way  into  the  language  of  the  man  on 
the  street.  Magazine  articles  on  the 


sources,  which  are  being  charted  in  is  forced,  however  reluctantly,  to  in-  lin,  Ottawa,  and  numerous  points  in  the  study  enhanc^  the  iiUerest.  Two  news 


industries  in  terms  of  energy,  are  elude  Scott’s  career  in  his  appraisal  for  United  States,  with  whom  he  has  cor-  papers  on  the  Pacific  Coast — the  Los 


file  basis  of  Technocracy’s  survey.  As  the  simple  reason  that  the  quality  of  coresponded  by  telegraph  and  cable 


(Continued  on  page  34) 
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STAFF  QUITS  IN  BODY 
FOLLOWING  DISPUTE 

Parkersburg'  (W.  Va.)  Newt  Edi¬ 
torial  Department  Walks  Out 
When  Members  Learned  They 
Were  to  Be  Discharged 

The  editorial  department  of  the 
Parkersburg  (W.  Va.)  News  resigned 
Dec.  3  and  walked  out  in  a  body,  fol¬ 
lowing  a  several  weeks’  dispute  with 
E.  A.  Brast,  president,  during  which 
the  paper  had  been  declared  in  receiver¬ 
ship  and  the  receivership  dissolved. 

The  resignation  occurred  on  a  Satur- 
dav.  Sunday,  the  paper,  with  a  new 
staff,  appear^  as  usual.  Herbert  Dams, 
former  city  editor  of  the  Parkersburg 
Sentinel,  was  named  editor  to  succeed 
Charles  Hurst,  resigned. 

According  to  Mr.  Hurst  the  receiver¬ 
ship  was  granted  after  the  employes 
had  been  refused  a  pro-rata  share  of 
the  daily’s  income  over  operating  ex¬ 
penses.  Prior  to  making  this  request 
employes  in  the  editorial  and  some  other 
departments  were  back  in  salaries  nearly 
three  months,  Mr.  Hurst  said. 

The  receivership  ended  when  an 
agreement  was  reached  between  the  em¬ 
ployes  and  H.  C.  Ogden,  publisher  of 
the  Parkersburg  Sentinel,  who  also  held 
400  shares  of  common  stock  in  the 
News,  whereby  Mr.  Ogden  would  take 
over  the  aflairs  of  the  News,  and  pay 
back  salaries,  Mr.  Hurst  said. 

After  the  dissolution  of  the  receiver¬ 
ship  the  employes  who  had  signed  the 
bill  of  complaint,  were  paid  back  sal¬ 
aries  up  to  the  time  of  the  receivership, 
according  to  Mr.  Hurst,  and  Mr.  Brast 
was  returned  as  publisher  of  the  News, 
although,  he  said,  it  had  been  agreed 
verbally  that  Mr.  Brast  would  have  no 
control  over  the  News’  affairs. 

Mr.  Hurst  said  the  editorial  depart¬ 
ment  decided  to  quit  when  it  became 
known  that  they  were  to  be  discharged 
after  they  had  gotten  out  the  Sunday 
edition. 

While  the  paper  was  in  receivership. 
Mr.  Hurst  said,  circulation  gained  and 
a  profit  of  $2,400  was  recorded  as 
against  a  loss  of  $1,200  the  preceding 
month. 

Mr.  Brast  was  asked  by  Editor  & 
Publisher  for  a  statement,  but  had  not 
yet  responded  up  to  the  time  Editor  & 
Publisher  went  to  press. 


MARCO  MORROW  HURT 

Marco  Morrow,  assistant  publisher  of 
the  Capjier  Publications,  sustained  a 
fractured  rib  Dec.  10  in  Topeka,  Kan., 
in  an  automobile  accident.  He  prob¬ 
ably  will  be  confined  to  his  home  sev¬ 
eral  days. 

PRESS  SPEED  AIDED 
DEBT  NEGOTIATIONS 

Englich  and  French  Confer  on 
Payments  Due  U.  S.  on  Basis 
of  Story  in  Paris  Herald — 
Lacked  Official  Notes 


DeCLERQUE  HEADS  "SPECIALS” 

Elected  President  of  Chicago  Group 
— John  Lutz  Is  Vice-President 

Elmer  DeClerque,  of  Henry  De- 
Clerque,  Inc.,  this  week  was  elected 
president  of  the  Newspaper  Representa¬ 
tives’  Association  of  Chicago.  John  E. 
Lutz,  of  John  Lutz  Company,  was 
chosen  vice-president :  M.  Vincent 
Gottschalk.  of  A.  E.  Clayden.  Inc.,  sec¬ 
retary  ;  and  H.  E.  Scheerer,  of  Scheerer, 
Inc.,  treasurer. 

John  T.  Fitzgerald,  of  Reynolds- 
Fitzgerald,  Inc.,  was  elected  a  member 
of  the  board  of  directors  for  a  two-ve'>' 
term.  Sylvester  Blish  of  John  Budd 
Company,  retiring  president,  and  R.  J. 
Virtue,  of  Chas.  H.  Eddy  Company, 
were  elected  to  the  board  for  one  year. 

The  new  officers  take  charge  Jan.  1. 


The  press  played  an  important  part  in 
the  unprecedented  exchange  of  foreign 
debt  correspondence  last  week-end.  Be¬ 
cause  of  the  short  time  intervening  until 
the  debt  payments  were  due,  on  Dec.  l.S. 
the  diplomatic  machinery  moved  faster 
than  at  any  time  since  the  war,  and  the 
press  participated  indirectly  in  its  effec¬ 
tiveness. 

The  British  debt  reply  was  presented 
Sunday  afternoon  to  Secretary  of  State 
Stimson  at  Woodley,  his  estate,  by  Sir 
Ronald  Lindsay,  British  .\mbassador. 
Mr.  Stimson  hurried  to  the  State  De¬ 
partment  and  assembled  a  staff.  A  final 
draft  of  the  reply  w’as  telephoned  to 
President  Hoover  for  his  approval  at 
7 :35  p.m.,  and  the  answer  was  handed 
to  the  British  Ambassador  and  the  press 
associations  six  hours  after  the  British 
correspondence  had  been  received. 

The  reason  for  the  speed  was  that 
the  state  department  wanted  England  to 
have  time  to  reconsider  before  Dec.  15, 
and  also  to  inform  France  indirectly  of 
the  United  States  position  on  the  ques¬ 
tion  of  debt  payments  on  condition. 

The  press  associations  immediately 
cabled  the  state  department  reply,  w’hile 
the  British  Ambassador  was  retarded 
some  time  in  coding  the  message  for 
official  transmission,  and  in  adding  his 
interpretation. 

The  Paris  Herald  printed  the  United 
Press  story,  with  the  American  note, 
in  its  Monday  morning  issue,  and  was 
the  only  Paris  paper  to  print  the  im¬ 
portant  document. 

Not  having  an  official  copy  of  the 
reply.  Premier  Edouard  Herriot  carried 
the  Paris  Herald  to  his  conferences  on 
the  subject  Monday  morning.  Prime 
Minister  J.  Ramsay  MacDonald  of 
Great  Britain  also  had  no  official  copy 
of  the  repiv  conferred  with  the  French 
Premier  in  Paris  on  the  basis  of  the 
Paris  Herald  story. 


Robert  Ripley,  eartooiiist  of  “Believe 
It  or  Not”  fame,  arrives  on  the  Conte 
di  Savoia  showing  a  cigarette  holder 
that  is  fully  four  feet  long.  It  was  pre¬ 
sented  to  him  by  King  Zog  of  Albania 
during  Ripley's  recent  voyage  in  search 
of  material. 


ARBITRATION  BOARD 
CONFERS  IN  CHICAGO 


TELLS  DAILIES’  FLEXIBILITY 


WEEKLY  SUSPENDS 

The  IVatertmen  (Wis.)  Weltbuerger. 
a  German  weekly,  issued  here  for  80 
years,  ceased  publication  Dec.  3  after  a 
career  that  began  back  in  1853  when 
David  Blumenfeld,  father  of  Ralph 
Blumenfeld,  former  editor-in-chief  of 
the  London  Daily  Express  and  now 
chairman  of  the  board  of  directors,  as¬ 
sisted  in  the  founding  of  the  publication. 


REGINA  STAFF  CHANGES 

Staff  changes  on  the  Regina  (Sask.) 
Leader-Post  have  resulted  in  the  transfer 
of  W.  J.  Ellis  from  the  promotion  de¬ 
partment  to  assistant  sports  editor ;  Ken 
Liddell,  member  of  the  sports  staff,  to 
regular  news  reporter;  Murray  Croll, 
rewrite  man  night  desk,  to  news  re- 
IKirter.  evening  eilitions. 


Bureau  of  Advertising  Bulletin 
Quotes  LeQuatte 

“The  Flexible  Budget,  a  1933  Need,” 
is  the  title  of  a  new  sales  promotion 
bulletin  of  the  Bureau  of  Advertising, 
.American  Newspaper  Publishers  .Asso¬ 
ciation.  Referring  to  the  advertiser’s 
need  for  flexibility  in  his  advertising, 
and  to  the  newspaper’s  great  advan¬ 
tages  in  this  direction,  the  bulletin 
quotes  remarks  of  H.  B.  LeQuatte, 
president  of  Churchill-Hall,  Inc.,  New 
York  advertising  agency,  reported  in 
Editor  &  Publisher  for  Oct.  15. 

“The  newspaper  knows  its  market: 
can  help  estimate  sales,  competition, 
and  other  vital  factors,”  the  booklet 
concludes.  “Newspaper  advertising  can 
be  directed  at  any  locality  with  any 
degree  of  pressure.  Newspaper  cam¬ 
paigns  can  be  stopped  or  started  over¬ 
night  ;  are  never  fixed.  Newspaper  re¬ 
sults  can  be  checked  as  frequently  as 
desired,  in  any  market.  Newspaper 
copy  can  be  timely  as  the  news,  sub¬ 
ject  always  to  instantaneous  changes. 
Newspapers  are  the  cheapest  medium 
reaching  the  maximum  number  of  jiros- 
Iiects  in  each  market.” 

NEWSPAPER  TAX  BILL 

A  one-cent  tax  on  each  newspaper 
published  and  sold  in  Massachusetts  is 
proposed  under  a  bill  filed  Dec.  10  in 
the  state  legislature  by  Senator  Donald 
W.  Nicholson  of  Wareham.  The  tax 
would  provide  for  the  payment  of  old 
age  benefits. 


Chairman  Give*  Other  Arbitration 

Member*  Three  Day*  to  Reach 
Agreement  on  Pre**room 
Employment 

(By  telegraph  to  Editor  &  Pi-blishkii) 

Chicago,  Dec.  15 — Closing  argu¬ 
ments  in  arbitration  proceedings  be¬ 
tween  Chicago  Web  Pressmen’s  Union 
No.  7  and  the  Chicago  Newspaper  Pub¬ 
lishers’  Association  were  heard  here  last 
night.  At  the  conclusion  of  the  hear¬ 
ing,  Federal  Judge  John  P.  Barnes, 
arbitration  chairman,  suggested  that  it 
was  possible  for  the  union  and  publisher 
representatives  on  the  board  to  arrive  at 
a  satisfactory  agreement  without  the 
opinion  of  an  outside  party  to  guide 
them.  He  announced  he  would  allow 
the  four  members  of  the  arbitration 
board  three  days  to  reach  an  agreement, 
before  he  would  consider  giving  his  de¬ 
cision  in  the  matter. 

In  accordance  with  the  chairman’s  re¬ 
cent  decision,  as  reported  in  Editor  & 
Publisher  last  week,  the  hearings  this 
week  have  been  confined  entirely  to  the 
question  of  manning  presses.  The 
union,  in  seeking  to  add  three  men  on 
some  crews  and  four  on  others,  cited 
the  practice  followed  in  certain  other 
cities.  The  publishers’  representatives 
contended  the  proposed  increase  in  man¬ 
ning  is  equivalent  to  higher  wages  and 
asserted  the  Chicago  situation  is  not 
comparable  with  that  in  other  cities. 

LADY  CUNARD  SUES 

Lady  Nancy  Cunard  filed  two  suits 
for  libel  in  the  Manhattan  Supreme 
Court  this  week,  one  against  the  New 
York  Daily  Mirror  and  another  against 
Walter  Winchell,  columnist  of  that 
newspajier.  They  are  based  on  stories 
published  about  the  plaintiff  while  she 
was  supposedly  sojourning  in  Harlem 
to  gather  material  for  a  book.  The 
amounts  of  damages  sought  were  not 
mentioned  in  the  papers  filed.  Attor¬ 
neys  for  the  Mirror  and  Winchell  each 
asked  that  the  British  noblewoman  post 
two  bonds  of  $250  to  insure  the  costs 
of  the  action  in  the  event  that  she  is  not 
successful. 


writer  threatened 

BY  U.  S.  EMPLOYE 

Angry  Member  of  Senate  Branditb^ 
Revolver  in  Pre**  Gallery 
Seeking  United  Pre** 
Corre*pondent 

By  George  H.  Manning 
( Washington  Voi-rtspondent 
Ed. TOR  &  Publisher) 

VVasiiington,  Dec.  15 — An  “immedi¬ 
ate  investigation”  of  threats  by  an  arm^ 
Senate  employ  upon  the  life  of  a  mem¬ 
ber  of  the  Washington  press  corps  die! 
out  almost  unnoticed  this  week  in  i 
report  by  a  sub-committee  of  the  Senag 
Committee  on  Rules  that  no  furthc 
action  is  necessary. 

The  aftermath  of  a  gun  scare  whici 
occurred  in  the  Senate  press  gallen 
last  Friday  morning,  the  investigatioi 
terminated  in  expected  fashion  wha 
Charles  M.  Stevenson,  United  Press 
writer,  agreed  he  had  no  desire  to  prei 
complaints  against  Cliarles  F.  Pace,  v 
eran  financial  clerk  and  paymaster 
the  Senate,  accused  of  making  tl» 
threats  against  him. 

On  Friday  Pace  suddenly  appean 
in  the  press  gallery  flourishing  a  pisti 
and  angrily  shouting  he  intended 
shoot  Stevenson  for  writing  an  uncou 
plimentary  article  in  which  referenq 
was  made  to  him.  Stevenson,  who  f< 
several  years  had  been  correspondeu 
for  the  Philadelphia  Bulletin,  at  the 
time  was  in  the  House  gallery  at  the 
opposite  end  of  the  capitol,  and  employes 
of  the  Senate  gallery  and  other  corre¬ 
spondents  finally  persuaded  the  enragei! 
employe  to  give  up  his  search  for  tht 
U.P.  reporter. 

The  matter  was  called  to  the  atten 
tion  of  the  Senate  by  Senator  John  J 
Blaine  of  Wisconsin  after  protest' 
lodged  with  Vice-President  Charles  Cur 
tis  had  brought  the  retort  that  “hali 
of  the  men  up  there  in  the  press  galler} 
print  nothing  but  lies.”  Senator  George 
H.  Moses  of  New  Hampshire,  chairmai. 
of  the  Rules  Committee,  named  a  sub 
committee  consisting  of  Senators  Davie 
A.  Reed  of  Pennsylvania,  Porter  Dab 
of  Vermont,  and  Pat  Harrison  of  Mis 
sissippi  to  continue  the  investigation. 

The  cause  for  Pace’s  invasion  of  t 
gallery  was  an  article  on  governmem 
extravagance  written  by  Stevensoi 
some  months  ago  and  printed  in  this' 
week’s  Liberty.  The  only  reference  to 
Pace  was  in  the  following  paragraph: 

“The  Senate  insists  on  maintaining 
an  ‘official’  motor  car  apiece  for  iti 
sergeant-at-arms  and  its  financial  clerl 
and  sometimes  two  for  its  secretary.” 

Stevenson  in  developing  his  theme.' 
“Congress  Cashes  In,”  had  described 
well-known  Senate  extravagances,  piir-j 
chase  of  mineral  water,  junkets,  and 
similar  frequently-criticized  practices. 
The  article  did  not  mention  Pace  by 


CONDE  NAST  NOTES  PAID 

The  Conde  Nast  Publications,  Inc., 
announced  Dec.  15  that  the  $1.000, 00b 
principal  amount  of  3-year  sinking  fund 
6  per  cent  notes  due  that  date  were  paid 
This  company  on  Sept.  15,  1932,  madt 
an  offer  of  exchange  to  note-holder' 
providing  for  these  payments  of  $100 
in  cash  for  $1,000  principal  amount  oi 
first  mortgage  6i  per  cent  gold  bonds 
due  Dec.  1 5,  1937,  in  exchange  for  each 
$1,000  principal  amount  of  the  maturini; 
notes.  More  than  75  per  cent  of  such 
notes  were  deposited  under  this  offer,  i 


GARRITY  PROMOTED 

Bernard  F.  Garrity,  composing  room 
foreman  of  the  Hartford  (Conn.) 
Titnes  has  been  promoted  to  mechanical 
superintendent.  The  Times  is  a  Gannett 
newspaper  and  John  F.  Rolfe  is  pub¬ 
lisher. 


REVIEWING  AWARD  I 

(By  telegraph  to  Editor  &  Publishkk) 
Chicago,  Dec.  14 — At  a  meeting  here 
today  of  the  Pressmen’s  InternatioMi 
.Arbitration  Board,  the  'Kansas  Ci^ 
Newspaper  Publishers’  motion  for  a  20 
per  cent  reduction  in  wages  of  local 
pressmen,  sustained  in  a  recent  arbitra¬ 
tion  hearing  by  Prof.  H.  A.  Mills  of 
the  University  of  Chicago  and  chal¬ 
lenged  by  Kansas  City  Web  Pressmens 
Union  No.  14,  was  reviewed  with  Judge 
Byron  K.  Elliott  of  St.  Louis  presiding 
The  board  took  the  matter  under  advise¬ 
ment  and  no  decision  was  announced. 


1^ 


lOWING  AHEAD 
ICHT  ON  SCHEDUIE- 
TORM  OR  NO  STORM 


'The  only  standard-size  metropol¬ 
itan  newspaper  in  the  United  States 
that  showed  an  advertising  gain 
the  first  10  months  of  1932  over 
the  corresponding  10  months  of 
1931,  and  the  first  10  months 
of  1931  over  the  corresponding 
period  of  1930. 


•  Aiithorily :  Minlin  Records.  Ine. 


ST.  LOUIS  5TARANi>(ri]it]^0 

N.'itional  Advertising  Representative — GEORGE  A.  AIcDEVITT  CO. 
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AUDIT  BUREAU  GIVES 
SCROLL  TO  PLUM 

Director*  Honor  Troy  Record  Pub- 

lisber  Who  Has  Retired  from 
Board  After  10  Years’ 

Service 

David  B.  Plum,  who  terminated  in 
October  a  service  of  ten  years  on  the 
board  of  directors  of  the  Audit  Bur^u 
of  Circulations,  lias  been  presented  with 
an  illuminated  scroll  signed  by  all  the 
members  of  the  board.  The  other  direc¬ 
tors  who  retired  at  the  time  of  the 
annual  convention  following  lesser  terms 
of  service  have  been  presented,  in  ac¬ 
cordance  with  the  action  of  the  conven¬ 
tion  with  suitable  resolutions  of  appre¬ 
ciation.  These  are  C.  F.  Goldthwaite, 
Canadian  National  Railways,  three  years 
of  service;  H.  A.  Sprague,  St.  Joseph 
(Mo.)  News-Press,  two  and  one-half 
years  of  service;  Arthur  H.  Ogle,  Bauer 
&  Black,  two  and  one-half  years;  and 
J.  A.  Dickson,  Mitchell,  Faust,  Dickpn 
&  Wieland,  Inc.,  two  years  of  service. 
The  board’s  resolution  in  the  case  of 
Mr.  Plum  follows: 

“Under  the  American  system  of  pol¬ 
itics,  despite  the  beneficent  functions  of 
the  Civil  Service  Rule,  an  election  is 
always  followed  by  the  shaking  of  the 
Plum  Tree. 

“There  are  no  sinecures  in  the  Audit 
Bureau  of  Circulations.  President,  man¬ 
aging  director,  directors,  and  staff  work 
with  enthusiasm  for  a  noble  cause. 
Whatever  reward  they  have  is  in  the 
consciousness  of  a  worth-while  job  well 
done. 

“Today,  a  director  whom  the  mem¬ 
bers  love,  is  retiring  after  ten  years  of 
service  as  representative  of  the  daily 
newspaper  division.  He  has  made  a 
unique  record  in  attendance;  but  that 
is  a  small  part  of  what  he  has  done. 
He  has  given  hours  and  days  to  the 
study  of  the  multitudinous  problems  that 
have  arisen  in  those  years ;  he  has  been 
fair  and  impartial  in  his  decisions ;  his 
counsel  has  been  heard  with  respect  by 
the  directors  and  the  membership  and 
he  has  been  a  large  factor  in  establish¬ 
ing  the  groundwork  upon  which  the  Bu¬ 
reau  now  rests.  Therefore  be  it 

“Resolved:  that  the  directors  of  the 
Audit  Bureau  of  Circulations  hereby 
express  their  regret  at  the  decision  of 
David  B.  Plum  to  retire  from  member¬ 
ship  in  this  directory  after  ten  years 
of  faithful  and  impartial  service  to  the 
publishing,  advertising  and  merchandis¬ 
ing  interests  of  America. 

“We  desire  to  express  to  him  the 
sincere  appreciation  of  both  his  asso¬ 
ciates  on  the  board,  and  of  the  member¬ 
ship  at  large,  of  the  service  he  has 
rendered  to  the  progress  of  America  in 
the  decade  of  1922-1932. 

“We  shall  miss  his  participation  in 
our  meetings — his  counsel  and  advice: 
but  most  of  all  his  good  fellowship  and 
camaraderie.  Our  good  wi.shes  and 
affection  go  with  him,  now  and  forever. 

“The  foregoing  resolution  was  unan¬ 
imously  adopted  at  a  meeting  of  the 
board  of  directors  of  the  .\udit  Bureau 
of  Circulations  held  October  twentieth, 
nineteen  hundred  thirty-two. 


P,  L.  Thomson 
E.  R.  Shaw 
Fred  R.  Davis 
S.  R.  Latshaw 


Mason  Britton 
John  Cowles 
Felix  I^wy 
S.  E.  Baldwin 


Ralph  S.  Butler  Guy  C.  Smith 
T.  F.  Driscoll  W.  F.  Schmick 

H.  W.  Stodghill  Fred  Stone 

Wm.  a.  Hart  Walter  M.  Dear 

Marco  Morrow  L.  R.  Greene 

W.  A.  James  D.  B.  Douglas 

Frank  Hermes  Ralph  F.  Rogan 

“Directors. 

“O.  C.  Harn,  Managing  Director." 


REJOINS  TORONTO  STAR 

Main  Johnston,  former  Toronto 
Daily  Star  reporter,  who  resigned  in 
1929  to  become  general  manager  of  the 
Toronto  Industrial  Commission,  and 
who  for  the  i«st  year  has  been  pub¬ 
licity  and  public  relations  manager  for 
the  Robert  Simpson  Company,  has  re¬ 
joined  the  Star  as  editor  of  the  Star 
Weekly. 


BECOMES  EVENING  PAPER 

The  Huntington  (Ind.)  News,  for¬ 
merly  published  mornings  except  Mon¬ 
day,  is  now  published  evenings  except 
Saturday,  and  Sunday  morning. 

TWO  CHICAGO  STORES 
REPORT  BIG  SALES 

The  Boston  Store  end  Tbe  Fair  Used 

55  Newspaper  Page*  To  Promote 
Special  “Days” — Volume 
Satisfactory 

iSpecial  to  Editor  &  Publisher) 

Chicago,  Dec.  12. — “Netcher  Day”  at 
the  Boston  Store  Dec.  7  proved  to  be 
one  of  the  most  successful  bargain 
events  of  the  current  year,  Dade  B. 
Epstein,  advertising  promotion  manager, 
told  Editor  &  Publisher.  Backed  by 
25  pages  of  newspaper  advertising  in 
the  metropolitan  dailies,  the  “Courtesy 
Day”  and  “Netcher  Day”  sales  drew 
large  throngs  of  shoppers  to  all  depart¬ 
ments  of  the  store.  In  addition,  a  small 
number  of  outlying  newspapers  were 
used  and  some  spot  radio  broadcasting. 

“From  a  volume  standpoint,  the  sale 
compared  favorably  with  the  ‘good  old- 
fashioned  times,’  ”  Mr.  Epstein  stated. 
“We  noticed  a  decided  increase  in  unit 
sales,  and  although  not  back  to  former 
standards,  they  are  creeping  up.  This 
particular  Netcher  Day  was  exception¬ 
ally  well-timed  and  there  was  better  re¬ 
sponse  to  our  newspaper  advertising  and 
less  sales  resistance  because  of  the 
greater  public  interest  in  Christmas 
gift  sales.” 

The  Fair  Store  staged  its  pre-Christ¬ 
mas  “Economy  Day”  recently  and  re¬ 
ported  good  results.  Thirty  pages  of 
newspaper  advertising  were  used.  Al¬ 
though  public  buying  is  still  at  low  ebb, 
according  to  Fair  officials,  the  results 
were  not  disappointing,  in  view  of  gen¬ 
eral  conditions. 

The  Fair  is  continuing  its  extensive 
“Band  Wagon”  advertising  promotion 
in  newspapers  this  month.  Evans  L. 
Ellis,  advertising  manager,  told  Editor 
&  Publisher.  A  new  feature  of  the 
Fair’s  advertising  is  the  slogan :  “Twenty 
Words,  No  More,  No  Less”  at  the  head 
of  its  advertisements.  Typical  of  this 
20-word  copy  is  the  following  message 
to  shoppers: 

“She  profits  most  who  buys  at  the 
Fair;  saves  time,  saves  money,  gets 
quality  and  iinmatchable  values ;  there¬ 
fore  why  delay?” 

P.O.  CONSTRUCTION  HALTED 

A  last-minute  drive  by  the  Bingham¬ 
ton  (N.  Y.)  Press  and  a  personal  ap¬ 
peal  in  Washington  by  Editor  Tom  R. 
Hutton  caused  a  halt  in  demolition  of 
Binghamton’s  old  postoffice  last  week 
and  stopped  work  on  the  new  one, 
scheduled  to  be  built  on  an  “undesirable 
site.”  Backed  by  the  Press,  civic  or¬ 
ganizations  flooded  the  postoffice  com¬ 
mittee  of  the  House  of  Representatives 
with  the  result  that  Representative 
James  M.  Mead,  Buffalo,  headed  a  con¬ 
gressional  investigation  in  Binghamton. 


NOW! 

You  Can  Have 

THE 

STANDARD  ADVERTISING 
REGISTER 

—  Arranged  by  -- 
PRODUCT  GROUPING 
or 

GEOGRAPHICALLY 
superiority  plus  flexibility 
now  at  your  service 

CONSULT  OUR  NEAREST  OFFICE 
National  Register  PubHshing  Co. 
EASTERN  OFFICES 
853  Broadway.  New  York 
7  Water  St..  Boston 

WESTERN  OFFICES 
140  So.  Dearborn  St.,  Chicaso 
2.35  Montgomery  St.,  San  Prancisoo 


UNUSUAL  OFFER  SOLD 
NEW  HORMEL  SOUP 

120,000  Cans  Sold  In  Chicago— 
Purchaser*  Assured  of  Their 
Money  Back  Doubled 
If  Dissatisfied 

Introduction  of  the  new  Hormel  vege¬ 
table  soup  by  George  A.  Hormel  & 
Co.,  Austin,  Minn.,  with  the  unusual 
offer  of  “Your  money  back  doubled  if 
you  don’t  say  this  is  the  best  vegetable 
soup  you  ever  bought,”  resulted  in 
120.000  cans  being  sold  in  the  Chicago 
territory,  with  only  12  people  asking 
for  their  money  back  doubled.  This 
offer  was  first  made  on  Nov.  10  in  a 
color  page  advertisement  in  the  Chicago 
T  ribtine. 

A  second  color  page,  appearing  in  the 
Chicago  Tribune  and  the  Minneapolis 
Tribune,  was  released  late  last  week 
with  a  repeat  offer  of  “your  money 
back  doubled.”  The  advertisement 
featured  the  results  of  the  Nov.  10 
offer,  stating:  “Only  12  women  in  all 
Chicago  asked  for  their  money  back 
after  tasting  this  new  beef  base 
soup.” 

The  offer  stipulates  that  the  pur¬ 
chaser  pays  the  regular  price  of  15 
cents  for  one  20-ounce  can  of  Hormel 
vegetable  soup.  If  the  person  believes 
“it  is  not  the  best  vegetable  soup  ever 
bought”  he  or  she  is  to  write  the  rea¬ 
sons  why  on  the  label,  with  name  and 
address,  and  mail  before  midnight 
Dec.  17  to  the  Hormel  company  at 
.Austin.  The  company  will  return  twice 
the  amount  paid.  The  offer  is  limited 
to  one  can  to  a  purchaser. 

The  Minneapolis  office  of  Batten. 
Barton,  Durstine  and  Osborn  handles 
the  Hormel  account. 

CUTS  GENERAL  RATE 

The  .Hanford  (Fla.)  Herald  has  re¬ 
duced  its  general  advertising  rate  from 
49  cents  an  inch  to  42  cents. 


PARTY  POLICIES  ASSAILED 

Lafayette  Publisher’s  Charges  Eq. 

liven  Indiana  Editors’  Meeting 

(Special  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  Dec.  12— Henry 
W.  Marshall,  publisher  of  the  Lafayette 
(Ind.)  Journal  and  Courier,  nearly  dis¬ 
rupted  a  meeting  of  the  Indiana  Repub¬ 
lican  Editorial  Association  here  yester¬ 
day  when  he  made  a  scathing  oratori¬ 
cal  attack  on  national  and  state  leaders 
of  the  Republican  party. 

Not  on  the  scheduled  program,  Mar¬ 
shall  delivered  an  address  on  “Survey¬ 
ing  the  Smashup,”  in  which  he  declared 
that  “President  Hoover  wrote  his  own 
one-way  ticket  out  of  the  White  House 
whp  he  signed  the  Smoot- Hawley 
tariff  bill.”  He  also  declared  that  the 
Republican  party  and  its  leaders  had 
forfeited  public  confidence. 

E.  E.  Neal,  editor  of  the  NobUsville 
ledger,  answered  Mr.  Marshall  with  a 
vigorous  denial  of  all  the  latter’s 
charges. 

Arthur  K.  Remmell,  editor  of  the 
Ft.  Wayne  News-Sentinel,  vice-presi¬ 
dent  of  the  association,  was  in  charge  of 
the  meeting.  Other  speakers  were  Gov¬ 
ernor  Harry  G.  Leslie,  Solon  J.  Carter, 
former  judge  of  the  Indiana  Superior 
court,  and  Noel  C.  Neal,  judge  of  the 
Indiana  appellate  court. 

The  association  passed  a  resolution 
favoring  President  Hoover’s  proposals 
for  reorganization  of  the  federal  govern¬ 
ment,  and  named  March  10  as  date  for 
their  next  meeting  here. 

STATE  PRINTER  REMOVED 

Ellwood  Mills,  state  printer  of  Minne¬ 
sota  under  Governor  Floyd  B.  Olson 
for  two  years,  has  been  removed  from 
that  office.  Mr.  Mills  is  the  publisher 
of  the  Montevideo  American.  His  re¬ 
moval  was  attributed  to  “continued  in¬ 
ability  to  work  harmoniously  with  his 
own  office,”  according  to  members  of 
the  State  Commission  of  Administra¬ 
tion  and  Finance.  No  successor  has 
vet  been  named. 
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During  the  first  nine  months 
of  this  year  Premier  Malt  Sales 
Company  spent  the  biggest  share 
of  its  Chicago  newspaper  advertis¬ 
ing  appropriation  on  Blue  Ribbon 
Malt  in  the  Chicago  Tribune. 

To  reach  by  far  the  largest, 
most  responsive  group  of  buyers  in 
Chicago  and  suburbs,  this  company 
chose  Chicago  Sunday  Tribune 
rotogravure. 

At  the  conclusion  of  the  year’s 
campaign,  Mr.  F.  £.  Solfisburg,  vice 
president,  reports: 

“Blue  Ribbon  Malt  has  been 
farther  established  as  Chicago’s  big¬ 
gest  seller  by  a  substantial  increase 
in  sales  during  the  first  nine  months 
of  1932! 

“It  is  but  natural  that  we  count 
our  use,  for  the  first  time,  of  the 
Rotogravure  Section  of  the  Chicago 
Tribune  as  a  large  factor  in  bringing 
about  this  gain. 

“A  successful  product  adver¬ 
tised  in  a  successful  medium  is  cer¬ 
tain  to  show  satisfactory  results  in 
increased  sales.  Again,  the  Chicago 
Tribune  has  proved  its  effectiveness 
as  an  advertising  medium.” 

Rotogravure  in  the  Chicago 
Sunday  Tribune  is  preferred  posi¬ 
tion  in  Chicago’s  preferred  Sunday 
newspaper. 

Here  is  the  quick-action  route 
to  volume  sales  in  the  great  Sunday 
Tribune  market.  Your  sales  mes¬ 
sages  in  this  most  thoroughly  read 
part  of  the  Sunday  Tribune  get  the 
kind  of  high-spot  attention  that 
impels  readers  counterwards  and 
moves  merchandise  quickly  at  low 
cost. 

A  Chicago  Tribune  salesman  is 
ready  to  give  you  the  complete 
facts.  Ask  for  him! 


QIIjirag0  Otibunt 


X' 


>v  - 

V  C 

r  ' 


'  t 


■ 


•  A 


12 


Editor  &  Publisher  The  Fourth  Estate  for  December  17,  1932 


CHARLES  G.  ROSS  SUCCEEDS  BUELL 
AS  GRIDIRON  CLUB  PRESIDENT 

St.  Louis  Post-Dispatch  Correspondent  Elected  at  Dinner — 
Democratic  Victory  Theme  of  Satirical 
Sketches — Hoover  Attends 


By  GEORGE  H.  MANNING 
Watkington  Correspondent,  Editor  Sc  Publisker 


Charles  (J.  Koss 


WASHINGTON,  Dec.  12— Sheath¬ 
ing  the  barbed  point  of  satire  in 
the  softness  of  good-natured  buffoonery, 

_  the  Gridiron  Club 

last  Saturday  bade 
farewell  to  the 
Hoover  admin¬ 
istration  and  gave 
the  incoming  rul¬ 
ers  of  the  nation 
advance  notice  of 
some  of  the  spank¬ 
ings  it  must  en¬ 
dure  at  the  hands 
of  the  Gridironers 
in  the  next  four 
years. 

The  occasion, 
of  course,  was  the 
annual  December 
dinner  of  the  famed  club  of  Washing¬ 
ton  newspapermen. 

For  the  most  i»rt  the  un-serious  busi¬ 
ness  of  the  evening  was  devoted  to  the 
Nov.  8  election  and  incidents  which  have 
occurred  since  that  time. 

The  club's  honor  guest,  as  usual,  was 
the  President  of  the  United  States. 
Because  “reporters  are  never  present” 
at  Gridiron  dinners  history  fails  to 
record  the  Presidential  reaction  to  some 
of  the  barbs  which  came  his  way.  Duly 
authenticated  rumor  (not  obtained  from 
a  reporter)  has  it,  however,  that  Presi¬ 
dent  Hoover  laughed  with  the  rest  of 
the  distinguished  assemblage. 

Charles  G.  Ross,  Washington  corre¬ 
spondent  of  the  St.  Louis  Post-Dispatch, 
was  chosen  president  of  the  club,  suc¬ 
ceeding  Walker  S.  Buell,  of  Cleveland 
Plain  Dealer. 

James  Lloyd  Wright,  Buffalo  Evening 
News,  was  elected  vice-president ;  J. 
Harry  Cunningham,  was  re-elected  sec¬ 
retary  and  J.  Fred  Essary,  Baltimore 
Sun,  was  re-elected  treasurer.  Mem¬ 
bers  of  the  executive  committee  are 
C.  K.  Berrjman,  Washington  Star; 
Arthur  S.  Henning,  Chicago  Tribune, 
and  Byron  Price,  Associated  Press. 
Ernest  G.  Walker  was  re-elected  club 
historian. 

President  Hoover  was  presented  with 
a  large  bronze  copy  of  the  Gridiron  pin 
and  a  permanent  invitation  to  all  future 
Gridiron  dinners. 

One  of  the  skits  was  devoted  to  an 
attempt  by  Prof.  Ignatius  Flapdoodle 
Bunk,  of  Harvard,  to  trace  the  intricate 
Roosevelt  family  relationship.  When  the 
“professor”  finally  traced  the  lineage 
to  the  point  where  “Theodore  fled  to  the 
Philippines  and  Franklin  flew  to  Chi¬ 
cago,”  a  club  member  complained  that 
he  was  getting  mixed  up. 

“You’re  not  half  as  mixed  up  as  the 
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social  relationships  of  the  Roosevelts 
are  going  to  be  during  the  next  four 
years,”  the  savant  replied. 

President  Hoover’s  famous  reference 
to  grass  growing  in  city  streets,  made 
in  his  New  York  speech  in  the  cam¬ 
paign,  was  made  the  subject  of  a  parody 
sung  by  the  Gridiron  Club  Quartet, 
dressed  in  overalls  and  pushing  lawn 
mowers.  One  stanza  reads: 

“The  candidate  said  to  the  voters  all, 
And  the  candidate  surely  should  know. 
If  Democrats  pass  that  tariff  bill 
In  the  streets  green  grass  will  grow.” 
There  was  a  considerable  powwow  be¬ 
tween  the  “Indians” — the  Murphys. 
Olvaneys,  McCooeys,  Currys,  and 
O’Briens — of  Manhattan  and  “Franklin 
van  Roosevelt,”  explorer.  The  intrepid 
adventurer  proposed  to  purchase  Man¬ 
hattan  for  the  “finest  line  of  campaign 
promises  you  ever  saw,”  e.xhibiting  glass 


beads,  necklaces  and  kindred  trinkets  to 
the  “redskins.” 

The  Indians  seemed  impressed,  but  not 
moved  by  this  glittering  display  which 
Explorer  van  Roosevelt  described,  in 
turn,  as  “a  farm  without  a  mortgage, 
a  man  without  a  note,  a  bank  without  a 
frozen  asset,  and  a  home  without  a 
worry.” 

When  van  Roosevelt  promised  “re¬ 
peal”  and  showed  a  bottle  of  “firewater,” 
the  deal  was  consummated  without 
further  ado.  Chief  Curry  even  agreeing 
to  throw  in  the  whole  country. 

Uncle  Sam  was  pictured  as  Shylock 
in  the  inevitable  play  on  war  debts. 
Senators  Smoot,  Moses.  Watson  and 
others  of  the  lame  duck  legion  were 
pictured  in  the  “Retreat  from  Moscow.” 
a  skit  which  showed  the  venerable  pub¬ 
lic  men  in  rags  and  tatters,  with  broken 
guns. 

The  “beer  clinic”  was  the  subject  of 
another  skit,  with  the  guests  hearing 
opinions  on  that  beverage  from  such 
widely  diverse  figures  as  Senators 
Hiram  Bingham  and  Morris  Sheppard. 


GIVES  SPACE  DISCOUNTS 

The  ll'inona  (Minn.)  Republican 
Herald  is  now  allowing  space  discounts 
of  S  to  10  per  cent  on  50.000  to  100,000 
lines  of  general  advertising  to  be  paid 
at  the  end  of  contract  pcriixl. 


15,000  AT  DAILY’S  SHOW 

Chicago  New*  CarniTal  of  Nation* 
Raised  Fund  For  Charity 

(Special  to  Editor  &  Publisher) 

Chicago,  Dec.  12. — Representatives 
of  25  foreign  nations  participated  in  the 
Chicago  Daily  News’  Carnival  of  Na¬ 
tions  last  Saturday  night,  appearing  on 
the  grand  finale  program  before  an 
audience  of  15,000  people  at  Chicago 
Stadium.  They  donated  their  time  and 
talent  to  raise  funds  for  the  Cook 
county  welfare  fund.  The  Daily  News 
paid  all  costs  of  the  final  pr^uction 
and  the  entire  receipts  are  to  be  turned 
over  to  the  Emergency  Relief  Fund  of 
Cook  County. 

Entertainers  from  the  various  national 
groups  numbered  nearly  2,000  men, 
women,  boys  and  girls  in  native  cos¬ 
tumes.  They  presented  a  program  of 
national  specialties,  including  folk 
dances,  gymnastics  and  choral  singing. 
A  part  of  the  program  was  broadcast 
over  the  National  Broadcasting  Com¬ 
pany  network. 

The  show  was  the  second  annual  Car¬ 
nival  of  Nations  staged  by  the  Daily 
News  for  the  needy.  Arrangements 
were  handled  by  a  committee  consisting 
of  Donald  Walsh,  secretary  to  Publisher 
Frank  Knox,  Paul  Watkins,  promotion 
department,  and  Dempster  MacMurphy 
of  the  news  staff. 


B/SS/q/q/D/D/D/D/Q/D/D^B 


Among  the  major  achievements  of 
our  Engineering  Department  was 
the  designing  of  the  Unit  system  of 
Steel  Newspaper  Composing  Room 
Equipments.  These  Equipments  are 
constructed  carefully  and  stoutly  to 
withstand  the  severe  wear  and  tear 
of  newspaper  work  and  affordThe 
maximum  of  durability. 


Write  Selling  Houte 
nearest  you 


American 
Type  Founders  Company 


Providence  Automobile  Show 

January  14  to  21,  1933 

New  England's  First  Auto  Show  of  the  Season 
Key  Show,  in  New  England's  2nd  Largest  Market 

R.  I.  Registrations  and  Gasoline  Sales  showGreatest  Automobile 
Use  in  New  England  {compared  with  1931) 

—  Hence,  a  High  Replacement  Potential 

R.  I.  Employment  and  Payroll  Figures  show  Outstanding 
Improvement  since  the  June  Low 
—  Hence,  More  Money  —  Confidence  —  Promise  of  Early  Sales 

Journal  Auto  Show  Number 

Sunday,  January  15,  1933 

Automotive  Advertising  Feature  of  the  Market! 

Established  among  90,000  Reader-Families  as  the  Compen¬ 
dium  of  Motordom’ s  New  Offerings 

Reaching  7  out  of  10  Potential  Buying  Families  in  Rhode 
Island  ($3000  a  year  or  over) 

—  Plus  Thousands  of  Prospects  in  Nearby  Communities  — 

Providence  Journal  Bullet  in 

Urrmuiaiiiig  New  LtigJlandX  Soxjottd  La/i^jpAt  A/a/iAe^ 

CHAS.  H.  EDDY  CO,  Representatives  R.  J.  BIDWELL  CO, 

Boston  :  New  York  :  Chicago  San  Francisco  :  Los  Angeles  :  Seattle 


VISUALIZERS  AND  PLANNERS 


Editor  &  Publisher  The  Fourth  Estate  for  December  17,  1932 


13 


The  November  Net  Paid 
Average  Circulation  of 
The  Daily  Post-Dispatch 


I  Z25.141 1 


A  GAIN 

of  10,260  copies  per  day 
over  October,  1932 

This  is  the  greatest  November  over  October  gain 
made  by  the  Post-Dispatch  in  more  than  20  years 

Post-Dispatch  daily  net  paid  circulation 
for  the  last  three  months 

September . 210,598 

October . 214,881 

November .  225,1 41 

A  Gain  of  14,543  in  Two  Months 

Never  has  any  newspaper  —  morning  or  evening, 
daily  or  Sunday  —  had  as  much  circulation  as  the 
Post-Dispatch  in  Greater  St.  Louis. 

When  St.  Louis  had  three  evening  newspapers  the 
Post-Dispatch  had  more  circulation  than  the  second 
and  third  combined  in  Greater  St.  Louis. 

Now  that  St.  Louis  has  only  two  evening  news¬ 
papers,  the  excess  circulation  of  the  Post-Dispatch 
over  the  second  newspaper  is  greater  than  it  was 
over  the  two  others  combined. 


IN  STLOVIS 


o 


First  in  Circulation  in  St.  Louis 
First  in  Advertising  in  St.  Louis 
First  in  Results  to  Advertisers 


ST. LOUIS  POST-DISPATCH 

EASTERN  ADVERTISING  OFFICE:  WESTERN  ADVERTISING  OFFICE: 

521  Fifth  Ave.,  New  York  Tribune  Tower,  Chicago 

R.  A.  Fletcher,  Manager,  Telephone  Mohawk  4-5237-5238  P.  L.  Henriquez,  Manager,  Telephone  Superior  7161-7162 
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DONATION  TO  SCHOOL 
VIEWED  AS  EXPENSE 

Board  of  Tax  Appeal*  Uphold* 
Time*-Pica7une  Deduction  of 
$6,000  Yearly  Given 
Tulane  Univer*ity 

By  George  H.  Manning 

(.Washington  Vorrtspundont, 
EIoitor  &  Publisher) 

Washington,  D.  C,  Dec.  13 — Mak¬ 
ing  it  clear  that  not  every  newspaper 
that  sustains  a  chair  of  journalism  in 
a  university  will  be  allowed  to  deduct 
the  costs  thereof  from  its  taxable  in¬ 
come,  the  United  States  Board  of  Tax 
Appeals  has  decided  that  the  conditions 
under  which  the  New  Orleans  (La.) 
Times- Picayune,  does  so,  warrants  such 
an  allowance  in  computing  the  publish¬ 
ing  corporation’s  income  tax.  The 
school  involved  is  Tulane  University, 
New  Orleans. 

Professing  to  see  in  the  action  of  the 
publishing  company  a  clear-cut  business 
deal,  rather  than  an  outright  gift,  the 
commission  summarized  the  case  in  this 
manner: 

“The  evidence  clearly  justifies  the 
conclusion  that  petitioner  was  not  actu¬ 
ated  in  making  the  payments  herein  de¬ 
scribed  by  philanthropic  or  charitable 
motives.  It  was  a  clear,  cold-blooded 
business  proposition  on  the  part  of  pe¬ 
titioner’s  board  of  directors.  They  ex¬ 
pected  to  get  returns  of  value  in  dollars 
and  cents.  In  their  judgment  it  was  a 
sound  business  proposition,  and  subse¬ 
quent  history  seems  to  have  proven  the 
wisdom  of  their  action.” 

Prior  to  1926,  it  was  brought  out  at 
a  hearing  on  the  appeal,  no  school  of 
journalism  was  conducted  at  Tulane 
and  efforts  by  the  Times-Picayune  to 
have  one  created  were  unavailing,  be¬ 
cause  of  the  cost  factor.  At  that  time 
difficulty  had  been  experienced  by  the 
newspaper  in  obtaining  qualified  and 
trained  reporters,  so  the  board  entered 
into  a  contract  with  the  university  to 
furnish  $6, OCX)  a  year  for  10  years,  and 
the  school  agreed  to  and  did  set  up  the 
chair  of  journalism. 

In  1927  and  1928,  the  company  de¬ 
ducted  the  $6,000  annual  payments  as 
ordinary  and  necessary  business  ex¬ 
penses,  but  the  allowances  were  denied 
by  the  commissioner  and  appeal  fol¬ 
lowed. 

Among  the  facts  submitted  on  behalf 
of  the  Times-Picayune  were  these: 
“Prior  to  the  establishment  of  the  class 
the  Times-Picayune  had  a  large  turn¬ 
over  among  its  editorial  employes.  It 
frequently  was  necessary  to  recruit  its 
staff  in  other  parts  of  the  country.  In 
some  instances  money  was  advanced  to 
enable  men  engaged  elsewhere  to  pay 
the  expense  of  their  change  of  resi¬ 
dence.  In  many  cases  men  going  to 
New  Orleans  from  other  parts  of  the 
country  were  not  pleased  with  condi¬ 
tions  as  they  found  them  and  soon 
would  leave  despite  the  expense  which 
the  paper  had  incurred  to  get  them.” 

“In  the  handling  of  editorial  matter 
for  a  newspaper  local  background  is 
ver>’  necessary.  For  this  reason  the  fre- 


quent  turnover  in  personnel  had  a 
demoralizing  effect  on  the  organiza¬ 
tion.  ... 

“The  endowment  constitutes  a  busi¬ 
ness  expense  of  the  most  enlightened 
sort.  It  is  closely  akin  to  research  ex¬ 
penditures  on  the  part  of  industry.  Be¬ 
fore  using  materials  industry  has  each 
tested  so  as  to  prevent  losses  in  the 
manufacturing  process.  The  Times- 
Picayune  simply  is  applying  this 
method  to  personnel.” 


RETAIL  SESSIONS  JAN.  16-20 


New  Standard*  of  Adverti*ing  To 
Be  Di*cu**ed  by  N.  R.  D.  G.  A. 

The  22nd  annual  convention  of  the  Na¬ 
tional  Retail  Dry  Goods  Association  is 
to  be  held  Jan.  16-20  at  the  Hotel  Penn¬ 
sylvania,  New  York  City.  The  con¬ 
vention  has  been  held  in  February  in 
past  years,  but  the  date  was  changed 
partly  to  accommodate  members  from 
the  Pacific  Coast,  who  found  it  neces- 
sar  -  to  make  their  buying  trips  to  New 
York  in  January. 

The  keynote  of  the  convention  is  an¬ 
nounced  as  "Establishing  new  standards 
of  merchandising,  advertising  and  serv¬ 
ice.”  Particular  attention  is  to  be  put 
on  the  quality  movement  and  on  reduc¬ 
tion  of  the  cost  of  distribution.  Other 
nroblems  to  be  considered  include  trend 
of  commodity  p.ices,  unemployment, 
and  taxation. 

Sessions  for  sales  promotion  execu¬ 
tives  will  be  held  Tuesday  afternoon, 
Jan.  17,  Wednesday  morning,  Thursday 
morning,  and  Friday  morning. 


LEGAL  PRINTING  CUT  $13,000 

Printing  of  proceedings  of  the  Mil¬ 
waukee  county  board  in  pamphlet  form 
instead  of  in  newspapers,  will  save 
$13,000  a  year,  it  has  been  announced, 
following  a  unanimous  vote  on  an 
amendment  to  county  board  rules. 
There  will  be  about  750  pamphlets 
printed  of  important  board  action. 
About  500  pamphlets  of  board  proceed¬ 
ings  have  always  been  print^  after 
each  meeting  for  official  records.  The 
county  board  appropriation  has  been  cut 
from  $21,000  to  $8,000. 

■  GRAVURE  GROUP  FORMED 

The  Midwest  Gravure  Group  of  nine 
Sunday  newspapers,  sponsored  by  the 
Gravure  Service  Corporation,  is  now 
selling  gravure  advertising  space  in  all 
the  papers  on  a  single  order.  The 
newspapers  included  are:  Cituinnati 
Enquirer,  Denver  Post,  Detroit  _  Free 
Press,  Indianapolis  Star,  Louisville 
Courier  Journal,  Milwaukee  Journal, 
Minneapolis  Tribune,  St.  Paul  Dispatch 
and  Pioneer  Press  and  the  Toledo 
Times. 


GIVING  SPACE  REBATES 

The  Philadelphia  News  has  announced 
rebates  of  one  cent  a  line  on  50.000 
lines  of  general  advertising  used  during 
one  year,  2  cents  a  line  on  75,000  lines, 
and  3  cents  a  line  on  100,000  lines.  This 
is  in  addition  to  a  5  per  cent  discount 
on  all  national  display  advertising 
adopted  in  September. _ 


CERTIFIED  MERIT 


WImI  can  Certified  Quality  mean  to  you? 

Just  Ihit:  Certified  Quality  makes  possible  the  production  of  good 
prinbns  plates  day  in  and  day  out  on  schedule  time  with  the  utmost 
efficiency. 

Hundreds  of  publishers  and  their  stereotypers  have  found  this  so  and 
are  now  benefiting  from  Certified  Quality. 

r*ttn*^4faallw  fkm#  wAia  a*  fiA 


Certified  Dry  Mat  Corporation 

3 10  Mod  json  Avenue  New  York,  N.Y. 

F<  d;  nFPENDAniT.  STrRr.OTYPlNG'USECERTIFltD  DRY  MATS 

MADF  IN  IJ.S  A 


J.  V.  CONNOLLY  LISTS 
10  ‘BIGGEST’  STORIES 


Lindbergh  Baby  Kidnaping  Head* 
Compilation  —  ln*ull  Cra*h, 
Manchuria,  Earhart  Flight 
AI*o  Included 


The  ten  biggest  news  stories  of  1932 
were  listed  by  Joseph  V.  Connolly,  presi¬ 
dent  of  International  News  Service  and 
Universal  Service,  in  a  radio  address 
in  New  York  Dec.  14,  as  follows: 

The  kidnaping  of  the  Lindbergh  baby. 

The  collapse  of  the  Insull  financial 
empire. 

The  Japanese  invasion  of  Manchuria 
and  the  struggle  with  the  Chinese  at 
Shanghai. 

The  solo  transatlantic  flight  of  Amelia 
Earhart. 

The  imprisonment  of  A1  Capone. 

The  landslide  victory  of  Roosevelt 
and  a  Democratic  congress  on  a  wet 
ticket. 

The  total  eclipse  of  the  sun. 

The  bonus  army  riot  in  Washington. 

The  Massie  case  in  Honolulu. 

The  mysterious  death  of  Smith  Rey¬ 
nolds. 

Editors  and  foreign  correspondents 
whom  Mr.  Connolly  consulted  in  com¬ 
piling  his  list  expressed  a  difference  of 
opinion  regarding  the  relative  impor¬ 
tance  of  the  last  two  of  the  events  listed 
above.  They  chose  instead  the  assassi¬ 
nation  of  President  Doumer  of  France, 
the  fall  of  Ivar  Kreuger’s  billion-dollar 
financial  combine,  the  suicide  of  George 
Eastman,  the  destruction  of  the  entire 
city  of  Santiago,  Cuba,  in  a  hurricane; 
the  Gandhi  hunger  strike,  and  the  war 
debt  payment  controversy. 

RAISES  TRANSIENT  RATE 

The  Union  City  (N.  J.)  Hudson  Dis- 
tch,  which  formerly  had  a  flat  rate  of 
cents  a  line  for  general  advertising, 
had  substituted  a  scale  charging  9  cents 
a  line  on  transient  copy,  7  cents  a  line 
for  1,000  lines  or  more. 


APPRAISALS  VARY 


Court  Hear*  Te*timony  On  Value  of 
Lo*  Angele*  Time*  Site 

VV’idely  divergent  opinions  as  to  the 
valuation  of  the  site  and  building  of  the 
Los  Angeles  Times,  at  First  and  Broad- 
way  were  given  last  week  at  the  trial 
of  the  condemnation  suit  brought  by  the 
city.  The  site  will  be  used  as  part  of 
the  civic  center  plan. 

George  Moore,  appraiser,  the  first 
witness  called  for  the  Times- Mirror 
Company,  evaluated  the  building  and 
site  at  ^,8%,3 11.05.  He  was  followed 
by  Bernard  Collmer,  appraiser,  whose 
valuation  was  $2,963,313.02.  A  real 
estate  broker  said  total  value  of  build¬ 
ing,  equipment  and  site  was  $2,872,591.97. 

The  Times-Mirror  Company  desires 
the  city  to  purchase  all  of  its  presses 
and  other  machinery,  with  the  exception 
of  office  equipment,  at  market  prices,  in 
addition  to  the  site. 

A  witness  for  the  city,  Albert  C 
Martin,  architect,  testified  that  the 
Times  Building  and  annex,  if  repro¬ 
duced  new,  would  cost  $649,921.31, 
Edward  H.  Allen,  appraiser  for  the 
city,  declared  the  market  value  of  the 
land  to  be  $500,000. 


TORONTO  GLOBE  CHANGES 

Recent  changes  on  the  staff  of  the 
Toronto  Globe  are  as  follows:  M.  0. 
Hammond,  editorial  and  literary  editor, 
is  now  financial  editor,  while  Earle  Day, 
farm  and  markets  editor,  assists  him  in 
covering  the  Standard  Stock  and  Min¬ 
ing  Exchange.  John  Pritchard,  former 
special  news  writer,  is  day  editor  and 
Charles  Christopher  Jenkins,  former 
day  editor,  retains  his  position  of  radio 
editor  together  with  the  duties  of  lit¬ 
erary  editor. 


SPACE  REBATES  OFFERED 

The  Herrin  (Ill.)  Journal,  effective 
Jan.  1,  will  allow  rebates  of  5  to  7  per 
cent  on  25,000  to  75,000  lines  of  general 
advertising,  to  be  given  at  the  end  of 
the  contract  period. 


lively  market-sales  story  nowadays.  We  can  see  the  raised 
eyebrows  and  the  mouth  pulled  down  at  the  corners  when 
you  read  this.  Yeah,  and  a  wink  here  and  there,  too.  Well, 
if  you’ve  missed  the  story  of  that  up-and-coming  metrooolitan 
market,  NEWARK,  and  its  partner-in-sales-and-profits,  the 
NEWARK  EVENING  NEWS,  you’re  gonna  get  a  real  treat. 

Budgets  for  1933  are  being  made  up  now. 
We  know  it.  That’s  why  we  urge  you  to  consider  Newark. 
Next  July  won’t  do.  Right  now  will.  You  know,  Newark 
is  a  two-fisted,  up-and-growing  city  that’s  a  natural.  And 
what  a  bang-up  job  it’s  been  doing  with  1932! 

At  no  time  this  year  has  business  activity  been 
less  than  68%  of  normal.  It’s  averaged  74.6%  and  28% 
higher  than  the  country’s  average.  Say,  it  must  cost  a  mint 
to  sell  it!  Now,  it’s  easy.  One  newspaper  concentrates 
over  80%  of  its  family  contacts  within  tne  Metropolitan 
Newark  market.  Try  it  on  your  cash  register. 


Comtek  (i^tientns 

EUGENE  W  FARRELL  Buiineis  &  Adv  Mgr 
215-221  Market  Street  Newark  New  Jersey 
O'MARA  &  ORMSBEE  General  Representatives 
New  York  Chicago  Detroit 

Los  Angeles  San  Francisco 
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★★★★★★ 

the  modern 
news  face 


VOLUME  INCREASED 


IDEAL  NEWS 

More  Legibility  tor  Progressive  Newspapers 


INTERTYPE  CORPORATION  •  BROOKLYN.  N.  Y. 


EXTRA 

WIDE  TOOTH 
MATRICES 


NO  EXTRA  COST 


advertisers 

PREFER 

attractive 

NEWSPAPERS 


Win  New  Readers  and  New 

Business  With  a  New  Make-Up 


All  Other  Things  Being 
Equal,  Advertisers  Will 
Select  the  Progressive 
Looking  Newspaper 


Advertisers  in  newspapers  usu¬ 
ally  spend  large  sums  of  money  to 
make  their  advertising  unusual  and 
attractive. 

Such  advertisers  are  very  quick 
to  sense  a  progressive  spirit  in  any 
newspaper.  Such  advertisers  prefer 
to  have  their  advertisements  in  an 
attractive  newspaper. 

Old  fashioned,  illegible  and  imin- 
teresting  news  faces  and  headings 
may  head  off  some  advertising  ap¬ 
propriation  that  should  be  headed 
your  way. 

Oftentimes  the  only  means  that 
a  substantial  foreign  advertiser 
has  for  evaluating  a  newspaper  is 
by  a  glance  at  the  newspaper  itself. 

It  costs  no  more  to  print  a  pro¬ 
gressive  looking  newspaper  than  it 
does  to  print  an  old  fashioned  look¬ 
ing  newspaper. 

Some  of  the 

Hundreds  of  Newspapers 
Using  Ideal  News  Face 

Albany  Tlmes-Unlon 
Atlanta  Georgian 
Auguata  (Georgia)  Chronicle 
Boston  American 
Bridgeport  Times  Star 
Cimaen  Daily  Courier 
Chicago  American 
Chicago  Herald-Examiner 
Chicago  Illustrated  Times 
Cincinnati  Inquirer 
Clsreland  Plain  Dealer 
Columbus  Dispatch 
Dallas  Times-Herald 
Dayton  News 
Davenport  Times 
Decatur  Review-Herald 
Denver  Post 

Des  Moines  Register  and  Tribune 
Detroit  Free  Press 
Detroit  Times 

Drovers  Telegram,  Kansas  City 
Ibrt  Wayne  News  Sentinel 
(klveston  News-Tribune 
Gary  Post  Tribune 
Grand  Forks  Herald 
Indianapolis  Star 
Jersey  City  Journal 
Lincoln  (Nebraska)  Journal 
Long  Beach  Press  Telegram 
Uw  Angeles  Examiner 
■aeon  Telegraph 
Xemphls  Commercial  Appeal 
Eilwaukee  Sentinel  and  News 
■inneapolis  Journal 
■ontgomery  Journal 
New  Orleans  Times-Plcayune 
New  York  Sun 
New  York  Times 
Oklahoma  City  Leader 
Omaha  World-Herald 
Philadelphia  Bulletin 
Philadelphia  Evening  Bulletin 
Portland  (Maine)  News 
Portland  (Oregon)  News-Telegram 
Portland  (Oregon)  Oregonian 
Bernardino  Sun 
ou  Francisco  Examiner 
|L  Joseph  News-Press 
«•  Louis  Globe- Democrat 
K  Louis  Post-Dispatch 
ot  Paul  Pioneer  Press  and  Dispatch 
gMtUe  Daily  Times 
5«tUe  SUr 
Sockton  Record 
jWh  Bend  Tribune 
SMramento  Union 
1^0  Blade 
Wall  Street  Journal 


"The  Only  Drab  Things  in  the 
American  Woman's  Life  are  Her 
Husband  and  Her  Newspapers" 

HENRY  A.  WISE  WOOD 

•  If  your  newspaper  is  really  alive  it  should  reflect 
this  life  and  progress  in  its  make-up.  How  long  has  it 
been  since  you  changed  the  type  faces  and  make-up 
of  your  newspaper?  New  Packages  are  winning  sales 
in  other  lines  of  business.  A  new  appearance  will  help 
you  to  win  sales  in  the  publishing  business. 


HADE  IN  MANY  SIZES 
AND  COMBINATIONS 

Intertype  Ideal  News  Face  Has  a  Wide  Range 
of  Sizes  and  Combinations  for  Any  Paper 


5H  Point  with  Italic 

Here's  the  varltoned.  properly  proportioned, 
easily  read,  natural  (ace  that  will  add  new  life, 
neui  intereit  and  new  readeri  to  your  paper. 

Shi  Point  with  Bold  Face 

Here's  the  varltoned.  properly  proportioned, 
easily  read,  natural  face  that  will  add  new  life, 
new  Interret  and  new  rendere  to  your  paper. 

5H  Point  with  OoUilc 

Here's  the  varltoned,  properly  proportioned, 
easily  read,  natural  face  that  will  add  new  life, 
new  Interest  snd  new  readers  to  your  paper. 

6  Point  with  Italic 

Here’s  the  varltoned.  properly  proportion¬ 
ed,  easily  read,  natural  face  that  will  add 
new  life,  new  interest  and  new  readers  to 

6  Point  with  Bold  Face 

Here’s  the  varltoned.  properly  proportion¬ 
ed.  easily  read,  natural  face  th 


7  Point  with  Gothic 


Here’s  the  varltoned.  properly  proportion¬ 
ed.  easily  read,  natural  face  that  will  add 
new  life,  new  interest  and  new  readers  to 

6  Point  with  (Jothtc 

Here’s  the  varltoned,  properly  nroportlon- 
ed,  easily  read,  natural  face  that  will  add 
new  life,  new  interest  and  new  readers  to 
6  Point  with  Antique  Bold 

Here’s  the  varltoned.  properly  proportion¬ 
ed.  easily  read,  natural  face  that  will  add 

new  life,  new  Interest  and  new  readers  to 

SH  Point  with  Italic 

Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that  will 
add  new  life,  new  interest  and  new  read- 

6H  Point  with  Bold  Face 
Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that  will 
add  new  life,  new  Interest  and  new  read- 

6%  Point  with  Italic 

Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
toill  add  new  life,  new  interest  and  new 
6%  Point  with  Bold  Face 

Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
will  a^ld  new  life,  new  Interest  and  new 

7  Point  with  Italic 

Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
will  add  new  life,  new  interest  and 
7  Point  with  Bold  Face 

Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
will  add  new  life,  new  interest  and 


Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
will  add  new  life,  new  interest  and 

7  Vi  Point  with  Italic 

Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
vrill  add  new  life,  new  interest  and 
7  hi  Point  with  Bold  Face 
Here’s  the  varltoned,  properly  propor¬ 
tioned,  easily  read,  natural  face  that 
w^ill  add  new  life,  new  interest  and 
I  8  Point  with  Italic 

Here’s  the  varltoned,  properly  pro¬ 
portioned,  easily  read,  natural  face 
that  will  add  new  life,  new  interest 

8  Point  with  Bold  Face 

Here’s  the  varltoned,  properly  pro¬ 
portioned,  easily  read,  natural  face 
that  will  add  new  life,  new  interest 

8  Point  with  Gothic 

Here’s  the  varltoned,  properly  pro¬ 
portioned,  easily  read,  naturtd  face 
that  will  add  new  life,  new  interest 

9  Point  with  Italic 

Here’s  the  varltoned,  properly  pro¬ 
portioned,  easily  read,  natural  face 
that  toill  add  new  life,  new  interest 

9  Point  with  Bold  Face 

Here’s  the  varitoned,  properly  pro¬ 
portioned,  easily  read,  natural  face 
that  will  ^d  new  life,  new  interest 

10  Point  with  lUlle 

Here’s  the  varitoned,  properly 
proportioned,  easily  read,  natu¬ 
ral  face  that  toill  add  new  life, 

10  Point  with  Bold  Face 

Here’s  the  varitoned,  properly 
proportioned,  easily  read,  natu¬ 
ral  face  that  will  ^d  new  life, 

11  Point  with  Italic 

Here’s  the  varitoned,  proper¬ 
ly  proportioned,  easily  read, 
natural  face  that  will  add 


Don't  Mourn  Over  the  Past — 
"Dress  Up"  for  the  Future 
with  Intertype  Ideal  News. 

GAIN  NEW  READERS 

AND  NEW  INTEREST 


Old  readers  sometimes  have  a 
way  of  passing  out  of  the  picture. 
New  readers  must  be  won.  A  more 
inviting  newspaper  to  look  upon 
holds  the  old  readers  and  gains 
new  readers. 

The  younger  generation  does  not 
read  as  much  or  as  easily  as  the 
former  generation.  Therefore,  your 
present  -  day  newspaper  must  be 
more  legible  as  well  as  more  invit¬ 
ing  to  look  upon. 

Intertype  Ideal  News  Face  is  a 
I  real  insurance  that  your  newspaper 
will  be  fully  legible — easy  to  read. 
This  famous  news  face  has  been 
called  the  “Illuminated  News  Face’’ 
because  the  light  around  each  let¬ 
ter  is  a  distinct  aid  to  greater  legi¬ 
bility. 

Ideal  News  is  not  only  easy  to 
read.  It  is  easy  to  print — on  any 
press — regardless  of  speed  or  kind 
of  rollers  used. 

You  will  get  real  reader  interest 
and  many  compliments  from  your 
readers  when  you  change  to  a  more 
readable  news  face  and  more  mod¬ 
em  headings. 


COSTS 
NO  MORE 

Ideal  News  Face  and  All 
Intertype  Matrices  Are 
Made  on  Modern  Wide 
Tooth  Matrices  That  Last 
Long,  Drop  Straight,  Cost 
No  More  and  Run  In  Other 
Line  Composing  Machines 

INTERTYPE 

360  Furman  St.,  Brooklyn,  N.  Y. 

(Chicago.  130  North  Franklin  St. ;  New  Orleana, 
1007  Camp  St.;  San  Franelaco.  1B2  Fremont 
St. ;  Loe  Angeles.  1220  S.  Maple  Ave. ;  Boston. 
80  Federal  St. ;  Canada,  Toronto  ’Type  Foundry 
Co.  Ltd.  Distributors  Throughout  the  World 


Meted  ta  O.8.A. 


Uiepisy  set  in  Vogue.  Togas  Bold  ead  Togas  Bxtra  BoM. 
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STORE’S  14  PAGES  SET 
1932  SALES  RECORD 

GilclirUt  Companjr,  Boston,  Sold 
50%  More  Goods  On  Red  Letter 
Day  Than  In  1931  At  Virtually 
the  Same  Advertisinc  Cost 

(Special  to  Editor  &  Publisher) 
Boston,  Dec.  12. — The  effectiveness 
of  newspaper  advertising  in  stimulating 
latent  purchasing  power,  was  amply 
demonstrated  by  the  Gilchrist  Company 
of  Boston,  when  the  firm  used  14  pages 
of  advertising  in  Boston  newspapers  to 
feature  their  “Red  Letter  Day  Sale” 
Dec.  3,  resulting  in  a  turn-out  that  sur¬ 
passed  even  the  crowds  at  its  record- 
breaking  day  sale  in  1926  when  a  sales 
volume  of  ^98,934  was  piled  up. 
Preliminary  figures  show  that  this 


HITS  PRICE  COPY 

Describing  the  promiscuous  use  of 
comparative  price  advertising  as  a 
“serious  epidemic  that  is  taking  its  toll 
in  public  confidence  and  in  loss  of 
profits,”  Kenneth  Barnard,  general  man¬ 
ager  of  the  Chicago  Better  Business 
Bureau,  has  addressed  a  letter  to  promi¬ 
nent  retail  advertisers,  asking  their  co¬ 
operation  in  remedying  the  situation. 

JOHN  T.  MURPHY  DIES 
IN  SUPERIOR,  WIS. 

W«*  Publisher  of  Evening  Telegram 
for  42  Years — Headed  News¬ 
papers  in  Other  Wisconsin 
and  Southern  Cities 

(By  telegraph  to  Editor  &  Publisher) 


SOUND  ADVERTISING 
AIDS  PROGRESS 

But  Marco  Morrow  Holds  No  Brief 
For  Copy  Which  Upholds 
Artificial  Value,  Maintains 
Profiteering  Prices 

Asserting  that  there  is  nothing  the 
matter  with  advertising  as  long  as  it 
follows  sound  economic  principles, 
Marco  Morrow,  assistant  publisher  of 
the  Capper  Publications  and  director  of 
the  Audit  Bureau  of  Circulations, 
answered  the  question,  “What  Is  the 
Matter  with  Advertising?”  in  a  talk 
before  the  Chicago  Women’s  Advertis¬ 
ing  Club  last  week. 

Mr.  Morrow  pointed  out  that  the 
greatest  problem  facing  this  country 


T  Superior,  Wis.,  Dec.  14. — John  T.  today  is  that  of  distribution  and  adver- 

Murphy,  72,  publisher  of  the  Evening  tising  is  the  greatest  factor  in  distri- 
niimhof  nf  Tclcgram  here  for  42  years,  and  con-  bution.  Referring  to  the  critics  of  ad- 

note  that  the  roct  of  nromotfn<r^thU^ca^e  trolling  publisher  of  three  other  daily  vertising,  the  speaker  said  in  part : 

♦h  n  ^  e  cost  of  promoting  this  sale  newspapers,  died  last  night  at  his  home  “We  who  are  wont  to  attribute  the 
n  space  was  here,  after  an  illness  of  four  months.  marvelous  expansion  of  business  to  the 

J  Murphy,  who  came  to  Superior  potency  of  advertising  are  very  apt  to 

cho^^.H^'that  ^"^f  y  arger.  Figures  ^  background  of  newspaper  train-  forget  that  a  large  portion  of  the  .\meri- 

hosierv  and  hoiuie  fnmUhmps'^d’pnart ’  Springfield  (Mass.)  Repuhli-  can  public  is  questioning  as  never  before 

ment  Lies  were  all  more  Transcript  and  Kansas  City  the  function  of  advertising  in  modern 

fnr  iTcf  Jar  ^ne  of  the  old  school  of  news-  business  life.  Is  it  an  economy  or  a 

Trtial  fhi’c  ^»ar^  M,»r»  puMishcrs,  who  learned  to  “stick  waste?  The  criticism  is  academic,  to 

ahSd  of  iS  vea?  newspaper  in-  be  sure,  but  I  beg  you  to  remember  that 

tuL  _ _  j-  -A  A  terests  at  present  comprise,  besides  the  we  are  living  in  a  rapid  age;  the  ques- 

Bolton  newfpapJs  as  fSlot^:  \  academic  today  be- 

^ri^  i^LJpr/dTv  n^wfnaJr*  Lo/oyrtf^  (La.)  Advertiser.  He  was  vertising  which  merely  creates  the  idea 

^inir  the  Satiirdav  Lie  ^  ^  ^  publisher  of  the  Duluth  News-Tribune  of  artificial  value,  or  which  is  used  to 

Tiilfan  <;  Blirnre  ^advertleJrnr  manacrer  ^’‘nn’  1925  to  1929,  when  that  property  maintain  profiteering  prices,  or  to  club 
of^the  romnanv  and  a  firm  ^liever^i’n  Block,  publisher  of  the  distributors  into  handling  goods  on  too 

newsLX  WU  ha?  the  From  1914  to  1917  he  narrow  a  margin.  Such  advertising  con- 

newspaper  _advertising.  feels  that  the  „  p.  h.,=:ne« 


Falls  (Wis.)  Herald-Telegram  and  the  “I  hold  no  brief  for  that  class  of  ad- 
Lafayette  (La.)  Advertiser.  He  was  vertising  which  merely  creates  the  idea 
publisher  of  the  Duluth  News-Tribune  of  artificial  value,  or  which  is  used  to 
from  1925  to  1929,  when  that  property  maintain  profiteering  prices,  or  to  club 
was  sold  to  Paul  Block,  publisher  of  the  distributors  into  handling  goods  on  too 


part,  to  the  advertising  of  merchandise  T'  -  *  • 

that  the  public  wanted  actively  interested  i 


sucVeL  of  th^sX  wL  due,  J  tributes  nothing  to  sound  business  . 

oart  to  the  advertising  of  merchandise  tt^ver  ran  for  public  “.Advertising  which  creates  new  busi- 

ffthe  public  wanted  ^  merchandise  actively  interested  in  ness,  which  facilitates  distribution. 

When  the  store  opened  the  crowd  was  Politics  for  many  years.  He  owned,  in  which  by  increasing  consumption  thus 
so  great  it  was  n^essary  to  bring  in  newspapers,  extensive  facilitates  mass  production  at  a  lower 

traffic  officers  to  preserve  order.  By  land,  timber  and  minmg  property.  cost  is  sound  business  Advertising 

noon  it  was  practLally  impossible  to  Morgan  Murphy,  president  which  educates  people  in  o  getting  more 


traffic  officers  to  preserve  order  ^  Bv  timber  and  mining  property.  cost  is  sound  business.  Advertising 

noon  it  was  practically  impossible  to  Morgan  Murphy,  president  which  educates  people  into  getting  more 

S  ^dnfittLce  to  the  sTX  More  ^yening  Telegram  Company,  out  of  life  whether  that  ‘more’  be 

than  1000  extra  salespeople  were  en  vice-president  of  Radio  Station  luxury,  comfort,  or  necessity,  advertis- 

ffiai^l.OOO  extra  salespeople  were  en-  standard  of  living. 

The  sale  was  opened  bv  what  was  Station,  which  was  developed  by  the  can  never  be  called  an  economic  waste.” 

termed  “Early  Birf  specials  on  sale  ^^«n>hy  newspaper  interests,  survives.  HEADS  PACIFIC  X^NCIES 


A  lit  oaiv  W09  v/i/tiitvi  wiiciL  w«»»  . 

termed  “Early  Bird”  specials  on  sale  newspaper  interests,  survives, 

at  exactly  nine  o’clock.  .An  added 


feature,  ^d  a  most  unusual  one  for 

nine  nvi  Jk ***•«••  New  Casting  Box  .secogn.*.on 

open  until  nine  o clock  at  night  for  the  ,  p?  .  (Special  to  Editor  &  Publisher) 

benefit  of  those  who  could  not  come  t-u  r>  •  •  d  n  San  Francisco,  Dec.  12 — Committees 

during  the  day.  From  six  in  the  Goss_  Printing  Press  Company  qj,  ra^Jo  and  on  agency  recognition,  au- 

evening  until  nine  hundreds  of  so-called  recently  designed  two  new  pieces  of  t^orized  in  resolutions  voted  at  the  an- 
“Night  Owl”  specials  were  offered  that  stereoty^  equipment,  the  vacuuni  elec-  convention  of  the  Pacific  Associa- 

proved  real  magnets  in  attracting  and  trically-heated  casting  box  and  the  q£  Advertising  Agencies  will  be 

holding  the  tremendous  crowds  of  curved  shaver.  announced  at  the  first  1933  meeting  of 

the  day.  The  new  casting  box  aims  to  bring  association’s  board  of  directors. 


NEW  GOSS  EQUIPMENT 


McCarty  Is  Association  President — 
New  Recognition  Committee 

(Special  to  Editor  &  Publisher) 
San  Francisco,  Dec.  12 — Committees 
on  radio  and  on  agency  recognition,  au- 


holding  the  tremendous  crowds  of  curved  shaver.  announced  at  the  first  1933  meeting  of 

the  day.  The  new  castmg  box  aims  to  bring  association’s  board  of  directors. 

I  or  Ai  TTiPPriurv  iCQiicn  sha*-^*-  detail  on  the  pnnting  sur-  Confidential  interchange  of  informa- 

LOCAL  CURRENCY  ISSUED  face  and  to  eliminate  high  and  low  spots  ^oast  broadcasting  stations  will 

Park  Ridge,  III.,  Using  $1,000  In  thCL^fmMl  LrfoXTonsXnXe^^^^^ 


Certificates  For  Home  Trading 

(Special  to  Editor  &  Publisher)  vsciiiim  adion  not'  onlv  IioIHq  thp  tnat'  me  nive^ii^^aw^/n 

Chicago  Dec  12— In  the  hones  of  >3euum  action  not  omy  noias  the  mat  agenev  recognition  committee 

'-HiLAoo,  ucc.  le,  in  me  nopes  oi  contact  with  the  accurate  curva-  „,;i,  momKor 

wo^  o(  Park"  Ridge,  I„  a  Joining  “’i,  J::o'J,ot%Sc,ti,h‘irS  r'S’  r/’IgS'  jrenS 

suburb,  recently  adopted  a  plan  to  issue  j^us  produces  more  accurate  detail.  a  !  -  ^  J-  » 

strictly  Ic^al  currency.  It  is  in  the  Both  the  stationary  and  movable  cast-  determining  radio  station 

form  of  $10  certificates  which  are  valid  ;  ^re  equipped  with  electric  H  A'^  I 

for  all  purchases  and  payments  of  serv-  Seating  elements  which  are  arranged  as  in  the  future  asked  directors 

ices  with  those  who  cooperate  in  the  ..^rtical  strips  in  the  casting  members.  ass^iation  s  dues  struc- 

The  temperature  of  the  casting  members  prized  exchange  of  bulle- 

At  present  the  total  issue  will  thn.;^  raided  to  a  noint  where  it  i’^tween  chapters.  The  associa- 

be  limited  to  $1,000,  more  to  be  issued  •„  -nate  the^  defertXnH  approved_  the  proposed  quarterly 


through  small  i^rforations  on  the  mov-  committee.  This  activity  will 

able  member  of  the  casting  box  The  supplement  the  A.A.A.A.  investigation, 
vacuum  action  no  only  holds  the  mat  ^  recognition  committee 

in  close  contact  wiffi  the  accurate  curya-  j,,  strengthen  regulations  for  member- 


if  the  project  meets  with  success. 

The  Park  Ridge  welfare  organization 
will  be  allowed  to  buy  $100  worth  of 
the  certificates  at  a  50  per  cent  discount. 


will  eliminate  the  defects  and  porositv  mua.ic.., 

_ publishers  A.B.C.  statements. 

chioTne  ^  ^  cooling  or  ^  convention,  held  Oct.  28-29  at 

The  double  knife  curved  shaver  has  was  curtailed  this  year 


the  certificates  at  a  50  per  cent  discount,  Ae^irmeA  i"  interest  of  economy,  being  at- 

Any  certificate  not  used  once  every  „c.  tb^aetinir  for  raeiinir  mlnr  tended  bv  delegates  chosen  at  earlier 
■'  j  *11  L  f  c  "to  use  the  casting  box  tor  casting  color  ..  '•  t  a  i  c-  a 

seven  days  will  be  subject  to  a  five  l^r  „r  magazine  platL.  The  vacuum  Lsting  Angeles.  Seattle,  and 

cent  discount  At  the  end  of  ^  weeks  P«j;t’and  vr  r  ♦  r 

^  "fJeemed  at  par  in  j  Terrell  T  McCarty.  McCarty  Corn- 

United  States  money.  ^  J2/1000  inch  cut  and  P*"?’’  ^rifteles.  was  elected  presi- 


Terrell  T.  McCarty.  McCarty  Com¬ 
pany,  Los  Angeles,  was  elected  presi¬ 


de  second  knife  6/1000  inch.  The  ^ent  of  the  assi^iation.  with  Burt  Coch- 


CAMPAIGN  FOR  BEECHNUT  second  knite  b/ltXJO  in^.  Ihe 

McCjwin-Erickson,  Inc.,  is  placing  ^aid  to  be  not  only  faster  but 

-  -  also  more  accurate  —  ~  ' - 


spot  advertising  in  a  list  of  Pacific 
Coast  newspapers  in  connection  with  the  machine. 
Beechnut  Packing  Company’s  radio  pro-  __ 
gram. 


t,,.  ran,  McCann-Erickson,  Inc.,  Seattle, 
a  borine  vice-president ;  J.  R.  Gerber,  Ger^r  & 
^  Crossley,  Portland,  second  vice-presi- 


PLACING  CLEMENTS  COPY  perfected  their  temporary  election  cam-  ^  "c"  liicram '’l"Ld”&^Thomas  San 
Wylie  B.  Jones,  Inc.,  Binghamton,  ^ign  organization  into  a  perma^nent  Franciscof  Leon  Livingston.  Leon  Liv- 

a^-L  A®,  Association.  S.  P.  m^ston  Advertising  Agenev.  San  Fran- 

contracts  Tor  F.  W.  Oei^ts  Products  Preston,  publisher  of  the  Gillespie  ^isco:  and  Chet  Crank,  Chet  Crank 

Company,  Rochester.  N.  Y.  .Vettv,  is  presiaenr.  Air^nc-v  In* 


_  dent :  and  Dana  H.  Jones.  Dana  Jones 

DEMOCRATS  ORGANIZE  Company.  Los  Angeles,  secretary-treas- 

.  . .  urer.  New  directors  are  Louis  Honig 

Democratic  editors  in  Illinois  have  of  Erwin.  Wasev  &  Co..  San  Francisco: 
rfected  their  temporary  election  cam-  k.  C.  Ingram, 'Lord  &  Thomas.  San 


What  was  the 
Secret  of  this 
Mystery 
Boat? 


WHAT  was  the  strange 
cargo  she  carried  in 
her  hold? 

What  was  the  mysterious 
hobhy  of  the  yacht's 
owner  whose  nature  he 
refused  to  disclose? 

Where  was  hidden  the 
body  of  a  murdered  man, 
which  was  seen  in  a  deck 
chair  in  the  middle  of  the 
night  and  heaved  over¬ 
board  ? 

These  are  only  a  few  of 
the  baffling  questions  that 
Lieutenant  Valcour  was 
called  upon  to  solve  in  the 
thrilling  new  mystery 
serial 


^^Murder 
on  the 
Yacht” 

By  Rufus  Kin|{ 

Author  of  “Murder  by  the 
Clock",  “Murder  Yet  to  Come", 


For  Terms  and  Sample  Install- 
meats  Wire 

LEDGER 

SYNDICATE 

Philadelphia,  Pa. 


cisco;  and  Chet  Crank.  Chet  Crank 
Agency,  Los  Angeles. 


I  £v£*it  OP  TM 

KROOERS 


^2  m 


BltHO'WPy 


Johnson’s  Wax 
^  49* 


Ca^>c- 


■j?'''  •«  -  >r 
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in  N'ewspaper  \0k,.rfj*^-u----^ 

Advertising 
earn  dividends  in  1932 

A  list  of  more  than  one  hundred  great  corporations  “whose  earnings  will  exceed  by 
a  comfortable  margin  their  current  annual  dividend  disbursements  in  1932,”  has  recently 
appeared  in  the  daily  news. 

Most  of  them  are  heavy  advertisers  in  newspapers,  year  in  and  year  out. 

The  very  biggest  of  the  big  newspaper  advertisers,  with  appropriations  in  the 
millions,  are  up  at  the  top  of  the  list. 

First,  there  are  the  four  big  tobacco  companies,  American,  Liggett  and  Meyers, 
Lorillard,  and  Reynolds. 

Then,  there  are  the  big  food  companies,  Borden,  National  Dairy,  General  Foods, 
and  Standard  Brands.  The  biggest  advertisers  in  many  other  lines  are  represented — in 
the  department  store  field,  R.  H.  Macy;  in  amusements,  Loew’s;  in  chain  stores,  Kroger. 

Among  the  utilities  there  are  Consolidated  Gas,  Commonwealth  Edison,  Public 
Service  of  New  Jersey,  Pacific  Lighting,  and  as  many  more. 

It  is  no  wonder  bankers  and  investors  have  come  to  the  conclusion  that  the  best 
insurance  of  uninterrupted  dividends  is  uninterrupted  advertising  in  daily  newspapers. 

NEWSPAPER  ADVERTISERS  CAN  PAY 


This  is  one  of  a  series  of  advertisements  on  Newspaper  Advertising 
and  the  co-operation  offered  advertisers  by  a  Progressive  Group  of 

NEWSPAPER  PUBLISHERS*  REPRESENTATIVES 

Treasurers,  comptrollers,  and  auditors,  as  well  as  sales  and  ad¬ 
vertising  managers,  are  invited  to  avail  themselves  of  our  facilities  for 
supplying  statistics  that  will  save  them  time  and  money  when  they 
are  planning  investments  in  our  markets. 
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intellectual 


*  ^  News 
currency 


Reprinted  from  The  Written  Word — 
a  recently  published  book  that  author¬ 
itatively  discusses  the  most  powerful 
elements  in  productive  advertising 


PROBABLY  more  than  any  other 
'single  factor — or  than  all  other  fac- 
itors  together— American  newspapers 
are  responsible  for  the  fact  that  we  speak 
a  common  language  with  less  variations 
than  the  language  spoken  in  any  other 
nation.  Our  political,  social,  and  eco¬ 
nomic  structure  depends  upon  the  news¬ 
papers.  If  the  freedom  of  the  press  were 
abolished,  or  for  some  unforeseen  reason 
newspapers  ceased  to  be  published,  it  is 
safe  to  say  that  American  civilization  in 
its  present  form  could  no  longer  exist. 

The  first  newspaper  published  in 
America  —  Public  Occurrences  —  was 
published  in  Boston  in  1690,  twelve  years 
before  The  London  Daily  Courant,  the 
first  daily  newspaper  published  in  Eng¬ 
land.  Today  2415  daily  newspapers  are 
published  in  America  alone.  There 
are  also  11,979  newspapers  published  at 
longer  intervals.  These  papers  reach 
approximately  30,000,000  American  fami¬ 
lies,  carrying  with  them  not  only  the 
important  news  of  the  world  and  news 
of  local  importance,  but  also  information 
and  entertainment  covering  an  extraor¬ 
dinarily  wide  range  of  interest.  The 
advertising  itself  forms  so  important  a 
part  of  newspapers  that  every  reader 
who  buys  a  paper  today  would  almost 
certainly  feel  defrauded  if  the  paper  he 
bought  appeared  without  adverdsing 
in  it. 

Factors  Governing  Circulation 

The  rise  and  fall  in  circulation  of  a 
newspaper  has  in  the  past  paralleled 
dramadc  episodes  of  great  national  or 


local  significance,  such  as  war,  calamity 
and  political  campaigns.  Any  great  event 
that  causes  opinions  and  prejudices  to 
coalesce,  aligning  people  in  controversial 
and  belligerent  groups  behind  popular 
leaders  who  individually  express  the 
mass  feeling — even  though  it  be  only 
upon  a  question  of  sport — will  force  an 
increased  circulation  of  newspapers  to 
meet  the  needs  of  the  interested  groups. 

One  of  the  most  striking  characteristics 
of  a  newspaper  is  the  intimate  relation¬ 
ship  it  enjoys  with  its  readers.  The  very 
nature  of  its  service  puts  a  premium  on 
freshness  and  vigor  in  the  handling  of  its 
contents.  And  this  freshness  and  vigor 
evokes  equally  prompt  and  vigorous  re¬ 
sponse  from  its  readers.  This  response 
is  generally  indicated  by  the  circulation 
figures  of  a  newspaper,  and  by  the  way 
its  readers  respond  to  advertising;  but 
it  is  also  manifested  in  the  letters  written 
directly  to  editors  of  the  various  depart¬ 
ments  of  the  paper.  In  a  single  year  the 
Detroit  News,  for  instance,  received 
350,000  such  letters  from  its  readers. 

Newspapers  Vary  In  Character 

Variety  in  the  character  and  policy  of 
newspapers  is  largely  due  to  the  basic 
fact  that,  in  order  to  survive,  a  news¬ 
paper  must  satisfy  the  requirements  of 
the  group  it  serves.  These  groups  vary 
according  to  all  the  peculiarities  of  the 
population  of  the  United  States — racial, 
historical,  political,  religious,  economic, 
social  backgrounds  all  being  factors  of 
prime  importance.  As  a  result,  any  large 
metropolis  will  have  a  variety  of  papers 


all  treating  the  broader  aspects  of  the 
daily  news  similarly,  yet  diverging 
markedly  in  other  respects  to  serve  the 
particular  requirements  of  certain 
groups.  For  people  will  only  continue  to 
buy  the  kind  of  newspaper  they  like. 
This  attitude  of  people  makes  it  possible 
to  classify  with  a  fair  degree  of  accuracy 
the  kind  of  market  for  advertising 
purposes  reached  by  the  various  news¬ 
papers. 

If  it  is  desirable  to  draw  the  favorable 
attention  of  large  masses,  and  to  draw 
that  attention  in  a  hurry,  there  is  prob¬ 
ably  no  better  advertising  medium  than 
newspapers.  For  the  chief  value  of 
newspaper  advertising  is  in  its  flexibility 
and  immediacy  of  effect. 

Perhaps  the  best  way  of  explaining 
this  is  by  way  of  example.  And  one  of 
the  best  examples  is  the  announcement 
of  a  price  reduction  of  the  Ford  car. 

At  a  quarter  to  five  in  the  afternoon, 
the  material  for  the  advertisement  was 
telephoned  from  Detroit  to  the  advertis¬ 
ing  agency  in  Philadelphia.  The  ad¬ 
vertisement  was  set  in  type,  corrected 
and  printed  in  finished  proof  form,  in  the 
various  sizes  necessary  to  conform  to 
the  different  sized  papers  published 
throughout  the  country — from  tabloids 


These  newspapers  cover  ma 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


Dallas  Jour>" 
Detroit  News 
Gannett  Nia 
Hartford  Got= 
Indianapolis  N 
Louisville  Co* 
Louisville  Tt 
Milwaukee 
Nashville  flyi 
New  Bedfobd! 
New  Bedford  S 
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ers  are  the  chief 
he  y^erican  people 


i  to  ei^t'CoIunnn  sheets.  In  the  meantime 
J  the  various  departments  were  preparing 
the  lists  of  papers,  and  the  exact  word¬ 
ings  of  telegraphic  instructions  for  cor- 
I  !  rect  setting,  with  the  text  of  the  advertise¬ 
ment  itself.  By  eight  o’clock— or  three 
I  and  a  quarter  hours  after  the  telephone 
call  from  Detroit — the  complete  tele¬ 
grams  (which  included  the  text  of  the 
advertisement)  were  in  the  hands  of  the 
telegraph  office.  By  daylight  it  was  in 
morning  newspai>ers  all  over  the  country. 

'  Within  twenty-four  hours  of  its  receipt 
'  by  telephone  from  Detroit  to  Philadel¬ 
phia,  that  sales  message  of  reduced  Ford 
!  i  prices,  which  had  a  great  effect  on  the 
^  entire  automobile  industry,  was  in  the 
'  hands  of  practically  all  English-reading 
people  of  the  North  American  continent. 

I  Magazines  vs  Newspapers 

\  There  are  two  broad  distinctions  be¬ 
tween  newspaper  and  magazine  advertis¬ 
ing.  (1)  Newspaper  advertising  is  more 
'  quickly  available  and  prompt  in  its 
'  effect.  (2)  Newspaper  advertising  may 
be  concentrated  more  easily  in  definite 
j  geographical  areas. 

i  This  latter  is  particularly  important 
>  because  it  makes  it  possible  for  a  manu- 
1  ficturer  to  make  test  campaigns,  increas- 
I  ing  his  advertising  over  one  trading  area 


after  another,  measuring  the  results  as 
he  goes. 

As  to  the  technique  of  the  advertising 
itself,  one  of  the  fundamental  fallacies 
made  by  manufacturers  and  their  repre¬ 
sentatives  is  an  insistent  demand  for 
“short  copy”.  The  reason  for  this  is 
based  on  the  theory  that  newspapers  are 
hastily  read,  and  that,  therefore,  adver¬ 
tisements  must  be  capable  of  quick  read¬ 
ing  or  they  will  be  ignored.  That  is  not 
true. 

The  first  thing  that  a  newspaper  ad¬ 
vertisement  must  get  is  attention.  This 
has  no  relation  to  length  of  copy.  The 
thing  that  primarily  gets  it  attention  is 
the  character  of  the  headline  and  layout. 
The  thing  that  holds  attention  is  the 
reader’s  innate  interest  in  the  subject 
matter  of  the  advertisement.  And  per¬ 
haps  the  most  necessary  element  in  win¬ 
ning  the  good-will  of  the  reader  is 
sincerity.  Sincerity  of  effect  is  depend¬ 
ent  upon  the  art  of  the  writer. 

It  must  not  be  forgotten  that  adver¬ 
tising  in  the  newspapers  of  today  is  an 
essential  part  of  the  news.  To  a  large 
degree,  it  is  read  like  news.  It  should 
be  informative.  What  the  nature  of  this 
information  is,  must  be  determined  by 
the  product  and  the  occasion. 


Readers  of  Advertising 

People  who  jump  to  the  conclusion 
that  newspapers  are  merely  hastily  read 
are  on  the  wrong  track.  Newsoaners  are 
read  greedily.  Readers  can  hardly  wait 
to  lay  their  hands  on  the  latest  news. 
Would  a  short  staccato  “stick”  on  a  sen¬ 
sational  murder  or  kidnapping  satisfy 
readers?  Certainly  not;  they  want  to 
read  reams  upon  the  subject.  Men  who 
come  from  a  prize-fight  will  rush  to  buy 
a  morning  edition  of  a  newspaper  in 
order  to  read  about  what  they  have  al¬ 
ready  seen.  It  is  almost  precisely  the 
same  with  the  advertisements  of  mer¬ 
chandise.  If  a  spectacular  bargain  sale 
is  advertised  at  an  appropriate  time,  the 
advertisement  is  read  avidly.  If  a  spec¬ 
tacular  price-reduction  in  low-priced 
cars  is  announced,  that  advertisement  is 
read  with  as  keen  interest  as  any 
other  newspaper  announcement.  When 
“Prestone”  was  first  announced  to  the 
public  at  the  beginning  of  cold  weather 
as  a  fool-proof  anti-freeze,  the  fairly 
long  copy  was  read  and  acted  upon  by  a 
surprising  number  of  people.  When  a 
man  and  wife  have  reached  the  conclu¬ 
sion  that  they  will  buy  an  electric  refrig¬ 
erator,  you  may  be  sure  they  read  every 
advertisement  on  the  subject,  and  every 
word  of  every  advertisement. 


iwwhere  the  per  capita  income  is  above  average 


»ii 
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••Times 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News  Leader 
Salt  Lake  City  Telegram 


Salt  Lake  Qty  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc 
(8  Daiues) 

Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 
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CIRCULATIONS  HOLD! 

Circulations  of  newspapers  have  shown  a 
smaller  relative  decline  since  1929  than  any 
other  commodity,  according  to  Samuel  P. 
Weston,  newspaper  engineer.  His  check  on  daily 
newspapers  in  the  larger  cities  shows  a  decrease  of 
22  per  cent  for  the  daily  issues  and  6  per  cent  for 
Sunday  issues,  for  the  six  months’  period  ending 
Sept.  30,  1932.  The  statistics  are  for  a  group  of 
dailies,  but  Mr.  Weston  estimates  that  the  average 
for  the  country  is  fairly  indicated. 

Why  do  newspaper  circulations  hold  so  remark¬ 
ably  in  the  depressed  day? 

There  are  many  reasons.  In  the  first  place,  the 
newspaper  has  become  of  the  warp  and  woof  of 
American  life.  As  a  race  we  are  more  generally 
committed  to  it  than  any  single  factor  in  routine  life. 

To  uncounted  millions  it  is  the  connecting  link  with 
the  world  of  affairs.  In  this  particular  time  of 
stress,  the  daily  newspaper  is  a  revelation  of  the 
causes  that  have  had  such  dire  effects  in  every  com¬ 
munity.  Largely  upon  what  we  have  read  in  the 
press,  in  this  year  we  made  up  our  minds  that  a 
“New  Deal”  must  come  in  the  political-economic 
set-up  of  the  country.  It  was  an  important  step, 
and  from  no  other  medium  could  the  whole  people 
gain  an  accurate  picture  of  the  facts.  We  are  con¬ 
vinced  that  never  before  in  history  have  our  people, 
stunned  and  bewildered,  looked  so  confidingly  to  the 
newspapers  for  leadership.  These,  then,  have  been 
contributing  forces  which  have  stabilized  circulations 
when  nearly  everything  else  in  the  material  scheme 
has  been  tumbling. 

It  has  been  a  good  thing  for  the  country,  the 
newspaper  and  incidentally  for  advertised  industry 
and  business.  When  the  story  of  the  depression  is 
written  in  some  happier  day,  we  conceive  that  Ameri¬ 
can  journalism  will  be  credited  with  an  important 
role.  It  will  be  found  that  it  was  the  leading  stimu¬ 
lus  of  trading,  many  millions  learning  how  to  make 
paying  investments  in  merchandise  at  a  time  when 
prices  were  the  lowest,  in  instances,  since  the  Civil 
War.  That  the  masses  of  unemployed  people,  with 
uncounted  legions  reduced  to  the  very  edge  of  crea¬ 
ture  necessity,  have  remained  calm  and  with  no 
thought  of  blind,  violent  resistance  against  the  gov¬ 
ernment,  as  so  often  happens  in  such  extremity, 
will  some  day  be  credited  to  intelligent  newspaper 
leadership  and  a  rational  and  trustworthy  reporting 
service.  An  understanding  among  the  people  of  the 
facts  in  free  government  completely  disarms  any 
spirit  of  revolution. 

It  is  a  matter  of  congratulation  that  circulations 
have  held  within  small  fractions  of  the  previous 
years.  It  is  vitally  important  that  they  should  con¬ 
tinue  to  hold. 


“I  em'isage  the  day  when  the  standard  price 
of  a  newspaper  will  be  five  cents,  duplicate  cir¬ 
culation  largely  elimimted,  advertising  costs 
reduced  and  a  jar  more  stabilized  and  whole¬ 
some  condition  prevailing.” — Col.  Frank  Knox. 


OPEN  COVENANTS 

W.\LKER  S.  BUEL,  Washington  cor¬ 
respondent  of  Cleveland  Plain  Dealer,  be¬ 
lieves  Franklin  D.  Roosevelt,  after  March  4, 
will  reestablish  the  informal  White  House  interview 
system  that  Mr.  Harding  introduced  in  his  admin¬ 
istration,  probably  seeing  the  correspondents  twice 
each  week,  discussing  certain  matters  for  full  publi¬ 
cation  and  withholding  others,  but  speaking  plainly 
to  provide  the  news  writers  with  proper  background 
Information.  This  is  the  opinion,  too,  of  George 
Manning  and  other  Washington  veterans,  and  Jerome 
Walker,  city  editor  of  Albany  Knickerbocker  Press, 
close  observer  of  Mr.  Roosevelt  in  the  Governor’s 
chair,  thinks  he  will  continue  his  jiberal  and  cordial 
relations  with  newspapermen  in  tne  White  House. 
The  system  works,  when  there  is  candor  on  both 
sides,  if  certain  gentlemen  of  Washingfton,  better 
known  as  tipsters  than  legitimate  press  writers,  are 
kept  out  of  press  conferences.  It  is  the  right  of 
the  President  to  keep  in  close  contact  with  the  people 
through  the  press.  Newspapers  benefit  and  publir 
policy  is  served.  We  hope  Mr.  Roosevelt  will  avail 
himself  and  that  he  will  be  faithfully  co-operated 
with  by  the  Washington  Correspondents’  Corps. 


AS  1933  approaches,  a  new  spirit  of  eagerness 
to  be  done  with  “scraping  along  the  bottom,” 
■seems  to  be  growing  among  the  larger  adver¬ 
tisers,  we  are  told  by  executives  of  important  adver¬ 
tising  agencies  who  are  quoted  on  another  page  of 
this  paper. 

Tracing  the  course  of  the  depression,  business  men 
point  out  that,  while  the  hopeful  upturn  in  the  fall 
faded,  it  was  not  succeeded  by  any  new  downward 
plunge,  as  had  been  the  case  with  every  previous 
upward  trend.  .A.S  a  consequence  they  feel  that  there 
is  solid  ground  for  improvement,  and  are  laying 
their  sales  plans  with  a  mixture  of  discretion  and 
hope.  Advertising  plans  scheduled  to  begin  on  a 
modest  scale  will  be  quickly  expanded,  the  agency 
men  believe,  if  there  are  signs  of  improved  buying. 
And  in  a  few  instances,  these  significant  increases 
in  orders  have  already  been  noted,  according  to  one 
of  our  informants. 

Three  years  of  skimping  have  left  America  with 
lots  of  tmsatisfied  wants.  But  while  people  have 
been  accumulating  these  wants,  they  have  been,  and 
are,  reading  the  advertisements  and  making  up  their 
minds  about  what  they  want  most.  Small  wonder 
that  keen  business  men  are  fearful  of  postponing 
their  real  sales  effort  too  long;  the  firm  that  holds 
off  its  advertising  until  everybody  realizes  that  the 
depression  is  over  will  be  giving  its  competitors  a 
tremendous  handicap. 


Many  plans,  schemes  and  devices  have  been 
hotly  discussed  in  newspaper  offices  this  year 
to  keep  the  ship  afloat  in  the  turbulent  seas 
of  depression,  but  none  has  worked  so  well  as 
united,  co-operatiiv,  loyal  and  confident  staff 
action,  aninuited  with  a  spirit  of  "never  say 
die.” 


REV.  MR.  SHULER 

E  MUST  dissent  from  the  decision  of  the 
District  of  Columbia  Court  of  Appeals,  up¬ 
holding  the  Federal  Radio  Commission  in 
its  closing  of  the  Rev.  Bob  Shuler’s  radio  station 
and  revocation  of  his  operating  license,  on  the  ground 
that  continuance  of  the  Shuler  programs  was  “not 
in  the  public  interest.”  Undeniably  the  Rev.  Mr. 
Shuler  runs  to  the  “sensational  rather  than  the  in¬ 
structive”  as  the  court  pointed  out,  and  mixes  the 
expression  of  personal  opinion  with  disagreeable 
religious  and  political  controversy.  He  was  not 
particularly  useful  on  the  air,  but  neither  was  he 
particularly  harmful — ^not  half  so  potentially  dan¬ 
gerous  to  cherished  institutions  as  is  a  bureaucratic 
and  judicial  decision  that  he  can  be  barred  from 
public  expression  of  views  distasteful  to  the  people 
in  power. 

With  the  Shuler  views  and  his  manner  of  voicing 
them,  few  newspapermen  will  sympathize,  but  many 
will  question  the  wisdom  and  justice  of  closing  the 
air  to  him  on  those  grounds.  They  have  been 
through  the  same  mill  too  often  themselves,  suffer¬ 
ing  abuse  from  the  bench,  fines  and  imprisonment, 
as  well  as  more  subtle  mistreatment  from  political 
sources,  for  opinions  that  differed  from  the  prevail¬ 
ing  thought.  If  the  courts  and  Federal  commissions 
are  permitted  to  censor  radio  by  suspension  of  facili¬ 
ties,  the  step  to  summary  censorship  of  the  press 
will  be  short  and  not  too  long  delayed.  Constitutional 
guarantees  notwithstanding,  for  the  “public  policy” 
doctrine  is  inimitably  broad. 

The  need  for  legislative  definition  of  radio’s  sphere 
as  a  communications  medium  becomes  more  pressing. 
In  its  absence,  and  with  Rev.  Mr.  Shuler  and  his 
like  providing  the  test,  the  old  legal  maxim  that 
hard  cases  make  bad  law  is  likely  to  be  proved  again 
and  disastrously. 


I  A  L 

“HALF  LIARS” 

According  to  the  historian  Carlyle,  in 
"Heroes  and  Hero  Worship,”  Edmund  Burke 
^said  there  were  three  estates  in  Parliament 
“but  in  the  reporters’  gallery  yonder  there  sits  a 
Fourth  Estate,  more  important  far  than  they  all.” 

According  to  Washington  dispatches  this  week 
the  Vice-President  of  the  United  States,  Mr, 
Charles  Curtis,  in  his  capacity  as  presiding  officer 
of  the  Senate,  pointed  to  the  press  gallery  of  Con¬ 
gress  and  said:  “Half  of  the  men  up  there  print 
nothing  but  lies.  They  know  they  are  lies,  but  go 
ahead  and  print  them  anyhow.” 

Burke  spoke  in  an  official  capacity.  Curtis  spoke 
snarlingly  in  private  to  some  reporters  who  had 
come  to  interview  him  on  a  delicate  subject.  They 
wanted  to  know  what  the  Senate  would  do  about  the 
action  of  one  of  its  employes,  a  pay  clerk,  who  had 
brandished  a  pistol  in  the  press  gallery,  making 
threats  to  shoot  a  United  Press  representative  who 
had  published  a  story  about  Senate  extravagance  in 
which  was  an  uncomplimentary  reference  to  the 
clerk.  Mr.  Curtis’  spontaneous  reaction  was  against 
the  newspaperman,  not  the  armed  clerk. 

No  lame  duck  season  passes  without  some  incident 
of  this  nature.  Perhaps  it  is  only  human.  Our 
little  ego  balloons  burst  and  fill  us  with  hot  rage, 
and  often  we  vent  our  feelings  on  the  unsuspecting 
bystander.  The  Senate  Rules  Committee  “investi¬ 
gated”  the  threatened  shooting  of  a  reporter  in  the 
gallery,  but  it  will  not  investigate  the  truth  or  falsity 
of  Mr.  Curtis’  charge  that  half  of  the  newspapermen 
of  that  gallery  write  conscious  falsehood.  We  might 
well  wish  that  this  issue  could  be  investigated  and 
reported  upon  by  some  capable  and  responsible 
authority.  In  our  view,  the  result  would  bury  Mr. 
Curtis  even  deeper  than  a  seven  million  Democratic 
plurality.  Surely,  it  would  be  conceded  by  all  that 
Burke’s  appraisal  of  the  press  as  the  most  “im¬ 
portant”  of  the  four  estates  is  true  in  this  day  in  at 
least  one  sense.  It  will  be  a  lively  factor  in  the 
proceedings  of  Congress  long  years  after  the  folks 
of  this  country  have  so  far  forgotten  the  name  of  the 
\’ice-President  in  the  Hoover  administration  that  it 
will  be  necessary  to  consult  the  World  Almanac  if  and 
when  the  subject  is  mentioned. 


There  appears  to  be  something  in  an  In¬ 
dianapolis  criminal  court  which  the  presiding 
judge  is  so  partictUar  about  tlmt  he  sent  a 
reporter  to  jail  for  looking  over  the  shoulder 
of  the  clerk,  refusing  to  leave  the  bench  when 
ordered  to  do  so  by  the  judge.  Well,  wltat 
does  that  mean? 


A  VILE  WORD 

N  RECENT  years  a  word  has  come  into  general 
use  in  private  talk  which  is  an  intolerable  vul¬ 
garity.  It  is  old  in  the  parlance  of  the  scullery, 
perhaps,  but  is  strange  in  the  drawing-room.  It  is  a 
term  in  entomology  that  .American  soldiers  became 
familiar  with  in  trench  life.  Perhaps  from  that 
source  has  come  a  popular  slang  usage.  In  print  it 
is  repulsive,  but  we  see  it  occasionally  in  a  type  of 
newspaper.  As  it  denotes  unclean  habits,  we  do  not 
doubt  that  the  word  is  libelous  when  applied  to  a 
person.  Disagreeable  and  mean  in  talk,  the  charac¬ 
terization.  usually  applied  to  one’s  incapability,  is 
one  of  the  lowest  and  most  repellent  descriptive 
terms  that  has  ever  crept  into  general  use.  It  de¬ 
grades  any  newspaper.  Recently,  we  heard  of  a 
publisher  who  was  so  outraged  by  finding  this  ob¬ 
jectionable  word  in  the  columns  of  his  newspaper, 
applied  to  an  actor,  that  he  instantly  dismissed  the 
offending  reporter,  at  the  same  time  threatming  the 
desk  man  who  passed  it.  Objection  to  the  word  may 
seem,  to  some,  a  small  matter  in  a  world  of  stagger¬ 
ing  social  problems,  but  we  feel  the  offense  merits 
some  note  of  rebuke.  After  all,  newspapers  set 
most  of  our  social  standards.  There  is  no  place  for 
filthy  characterization.  Ordinary  good  taste  is 
outraged. 


"The  important  thing  is  for  the  Government 
to  subsidise,  not  idleness,  nor  the  building  of 
public  works,  nor  any  other  charity,  but  rather 
advertising  and  selling.” — Roger  W.  Babson. 
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PURELY  PERSONAL 

LAXSING  RAY,  publisher,  St. 

•  Louis  Gtobc-Dcmocrat,  has  been 
appointed  chairman,  public  relations 
committee,  advisory  council  for  the  Uni¬ 
versity  of  Missouri. 

Judge  Robert  W.  Bingham,  president 
and  publisher,  Louisville  Courier-Jotir- 
ful  and  Times,  has  returned  after  a  trip 
to  Georgia. 

George  B.  Longan,  president,  Kansas 
City  Star,  spoke  Dec.  9  at  a  district 
meeting  of  Sigma  Delta  Chi  members 
in  Kansas  City.  Henry  J.  Haskell,  edi¬ 
tor  of  the  Star,  and  Milo  Thompson, 
divisional  manager  of  the  Associated 
Press,  also  spoke. 

W.  C.  Dowd,  publisher,  Charlotte 
(N.  C.)  News  and  Col.  Wade  H.  Har¬ 
ris,.  editor,  Charlotte  Observer,  were 
members  of  the  committee  of  100  promi¬ 
nent  citizens  of  the  two  Carolinas  who 
sponsored  the  observance  of  Duke  En¬ 
dowment  Day,  Dec.  11. 

J.  E.  Josey,  chairman  of  the  board  of 
the  Houston  (Tex.)  Post  and  of  the 
Xational  Standard  Life  Insurance  Com¬ 
pany,  has  been  appointed  to  the  board 
of  regents  of  Sam  Houston  State 
Teachers  College  at  Huntsville,  Tex., 
by  Governor  Ross  Sterling. 

E.  K.  Gaylord,  publisher,  Oklahoma 
City  Daily  Oklahoman  and  Evening 
Times,  and  Carl  Magee,  publisher,  Okla¬ 
homa  City  News,  have  been  appointed 
to  the  Program  and  Policy  Committee 
of  the  Chamber  of  Commerce. 

W.  P.  Davies,  editor.  Grand  Forks 
(N.  D.)  Herald,  has  resumed  his  daily 
column,  ‘‘That  Reminds  Me,”  following 
several  weeks’  illness. 

Lawrence  W.  Hager,  editor  and  pub¬ 
lisher  of  the  Owensboro  (Ky.)  Mes¬ 
senger  and  Inquirer,  was  elected  Dec. 
12  as  chairman  of  the  Daviess  County 
Democratic  Executive  Committee  to 
succeed  State  Senator  Gates  F.  Young. 

George  H.  Payne,  assistant  publisher, 
San  Jose  (Cal.)  News,  has  been  elected 
to  the  state  advisory  council  of  the 
California  Newspaper  Publishers’  Asso¬ 
ciation,  succeeding  Fred  Weybret,  who 
retired  from  the  newspaper  business 
upon  the  sale  of  his  paper,  the  Salinas 
Index-Journal. 

Paul  L.  Martin,  publisher,  Lansing 
(Mich.)  State  Journal,  has  been  re¬ 
appointed  chairman  of  the  board,  Ameri¬ 
can  Legion  hospital  at  Battle  Creek. 

Isaac  S.  London,  editor  of  the  Rock¬ 
ingham  (N.  C.)  Post-Dispatch,  was 
recently  elected  president  of  the  Civitan 
Club  of  Rockingham. 

J.  T.  Fain,  editor,  Hendersonville 
(N.  C.)  Times,  has  been  elected  a  direc¬ 
tor  of  the  Hendersonville  Chamber  of 
Commerce. 

Walter  Walker,  publisher.  Grand 
lunction  (Colo.)  Daily  Sentinel,  who 
has  held  the  appointment  of  United 
States  Senator,  is  returning  home  fol¬ 
lowing  an  air  flight  to  Washington  in 
order  to  be  present  at  the  opening  of 
Congress  and  to  take  his  seat  in  the 
senate  when  it  was  found  that  the  cre¬ 
dentials  of  Senator-elect  Karl  Schuyler 
could  not  be  presented  until  several 
days  after  Congress  convened. 

Robert  Latham,  editor,  Asheville 
(N.  C.)  Citisen,  addressed  the  Decem¬ 
ber  nieeting  of  the  Rotary  Club  of 
Asheville. 

Earl  H.  Fehl,  editor  of  the  Pacific 
Record-Herald,  weekly,  at  Medford, 
Ore.,  will  assume  the  office  of  county 
judge  Jan.  2. 

William  H.  McDonnell,  editor  of  the 
Chicago  South  Town  Economist,  a 
neighborhood  weekly  newspaper,  was  re¬ 
cently  elected  to  the  South  Park  board 
of  Chicago. 

Charles  E.  Campbell,  publisher, 
Regina  (Sask.)  Daily  Star,  has  left  to 
spend  the  winter  on  the  Pacific  Coast. 

John  F.  Fitzpatrick,  publisher.  Salt 
I^ke  Tribune  and  Telegram,  Joseph  J. 
^non,  editor.  Salt  Lake  Deseret 
jVnt'j,  and  G.  B.  Heal,  editor  of  the 
Tribune,  have  returned  to  their  desks 
after  being  ill  with  influenza. 


IN  THE  BUSINESS  OFFICE 

STANLEY  C.  SPEER,  vice-presi¬ 
dent  and  business  manager,  Toledo 
Blade,  last  week  was  elected  president 
of  the  December  class,  97th  reunion  of 
Scottish  Rite  Masons  in  Toledo. 

Benjamin  Sosland,  advertising  man¬ 
ager  of  the  Chattanooga  (Tenn.) 
Times,  and  Mrs.  Sosland  are  parents  of 
a  son,  Henry  Adler  Sosland. 

John  C.  Martin,  general  manager, 
Curtis-Martin  Newspapers,  and  Charles 
M.  Morrison,  editor,  Philadelphia  Pub¬ 
lic  Ledger,  attended  the  annual  Grid¬ 
iron  dinner  in  Washington. 

Elton  Mackie,  national  advertising 
director,  Neiv  Orleans  States,  has  re¬ 
covered  from  an  illness. 

Louis  T.  Stone,  general  manager  and 
treasurer,  IVinsted  (Conn.)  Citixen  and 
author  of  the  “nature  stories,”  widely 
printed  with  Winsted  datelines  for  40 
years,  is  slowly  recovering  from  a 
serious  illness. 

Harry  W.  Hammond,  business  man¬ 
ager,  Riverside  (Cal.)  Daily  Press- 
Enterprise,  was  one  of  the  principal 
speakers  at  a  recent  dinner  honoring 
Walter  D.  Clark,  veteran  Riverside 
printer.  L.  L.  McFall,  mechanical 
superintendent,  San  Bernardino  Sun, 
presided. 

Henry  M.  McClaskey,  manager  of 
local  display  advertising,  Louisrnlle 
Courier- Journal  and  Times,  has  re¬ 
turned  to  work  after  several  weeks’ 
illness  that  culminated  in  an  operation 
at  the  Johns  Hopkins  hospital. 

Clarence  R.  Law,  for  several  years 
business  manager  of  the  Healdsburg 
(Cal.)  Tribune,  has  resigned  to  head  a 
direct-mail  advertising  organization  in 
Santa  Rosa.  He  is  succeeded  by  Jack 
Broback. 

Charles  Norris,  advertising  manager 
of  the  Newburgh  (N.  Y.)  Beacon- 
News,  has  been  re-elected  mayor  of 
Fishkill.  He  has  held  the  office  for  15 
years. 

Scott  Foster,  former  advertising  so¬ 
licitor,  Regina  (Sask.)  Daily  Star,  now 
broadcasts  a  regular  news  feature  from 
radio  station  (THWC  under  the  title 
“The  Midnight  Reporter.” 

IN  THE  EDITORIAL  ROOMS 

Roy  a.  ROBERTS,  managing  edi¬ 
tor  of  the  Kansas  City  Star,  viols  in 
Washington  last  week  to  attend  a  meet¬ 
ing  of  the  North  American  Newspaper 
Alliance  as  well  as  the  annual  meeting 
and  banquet  of  the  Gridron  Club. 

W.  L.  Vennell,  managing  editor,  Bir¬ 
mingham  (Ala.)  Post,  addressed  the 
Birmingham  chapter  of  the  League  of 
American  Pen  Women  Dec.  10. 

Thomas  F.  Waldron,  managing  edi¬ 
tor,  Trenton  (N.  J.)  Evening  Times, 
has  been  appointed  on  committee  to 
direct  a  recreation  program  for  Tren¬ 
ton’s  jobless  this  winter. 


I  FOLKS  WORTH  KNOWING 

WILLARD  CONWELLTEAGUE, 
associate  editor  of  the  Nashville 
Banner,  has  seen  what  few  authors 
have  been  priv¬ 
ileged  to  see — 
millions  of  copies 
of  one  of  his 
books. 

“Everybody’s 
Political 
P-R-I-M-E-R”  is 
the  title  of  the 
book,  which  Mr. 
Teague  wrote  be¬ 
tween  the  times 
he  was  writing 
editorials  and 
filler  quips  for 
Willard  C.  Teaoub  fh®  Banner  and 
which  became  an 
acknowledged  factor  in  the  last  election. 

Letters  and  messages  told  him  the 
material  was  good,  but  did  not  prepare 
him  for  the  sight  which  he  ran  into 
when  he  visited  the  National  Demo¬ 
cratic  Headquarters  a  few  weeks  be¬ 
fore  election  time — a  room  practically 
filled  with  copies  of  the  primer  and 
hundreds  of  packages  of  them  going  out 
to  Democratic  headquarters  throughout 
the  United  States. 

Mr.  Teague  began  his  newspaper 
career  12  years  ago,  when  he  went  to 
the  Banner  as  police  reporter.  He  did 
a  pinch-hit  job  of  editorial  paragraph 
writing  not  long  after  his  arrival,  and 
has  been  associate  editor  ever  since. 

Before  he  took  up  newspaper  work, 
Mr.  'Teague  taught  four  years  in  a 
boys’  preparatory  school.  One  year  he 
edited  the  national  magazine  of  the 
Sigma  Chi  fraternity,  of  which  he  was 
at  the  time  executive  secretary.  In 
1931  he  was  president  of  the  Nashville 
Rotary  Club.  He  is  a  member  of  Phi 
Beta  Kappa,  the  Calumet  Club,  and  a 
graduate  of  Vanderbilt  University. 

Miles  D.  Stettenbenz,  managing  edi¬ 
tor,  Buffalo  Times,  attended  the_  re¬ 
union  of  Hobart  college  alumni  in 
Geneva,  N.  Y.,  last  week-end. 

Robert  L.  Stubbs,  managing  editor, 
Springfield  (Ill.)  State  Register,  re¬ 
cently  addressed  the  women  of  the 
Temple  Sisterhood  of  Springfield,  on 
“Making  a  Newspaper.” 

John  T.  Burke,  associate  editor  of 
the  Newark  (N.  J.)  ledger  and  former 
war  and  peace-time  correspondent  in 
Europe  for  the  old  New  York  Herald, 
was  the  guest  speaker  Dec.  16.  at  a 
meeting  of  the  West  Orange  Rotary- 
Club. 

Albert  Y.  Aronson,  managing  editor, 
Louisville  Times,  and  Neil  Dalton,  man¬ 
aging  editor,  Louisville  Courier-Journal, 
(Continued  on  next  page) 


Dixie  Dugan  Page 

Have  you  seen  it? 

It’s  the  natural  outgrowth  of  the  successful  strip, 
DIXIE  DUGAN.  The  famous  J.  P.  McEvoy  daily 
has  made  a  name  for  itself  all  over  America. 

Now,  the  page  has  the  same  characters,  and  Artist 
J.  H.  Striebel  gives  it  his  best.  Such  pretty  girls! 

To  be  released  Sunday,  February  5. 

Order  now — or  send  for  specimen  pages. 

The  McNaught  Syndicate,  Inc* 


V.  V.  McNITT 
Chairman 
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PERSONAL 

(Continued  from  page  21) 

attended  the  annual  convention  of  the 
North  American  Newspaper  Alliance 
and  the  Gridiron  dinner  in  Washington. 

C.  M.  Ginter,  librarian,  Dayton  (0.) 
Daily  News,  is  ill  in  a  hospital. 

John  C.  Moffitt,  motion  picture  editor, 
Kansas  City  Star,  conducted  a  discus¬ 
sion  on  “The  Modern  Movie  and  Its 
Relationship  to  the  Legitimate  Stage” 
at  a  school  of  the  theatre  in  Kansas 
City,  Dec.  11. 

Marshall  Smith,  editorial  writer, 
Tulsa  (Okla.)  World,  has  been  elected 
commander  of  the  Fitzhugh  Lee  camp 
of  the  Spanish-American  War  veterans. 

Glenn  M.  Whitesell  of  the  staff.  Day- 
ton  (O.)  Daily  News,  is  collaborating 
with  Col.  Joseph  Dowling,  in  writing 
a  series  on  Democratic  national  con¬ 
ventions. 

Phil  Bronson,  former  city  editor,  St. 
Paul  Dispatch-Pioneer  Press,  is  now 
production  manager  at  station  KSTP, 
in  the  Twin  Cities.  Elarl  D.  Jencks, 
former  member  of  the  staff,  Dispatch- 
Pioneer-Press,  and  Michael  J.  hadell, 
formerly  with  the  Associated  Press  in 
the  Twin  Cities,  have  joined  KSTP, 
the  former  as  a  member  of  the  sales 
staff  and  the  latter  in  charge  of  pub¬ 
licity  and  promotion. 

Andy  McDermott,  reporter,  Regina 
(Sask.)  Daily  Star,  one-time  assistant 
sports  editor  of  the  Leader-Post,  accom¬ 
panied  the  Regina  Roughriders  senior 
football  team  to  Hamilton.  Ont.,  for  the 
Dominion  championship  final,  Dec.  3. 

.\rthur  P.  Tieman,  police  reporter, 
Indianapolis  Star,  has  been  suffering 
from  influenza  for  a  week. 

Frank  M.  Warwick,  associate  editor, 
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Toledo  Blade,  has  returned  to  work 
after  a  two-weeks’  illness. 

Arthur  Loftin,  a  graduate  of  Butler 
University,  has  joined  the  editorial  staff, 
Indianapolis  News. 

James  W.  Dooling,  assistant  city  edi¬ 
tor,  Boston  American,  and  Mrs.  Dool¬ 
ing,  are  the  parents  of  a  son  born 
Dec.  4. 

Ray  D.  Everson,  managing  editor, 
Indianapolis  News,  attended  the  dinner 
of  the  Gridiron  Club  in  Washington 
Dec.  10. 

Fred  Mollenkopf,  city  editor,  Toledo 
Blade,  has  returned  to  work  after  sev¬ 
eral  day’s  illness. 

Joe  Collier,  Toledo  News-Bee  radio 
editor,  testified  last  week  at  the  trial 
of  Loren  T ruesdale  in  Lima,  O.,  accused 
of  killing  his  brother  and  the  brother’s 
sweetheart.  Collier,  who  covered  the 
story  when  bodies  of  the  pair  were 
found  in  a  quarry,  testified  regarding  a 
confession  made  by  Truesdale,  later 
repudiated. 

W.  J.  Ellis,  assistant  sports  editor, 
Regina  (Sask.)  Leader-Post,  has  re¬ 
turned  from  an  extensive  holiday  in 
eastern  Canada. 

Alexander  G.  Brown,  former  member 
of  the  Portland  Morning  Oregonian 
staff,  has  resigned  as  alumni  secreta^ 
at  the  University  of  Oregon  and  will 
join  the  Oregonian  staff  again. 

Hugh  Nevin,  of  the  editorial  staff, 
Lancaster  ( Pa. )  I nteligencer- Journal, 
is  recovering  from  an  operation  for 
appendicitis. 

C.  A.  McGrew,  city  editor,  San  Diego 
Union,  has  been  named  chairman  of  the 
San  Diego  Chamber  of  Commerce  press 
committee. 

Reiman  Morin  has  left  the  Cinemat- 
ters  department  of  the  Los  Angeles 
Record  to  join  the  Paramount  Pictures 
publicity  staff. 

Ralph  McGill,  sports  editor,  Atlanta 
Constitution,  accompanied  the  Georgia 
T^h  football  team  to  San  Francisco 
this  week. 

Samuel  Steinman,  a  graduate  of  the 
University  of  Wisconsin  School  of  Jour¬ 
nalism  in  June.  1932,  has  been  placed  in 
charge  of  the  Somerville  bureau,  Plain- 
field  (N.  J.)  Courier-News.  He  suc¬ 
ceeds  the  late  William  S.  Woodruff. 

Warren  Brown,  Chicago  Herald  and 
Examiner  sports  editor,  covered  the 
Notre  Dame-Southcm  California  foot¬ 
ball  game  at  Los  Angeles,  Dec.  10. 

W.  A.  Cochel,  editor.  Weekly  Kansas 
City  Star,  spoke  Dec.  8  before  a  sec¬ 
tional  meeting  in  Kansas  City  of  the 
American  Vocational  Association. 

Charlie  Mack  has  joined  the  news 
staff  of  the  Klamath  Falls  (Ore.)  Morn¬ 
ing  News. 

Proctor  Lincoln,  news  editor,  Boston 
Sunday  Advertiser,  has  returned  from 
a  two-week  vacation. 

Edward  Sullivan,  assistant  city  editor, 
Boston  Daily  Record,  has  gone  onto 
the  night  city  desk. 

Donald  B.  Willard,  feature  writer, 
Boston  Globe,  with  the  assistance  of 
theatrical  friends,  who  disguised  him, 
went  through  the  Globe  building  as  a 
book  agent,  selling  his  wares  to  his 
associates  who  did  not  recognize  him. 
He  told  about  the  novel  adventure  in  a 
story  in  the  Sunday  Globe. 

Mark  McIntyre,  of  the  Boston  Daily 
Record  rewrite  staff,  has  returned  from 
a  deer  hunting  trip  in  New  Hampshire. 

Dr.  A.  H.  Acomley,  Philadelphia 
Ez’cning  Ledger,  is  confined  to  his  home 
after  a  sudden  attack  of  illness  while 
at  his  desk. 

Charles  Ellis,  Philadelphia  Evening 
Ledger,  is  now  covering  the  Board  of 
Education  run.  Donald  Herritage  has 
been  transferred  to  the  sunrise  rewrite 
staff. 

Elliott  De  Forest,  courthouse  reporter, 
Bridgeport  (Conn.)  Times-Star,  who 
has  been  ill,  has  returned  to  work  fol¬ 
lowing  an  illness. 

John  I.  Long,  associate'editor,  Mis¬ 
souri  Valley  (la.)  Dmly  Times,  has 
been  elected  president  of  the  Lincoln 


highway  bureau  which  represents  towns 
and  cities  along  the  road  through  Iowa 
and  Nebraska. 

Miss  M.  Isabelle  Jones  has  been  made 
music  editor  of  the  Portland  (Me.) 
Press  Herald,  succeeding  Mrs.  Inez 
Perry  Turner,  resigned. 

Harry  Yorke,  formerly  of  the  Buffalo 
Evening  Neivs  editorial  staff,  has  been 
appointed  steward  of  the  new  Buffalo 
Press  Club,  will  open  club  rooms  the 
latter  part  of  this  month  at  33  Niagara 
street. 

Elmer  Cox,  copy  reader,  Utica 
(N.  Y.)  Observer-Dispatch,  has  re¬ 
turned  from  a  trip  to  New  York. 

Janet  Smith,  recently  of  the  Pitts¬ 
burgh  Press,  visited  friends  in  Phila¬ 
delphia  last  week  en  route  to  New 
Bedford,  Mass. 

Daniel  McNamara,  city  editor.  Bridge¬ 
port  (Conn.)  Times-Star,  recently  spent 
a  vacation  in  Bermuda. 

Arnold  Smith,  reporter  for  the 
Springfield  (Mo.)  Press,  disguised  him¬ 
self  as  a  hobo  and  spent  a  night  in  the 
Salvation  Army  post  recently  to  get 
material  for  a  feature. 

Arch  Ward,  Chicago  Tribune  sports 
editor,  covered  the  Notre  Dame- 
Southem  California  football  game  Dec. 
10  at  Los  Angeles  while  on  his  vacation. 
He  returned  to  Chicago  Dec.  15. 

F.  Edward  Hebert,  columnist,  New 
Orleans  States,  has  recovered  from  an 
attack  of  “flu.” 

Raleigh  Schwarz,  manager  of  the 
commercial  review  pages  of  the  Nezv 
Orleans  Item-Tribune,  has  recovered 
from  an  illness. 

Frank  Jenkins,  radio  editor,  Boston 
Herald-Traveler,  hunting  in  Maine  last 
week,  brought  down  a  large  buck. 

W.  K.  Rose,  chief  of  the  Fayetteville, 
Ark.,  bureau.  Fort  Smith  (Ark.)  South¬ 
west  American  and  Times  Record,  is 
on  a  two  weeks’  vacation,  a  part  of 
which  will  be  spent  at  Fort  Smith. 
J.  B.  Rogers  is  substituting. 

Russell  Johnson,  sports  columnist, 
Louisville  Times,  is  spending  his  vaca¬ 
tion  hunting  in  the  vicinity  of  Law- 
renceburg,  Ky. 

George  W,  Beynon,  contract  bridge 
editor.  Newark  (N.  J.)  Sunday  Call, 
recently  was  honor  guest  of  the  Hudson 
County  Bridge  Club,  Jersey  City. 

Edward  Mears,  Jr.,  and  James  Ker- 
ney,  Jr.,  are  alternating  in  writing  the 
sports  column  “Along  the  Sidelines,” 
a  daijy  feature  in  the  Trenton  (N.  J.) 
Evening  Times. 

John  J.  Daly,  conductor  of  “Jay 
Jay’s  Daily  Topics”  in  the  Naugatuck 
(Conn.)  Daily  News,  who  has  been  ill, 
has  returned  to  work. 

Waide  M.  Condon,  feature  editor, 
Salt  Lake  Tribune  and  Telegram,  ad¬ 
dressed  the  Cosmopolitan  Club,  Uni¬ 
versity  of  Utah,  last  week. 

Gene  Weil,  police  reporter,  Bridge¬ 
port  (Conn.)  Post,  and  Mrs.  Weil,  are 
parents  of  a  son  born  recently. 

Miss  Margaret  Matson,  for  eight 
years  head  of  Filenc’s,  Boston,  Clothes 
Institute,  has  resigned  to  join  the  Bos¬ 
ton  Evening  American  women’s  page 
staff. 

Dr.  William  Wilson,  Philadelphia 
Ei’ening  Ledger  staff,  and  Mrs.  Wilson 
are  the  parents  of  a  son,  their  fifth 
child,  bom  Dec.  7. 

Miss  Rosamond  Milner,  literary  edi¬ 
tor,  Louisi'illc  (Ky.)  Courier- Journal, 
is  recuperating  from  influenza.  Mrs. 
Kathryn  Browder,  manager,  Courier- 
Journal  and  Times  touring  bureau,  is 
substituting. 

Philip  Comisky,  Jr.,  is  now  asso¬ 
ciated  with  Heath  Stanley  in  publishing 
the  Cedarville  ((Tal.)  Surprise  Valley 
Record. 

Howard  McClellan,  conductor  of 
“The  Rambler,”  column,  Waterbury 
(Conn.)  Atnerican  and  Republican,  and 
former  New  York  World  reporter, 
addressed  the  Prospect,  Conn.,  Men’s 
Oub,  last  week  on  “Gangsters  and 
Organized  Gambling  in  New  York 
Citv.” 


Joseph  Herndon  Green,  reporter,  I 
Louisiille  (Ky.)  Timej  and  Mrs.  Green,'  | 
are  parents  of  a  daughter,  Patricia,  i 
born  recently.  I 

Joseph  H.  Hart,  political  reporter, 
Louisville  Courier-Journal,  and  James 
Richard  Finegan,  copy  reader  for  the 
Louisz’ille  Times,  have  returned  to  their 
desks  following  attacks  of  influenza. 

J.  G.  Hanna,  formerly  with  the 
Detroit  News,  Detroit  Free  Press  and 
Chicago  papers,  has  left  the  copy  desk 
of  the  Philadelphia  Record  to  join  the 
desk  of  the  Binghamton  (N.  Y.)  Press. 

H.  F.  Bartruff  has  resigned  from  the 
staff  of  the  Delhi  (N.  Y.)  Delaware 
Republican. 

Mrs.  Agnes  Henderson  of  the  Frank¬ 
fort  staff.  Louisville  Times  and  capital 
society  editor.  Courier- Journal,  has  re-  I 
turned  home  after  undergoing  a  major 
operation  at  St.  Joseph’s  Infirmary,  i 
Louisville. 

Clay  Wade  Bailey,  of  the  Frankfort 
state  capital  staff,  Louisville  Times  and 
Courier- Journal,  is  spending  a  vacation 
at  Ashland. 

Alan  H.  Olmstead,  city  hall  reporter, 
Bridgeport  (Conn.)  Times-Star,  has* 
been  ill  for  the  past  four  weeks. 

WEDDING  BELLS 

PEARL  FEHL,  of  the  Medford 
(Ore.)  Pacific  Record-Herald  news 
staff,  to  N.  A.  Coverdale  in  Medford. 
Dec.  9. 

Gilbert  R.  Chadbourne  of  Winthrop, 
Me.,  former  editor  of  the  Augusta 
(Me.)  Kennebec  Journal,  to  Miss  L 
Opal  Brown  of  Detroit,  Mich.,  Dec  4. 
Mr.  Chadbourne  is  now  editor  of  the 
Modern  Maine  Farmer. 

Joseph  C.  Harsch,  of  the  Washington 
bureau,  Christian  Science  Monitor,  to 
marry  Miss  Anne  Elizabeth  Wood, 
daughter  of  Rear  Admiral  Spencer 
Shepard  Wood,  U.S.N.  (retired), 
Dec.  12. 

Miss  Bonny  Winslow,  film  actress,  to 
Raynald  Cockburn,  co-publisher,  Car¬ 
mel  (Cal.)  Pine  Cone,  at  Del  Monte, 
Cal.,  Dec.  3. 

Frank  Eyerly,  morning  telegraph  edi¬ 
tor,  Des  Moines  (la.)  Register  and 
Tribune,  to  Miss  Jeanette  Hyde  of  Des 
Moines,  Dec.  7.  Both  are  graduates 
of  the  State  University  of  Iowa.  They 
are  spending  their  honeymoon  at  Hot 
Springs,  Ark. 

PRESS  ASSOCIATION  NOTES 

SCOTT  WALDON,  of  the  Indian¬ 
apolis  News,  has  joined  the  In¬ 
dianapolis  staff  of  the  United  Press 
succeeding  Steve  Richards,  transferred 
to  the  Chicago  bureau. 

William  Parker,  International  News 
Service  correspondent,  has  written  a 
series  on  Samuel  Insull’s  “retreat”  to 
Athens,  Greece.  It  was  written  ex¬ 
pressly  for  the  Chicago  American,  but 
is  also  running  in  other  I.N.S.  papers 
outside  Chicago. 

Milburn  P.  Akers,  for  the  last  two 
years  in  the  Chicago  office  of  the  Asso¬ 
ciated  Press,  has  been  transferred  to 
the  Springfield  bureau.  Aubrey  Cribb 
is  manager. 

Franklyn  X.  Millman,  New  Jersey 
manager  of  the  Associated  Press  and 
John  E.  Beer,  city  editor,  Newark 
(N.  J.)  Sunday  Call,  sojourning  at 
Miami,  Fla.,  dispatched  live  alligators 
to  friends  in  Newark.  As  a  result  Mill- 
man  and  Beer  will  be  officially  welcomed 
home  at  a  dinner  party  tendered  by  the 
newly-formed  Alligator  Qub. 

Frederick  W.  May,  of  the  Associated 
Press  staff,  St.  Louis,  and  president  of 
the  University  of  Missouri  Alumni  As¬ 
sociation  of  St.  Louis,  was  toastmaster 
at  the  alumni  association’s  second  “grid¬ 
iron”  dinner,  Dec.  6,  at  the  Kings-Way 
hotel. 

NEW  PLANTS  AND  EQUIPMENT 

Dekalb  new  era,  weekly,  pub¬ 
lished  by  J.  A.  Hall  at  D^tur, 
Ga.,  has  purchased  a  new  $10,000  one- 
story  brick  building. 
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Did  you  know  that  you  could  electrify  that  old 
pot  simply,  quickly,  inexpensively?  You  can,  and  it’s  a  mighty  simple  job!  Just 
slip  some  G-E  Calrod  cast-in  immersion  units  into  the  pot,  connect  them  with  a 
simple  automatic  control,  and  insulate  the  pot  for  electric  heat. 

With  G-E  electric  heat  there  are  no  fumes,  odors,  or  excessive  heat  to  make  oper¬ 
ation  uncomfortable  for  your  workmen.  The  accurate  temperature  control  practi¬ 
cally  eliminates  dross.  Constant  supervision  is  unnecessary — one  user  of  G-E  elec¬ 
trically  heated  metal-melting  pots  says,  “They  virtually  work  by  themselves.” 

The  over-all  economy  of  electrified  melting  pots  usually  pays  for  the  cost  of  the 
change-over  in  less  than  a  year.  Why  not  let  a  G-E  heating  specialist  submit  an 
estimate  on  the  conversion  of  your  present  pots?  Simply  drop  him  a  line  at  your  • 
nearest  G-E  office;  there’s  no  obligation  whatever.  General  Electric  Company, 
Schenectady,  New  York. 


SPEAKING  OF  THIS  INSTALLATION,  THE 
SAGINAW  DAII.Y  NEWS  WRITES 
‘*G-E  electric  heat  provitleH  greater  ftpeeil  than 
the  old  method  and  the  stereotype  r<M>m  is  cleaner 
and  more  comfortable.  As  for  the  operation  of  the 
heating  units  and  the  control,  they  are  rapid, 
efficient,  and  economical.  We  are  entirely  satis¬ 
fied  with  them.” 


GENERAL 


ELECTRIC 
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CHANGES  OF  OWNERSHIP 

Ralph  SXYDER,  for  the  past  year 
editor  and  manager,  Ottawa 
County  News,  Port  Clinton,  O.,  has 
leased  the  weekly  from  Ohio  News, 
Inc. 

Frank  J.  Condon,  Jr.,  publisher.  New 
Holland  (Ill.)  Journal,  has  purchased 
the  San  Jose  (Ill.)  Journal.  Raymond 
Huffman  has  been  retained  as  editor. 

Perry  (Fla.)  Herald  has  been  pur¬ 
chased  by  Don  G.  Ward  and  W.  H. 
Weatherford  and  merged  with  the 
Perry  News.  Will  K.  Penrod,  former 
editor  of  the  Herald,  has  joined  a  com¬ 
mercial  printing  plant  in  St.  Peters¬ 
burg,  Fla.,  as  manager. 

Francis  Schweinler  and  Richard  A. 
Hemp  of  Xeillsville,  Wis.,  have  become 
owners  of  the  Mosinee  (Wis.)  Times. 

J.  L.  Asbury,  publisher  Rieh  field 
(Utah)  Reaper,  has  purchased  the  Sun 
and  the  N ews-.ldvoeate.  Price,  Utah, 
weeklies.  The  two  Price  papers  will  be 
consolidated  and  issued  bi-weekly. 

Robert  Temple,  publisher,  Juneau 
County  Clironiele,  a  weekly  newspaper 
published  at  Mauston,  Wis.,  has  pur¬ 
chased  the  Hustler  Adi'anee,  started  by 
R.  E.  Bump  about  three  years  ago. 

Hart  I.  Seely  has  purchased  the  con¬ 
trolling  interest  in  tlie  McEwen  Press 
of  Waverly,  X.  V.,  publishers  of  the 
Waverly  Sun  and  the  Nichols  Recorder. 

Houlton  (Me.)  Aroostook  Pioneer, 
oldest  newspaper  in  Aroostook  county, 
has  been  purchased  by  Charles  H.  Fogg, 
owner  and  editor  of  the  Houlton  Times, 
and  will  suspend  publication  on  Jan.  1. 

Dr.  J.  W.  Elbert  has  taken  over  the 
interests  of  Howard  and  Kenneth 
Jacobson,  and  will  publish  the  Rice 
Lake  (Wis.)  Independent,  a  weekly 
started  in  1931  by  T.  P.  Schreiber  and 
Berry  Hendrickson  of  Palmyra,  Wis., 
who  later  sold  out  to  the  Rice  Lake 
Publishing  Co. 

Lynn  Lewis  has  purchased  one-third 
interest  in  the  Elizabethtown  (Ky. ) 
Hardin  County  Enterprise  from  C.  X. 
Yates. 

Sale  of  his  partnership  in  the  Lodi 
(Cal.)  News,  a  tri-weekly,  is  announced 
by  Harley  Leete.  The  new  owners 
are  D.  B.  Rinfret,  Mr.  Leete’s  former 
partner,  and  O.  L.  Powell  and  Earl 
Scott.  Mr.  Leete  plans  to  purchase  an¬ 
other  paper. 

White  fish  (Mont.)  Independent  has 
been  sold  by  Mrs.  C.  E.  Clemens  to 
C.  A.  Cooley  of  Kalispell,  former  pub¬ 
lisher  of  the  Kalispell  Monitor. 

B.  F.  Miller,  former  publisher, 
Coweta  (Okla.)  Times-Star,  has  pur¬ 
chased  the  subscription  list  of  the  Jenks 
(Okla.)  Times  and  is  installing  machin¬ 
ery  in  Jenks,  preparatory  to  publishing 
the  paper  there.  For  the  past  year  the 
Times  has  been  published  at  Broken 
Arrow,  Okla. 

A.  C.  Hyatt,  owner  and  publisher, 
Ralls  (Tex.)  Banner,  has  purchased  the 
Spur  (Tex.)  Spur  and  is  editor  and 
business  manager.  Mrs.  Hyatt  is  busi¬ 
ness  manager. 

Vienna  (Ga.)  News  has  been  leased 
by  Miss  Emily  Woodward  to  Edward 
Lynn  Bridges  and  Thomas  Mathews, 
of  Americus.  Ga.  Bridges  was  form¬ 
erly  city  news  man  for  the  Americus 
Times-Recorder.  Mathews  will  have 
charge  of  the  mechanical  department. 

Colville  (Wash.)  Statesman-Index, 
weekly,  has  been  sold  to  J.  H.  Collins 
at  sheriff’s  sale.  Mr.  Collins  is  con¬ 
tinuing  publication.  E.  A.  Sperry, 
president  of  the  Statesman-Index  com¬ 
pany  since  1926,  and  editor  of  the  paper, 
remained  in  charge  following  the  sale. 

Glendora  (Cal.)  Gleaner  has  been 
sold  by  J.  D.  Dean  to  Ross  Dana  and 
Chester  Harris,  publishers  of  the  Glen¬ 
dora  (Cal.)  Press.  Dean  purchased 
the  Gleaner  in  1925  from  J.  A.  Jones. 

James  A.  Dement  has  acquired  con¬ 
trolling  interest  in  the  Wallowa  (Ore.) 
Sun,  weekly,  succeeding  Roy  Lovell  who 
will  move  to  Boise,  Ida. 

National  Weeklies,  Inc.,  of  Winona. 
Minn.,  through  their  treasurer  and  gen¬ 
eral  manager,  Emil  I.eicht,  report  that 


during  the  last  month  they  have  taken 
over  three  additional  German  publica¬ 
tions,  the  Milwaukee  Daily  Herold  and 
Sunday  edition,  the  Staats  Herold  of 
Chicago  and  the  Dakota  Freie  Presse  of 
Xew  Ulm,  Minn.,  making  a  total  of  50 
German  publications  taken  over  by 
them.  The  firm  is  also  branching  out 
into  the  English  field  and  has  taken 
over  the  Home  Circle  of  Louisville, 
Ky.,  a  monthly. 


SPECIAL  EDITIONS 

ST.  LOUIS  POST-DISP.ATCH, 
Dec.  11,  8-paRe  tabloid  rotogravure 
section  for  Scruggs-\'andervoort-Bar- 
ney  department  store. 

Philadelphia  Public  Ledger,  Dec.  11, 
winter  resort  section,  6  pages. 

Philadelphia  Evening  Ledger,  Dec.  12, 
Snellenburg  department  store,  4  pages. 
Christmas  gift  roto  section. 

Attleboro  (Mass.)  Daily  Sun,  annual 
Chri.stmas  numljer,  32  pages,  Dec.  9. 

St.  Petersburg  (Fla.)  Evening  Inde¬ 
pendent,  “Know  St.  Petersburg  and 
Pinellas  Countv”  section,  34  pages, 
Dec.  3. 

Wilmington  (Del.)  Every  Evening, 
Christmas  gift  section,  tabloid  maga¬ 
zine,  56  pages.  Dec.  7. 

Sheboygan  (Wis.)  Press,  2Sth  anni- 
ver.sary  rotogravure  tabloid  edition,  48 
pages  in  two  sections,  containing  387 
pictures  of  Sheboygan  city  and  countv, 
Dec.  17. 

Indianapolis  Star,  8-page  “Buy  Now” 
color  section  of  Christmas  advertising, 
Dec.  14;  8-page  Sears,  Roebuck  &  Co. 
Christmas  advertising,  Dec.  15. 

Lethbridge  (.Alta.)  Herald,  25th  an¬ 
niversary  edition.  Dec.  10.  W.  .\. 
Buchanan  is  publisher. 

Boston  Evening  Transcript,  Christ¬ 
mas  Book  Section.  Xov.  30,  8  pages : 
-Annual  Winter  Resorts  and  Travel 
Section,  4  pages,  Dec.  3. 

Port  Williams  (Ont.)  Daily  Times- 
Journal.  .Annual  Industrial  Review  and 
Christmas  Xumber,  44  pages,  Dec.  10. 


“SMART  ALECKS” 

Of  Modern  Literature 
Have  Tried  To 
Chuck  Onto  the  Scrap  Heap 
God 

And  the  Ten  Commandments. 


Well,  They  Need  To, 

Before  They  Can  Get  Away  With 

The  Sort  Of 

Moral, 

Social  and  Literary 
Anarchy 

That  They  Write. 


Hard-Headed  Persons,  However, 
Even  Though  Not 
Particularly  Pious, 

See  Clearly 
That  the  Country, 

And  Human  Society, 

Cannot  Continue  Livable 
Without  the 

Inspirations  and  Restraints 
Of  God  and 
The  Moral  Law. 


The  Man, 

The  Newspaper, 

The  Institution. 

That  Promotes  Real  Religion, 

Is  Doing  the  Most, 

In  These  Stressful  Times, 

For  Country  and  Humanity. 

(“Better  a  fence  at  the  top  of  the  preci¬ 
pice  than  an  ambulance  at  the  bottom."  i 

THE  ELLIS  SERVICE 

Swarthmore 

Pennsylvania 


Little  Rock  Arkansas  Gazette,  special 
edition,  Dec.  8,  for  the  monthly  thrift 
day  in  Little  Rock  stores. 

Newport  (R.  I.)  Daily  News,  Xew- 
port  Christmas  Sales’  Day  edition, 
Xov.  29,  20  pages. 

Attleboro  (Mass.)  Sun,  Christmas 
Shoppers’  Section,  Dec.  9,  16  pages. 

Boston  Sunday  Herald,  .Annual  Win¬ 
ter  Resorts  and  Travel  Section,  edited 
by  W.  M.  Morgan,  Dec.  11,  6  pages. 

Boston  Sunday  Post,  Economy  Gro¬ 
cery  Stores  Xew  Food  Warehouse  Sec¬ 
tion,  8  pages,  Dec.  11. 


NEW  PUBLICATIONS 

HO.MAS  W.  JOYCE  has  started 
publication  of  the  North  End  News, 
an  8-page  tabloid,  in  Bridgeport,  Conn. 
Lewis  M.  Bernstein  is  editor  and  Will¬ 
iam  M.  Crabbe,  advertising  manager. 

Council  Bluffs  (la.)  Times,  a  weekly, 
made  its  first  appearance  Dec.  9. 
Richard  Cappell,  who  purchased  the 
Labor  Neivs  two  weeks  ago  and  changed 
its  name,  is  editor.  He  formerly  was 
on  the  Couneill  Bluffs  Daily  Nonpariil. 

First  issue  of  the  Burlington  (Ind.) 
Herald,  weekly,  api)eared  Dec.  5.  F.  P. 
Gould  is  publisher.  It  is  the  first  paper 
in  Burlington  in  30  years. 

Quinte  Loyalist,  a  new  weekly  ap¬ 


peared  at  Picton,  Ont.,  for  the  first 
time  last  week.  L.  B.  Calnan  is  editor. 

.A  new  Quebec  paper,  the  Mercury 
has  made  its  appearance.  It  is  a  four- 
page  paper.  Conservative  in  politics,  and 
is  owned  and  edited  by  Col.  Theo. 
Paquet. 

Publication  of  the  Lomita  (Cal.) 
Herald,  weekly,  has  been  started,  with 
offices  at  1200  Xarbonne  avenue. 
Samuel  Y.  Hasvold,  publisher,  recently 
launched  another  weekly  the  Harbor 
City  (Cal.)  News. 

First  number  of  what  is  planned  as  a 
bi-weekly  newspaper,  now  mimeo¬ 
graphed,  has  been  issued  by  Madison, 
Wis.,  Socialists,  as  the  Dane  Counlv 
Citizen. 


ON  UNIVERSITY  COUNCIL 

Four  newspapermen  are  among  tlie  34 
members  of  a  new  advisory  council  for 
the  University  of  Missouri,  appointed 
by  the  university’s  Iward  of  curators 
upon  the  recommendation  of  President 
Walter  Williams.  They  are :  E.  Lans¬ 
ing  Ray,  president,  St.  Louis  Globe- 
Democrat;  James  M.  Thonuson,  editor 
and  publisher,  Neze  Orleans  Item  and 
Tribune;  h'rederick  (i.  Bonfils,  publisher 
Denver  Post;  James  Wright  Brown, 
publisher,  Ivditor  &  Plhlisiieh.  The 
council  held  its  first  meeting  at  Colum¬ 
bia,  Mo.,  Dec.  9  and  10. 


• 

A  light 

forever  burning  .  .  . 

A  voice 

that  is  never  stilled 

■ 

U 

6 

Night  comes  on  and  spreads  a 
blanket  of  darkness  upon  sleep¬ 
ing  cities  and  towns.  Here  and 
there  a  lone  policeman.  In  the 
distance  a  clock  tolling  the  hour. 
In  the  dark  silence  of  the  night, 
there  is  one  light  forever  burn¬ 
ing  .  .  .  one  voice  that  is  never 
stilled.  That  light  is  the  light  in 
the  telephone  exchange.  That 
voice  is  the  voice  of  your 
telephone. 

A  city  without  telephones 
w’ould  be  a  city  afraid — a  city 
of  dread.  For  the  telephone 
brings  security.  Its  very  pres¬ 
ence  gives  a  feeling  of  safety 
and  nearness  to  everything.  In 
times  of  stress  and  sudden 
need  it  has  a  value  beyond 
price.  In  the  business  and 
social  activities  of  a  busy 


day  it  is  almost  indispensable. 

The  wonder  of  the  telephone 
is  not  the  instrument  itself  but 
the  system  of  which  it  is  the 
symbol  .  .  .  the  system  which 
links  your  own  telephone  with 
any  one  of  eighteen  million 
others  in  the  United  States  and 
thirteen  millions  in  other 
countries. 

Every  time  you  use  your 
telephone  you  have  at  your 
command  some  part  of  a  coun¬ 
try-wide  network  of  wires  and 
equipment,  and  as  many  as 
you  need  of  a  great  army  of 
specialists  in  communication. 

There  are  few,  if  any,  aids 
to  modern  living  that  yield  so 
much  in  safety,  con¬ 
venience  and  achievement 
as  your  telephone. 


AMIRICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 
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It  Happened  in 

PENNSYLVANIA 

230,000  Workers 

in  804  Manufacturing  Plants 

with  a  Weekly  Payroll  of  More  than  $3,500,000 

Show  FURTHER  INCREASE  of  3  Per  Cent 
In  Employment  and  8  Per  Cent  in  Wage 
Payments  in  a  Single  Month  ~  ^  ^ 


Circulation 

lincH 

tAIIentown  Call . 

(M) 

37,740 

.12 

fAllentown  Call . 

tBeaver  Falls  News 

.(S) 

30,109 

.12 

Tribune . 

.(E) 

8,206 

.04 

*Chester  Times . 

.(E) 

20,108 

.09 

'Connersville  Courier  (E) 

6.029 

.05 

tEaston  Express . 

.(E) 

33,273 

.12 

'Erie  Times . 

tGreensburg  Review- 

(E) 

32,046 

.09 

Tribune . (EM) 

12,210 

.06 

tHarrisbur^Telegraph  (E) 

44,789 

.11 

fHazleton  Plain 

1 

Speaker . . 

fHazleton  Standard- 

.(E) 

1  21,553 

.08 

Sentinel . 

(M) 

J 

'Johnstown  Tribune.. 

.(E) 

28,956 

.10 

tLebanon  News  Times  (E) 

10,856 

.05 

'Scranton  Times . 

(E) 

48,086 

.15 

'Sharon  Herald . . 

.(E) 

6,756 

.04 

'Washington  Observer 

and  Reporter  . . .  (ME) 

15,205 

.06 

'West  Chester  Local 

News . 

'Wilkes-Barre  Times 

.(E) 

10,568 

.05 

Leader . . 

fWilliamsport  Sun  and 

.(E) 

26,123 

.07 

Gazette  &  Bulletin  (ME) 

26,495 

.10 

fYork  Dispatch . 

.(E) 

20,462 

.07 

2.500  10.000 


*A.B.C.  Publishers’  Statement,  Oct.  1,  1932. 
tGovernment  Statement,  Oct.  1,  1932. 


according  to  a 
survey  made  by  the  Federal 
Reserve  Bank.  Other  indus¬ 
trial  and  trade  reports  accu¬ 
rately  point  to  the  basic 
reasons  which  make  the  above 
economic  gain  possible  in  the 
Keystone  State. 

They  prove  that  famous 
“Pennsylvania  products”  as  a 
whole,  continue  right  along 
on  the  upward  curve  of  the 
state’s  industrial  chart — a  con¬ 
dition  favorably  affecting  the 
fortunes,  not  only  of  the 
230,000  workers  already  men¬ 
tioned,  but  of  a  very  large  seg¬ 
ment  of  the  more  than  4,000,- 
000  total  of  Pennsylvania 
wage  earners. 


This  condition  naturally 
swells  the  potential  purchas¬ 
ing  power  of  this  mighty 
group  to  an  incalculable  ex¬ 
tent.  Add  to  that  the  wants 
and  needs  of  the  more  than 
6,000,000  dependents  or  non¬ 
earners  and  some  idea  of  the 
vast  extent  of  this  over  10,000,- 
000  consumers’  market,  is  ar¬ 
rived  at. 

Which  should  influence  any 
discriminating  national  ad¬ 
vertiser  to  seek  the  best  and 
least  costly  way  in  which  most 
effectively  to  reach  such  a 
super-mass  sales  field. 

He  can  so  cover  a  large  part 
of  the  Pennsylvania  trade  field 
through  linage  in  the  21 
papers  published  in  the  17  im¬ 
portant  cities  named  here. 
Write  their  circulation  de¬ 
partments  at  once  for  special¬ 
ized  and  other  information 
dealing  with  merchandising 
conditions  in  various  local 
territories. 
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CIVIC  GROUPS  MOVE 
TO  BEAUTIFY  STANDS 

M.  S.  Lunn  to  Appoint  Committeo 
of  PnblUher*  to  Work  Out  a 
Plan  for  Improving  New 
York  Situation 

As  the  result  of  a  conference  of 
publishers,  civic  workers  and  newsdeal¬ 
ers  held  at  the  office  of  Samuel  Levy, 
borough  president  of  Manhattan,  New 
York,  late  last  week,  two  committees 
were  appointed,  one  of  publishers  and 
the  other  of  civic  workers  and  news¬ 
dealers,  to  work  out  a  plan  to  stop  the 
placing  of  unsightly  newsstands  at  sub¬ 
way  stations  and  elsewhere. 

M.  S.  Lunn,  circulation  manager  of 
the  New  York  American  and  Journal, 
was  asked  by  Mr.  Levy  to  be  chairman 
and  form  a  committee  of  publishers 
that  wiil  represent  virtually  every  news¬ 
paper  in  the  city.  The  other  committee 
will  include  the  civic  workers  and  news¬ 
vendors.  The  Thirty-fourth  Street 
Midtown  Association  hied  the  original 
complaint  against  the  stands. 

Mr.  Lunn  told  Editor  &  Publisher 
that  his  committee  would  meet  some 
time  after  Jan.  1. 

Arguments  by  civic  spokesmen  that 
the  city  should  enforce  in  newsstand 
construction  and  maintenance  a  standard 
conducive  to  ornamentation  and  beauti- 
hcation  of  the  streets  were  strenuously 
opposed  by  James  F.  Geraghty,  Com¬ 
missioner  of  Licenses,  who  said  that  it 
was  more  important  to  help  disabled  vet¬ 
erans  and  sick  persons  to  earn  a  living 
selling  papers  than  to  beautify  the 
streets. 

“I  am  bound  by  the  law  to  give  per¬ 
mits  to  disabled  veterans  hrst,”  Mr. 
G^aghty  said.  “Right  now  there  are 
on  hie  in  my  office  10,000  applications 
for  newsstand  permits  from  disabled 
veterans,  in  addition  to  3,000  requests 
from  blind  persons  and  several  hundred 
from  other  persons  who  are  too  sick  to 
stand  the  rigors  of  regular  jobs.  We 
must  think  hrst  of  putting  food  in  the 
mouths  of  these  poor  men  and  women. 
Under  that  condition  I’ll  license  them, 
under  the  law,  regardless  of  civic  asso¬ 
ciations.  I  cannot  deny  them.” 

Mr.  Geraghty  insisted  much  trouble 
was  caused  by  morning  newspapers  that 
authorized  the  unlicensed  operation  of 
news  “benches”  on  the  streets  late  at 
night  and  early  in  the  morning.  He 
said  he  had  asked  the  police  department 
to  drive  these  benches  off  the  street. 

Mr.  Levy  exhibited  a  tentative  design 
for  a  standard  newsstand  made  of  wood 
or  metal,  the  ornamentation  of  which 
would  conform  to  that  of  the  subway 
entrance.  Mr.  Levy  said  he  proposed 
to  hold  a  competition  and  award  prizes 
among  unemployed  architects  for  the 
best  design  of  a  newsstand. 

At  the  outset  of  the  conference  the 
Borough  President  read  a  complaint  of 
the  Thirty-fourth  Street  Midtow'n  Asso¬ 
ciation.  holding  that  newsstand  opera¬ 
tions  were  not  conforming  to  city  regu¬ 
lations.  Mr.  Levy  said  he  had  investi¬ 
gated  the  condition  and  found  that  viola¬ 
tions  were  widespread. 

Brother  Teams  to  Bowl 

The  tenth  annual  brothers’  bowling 
tourney,  sponsored  by  Fred  W.  Tuerk, 
sports  editor.  Peoria  (III.)  Star,  is 
scheduled  to  be  held  Dec.  27  to  Jan.  8. 
The  first  tourney  was  started  in  1923 
with  a  total  of  119  teams  and  has  in¬ 
creased  each  year  until  822  sets  of 
brothers  rolled  in  last  year’s  contest. 
'The  entry  fees  and  numerous  other 
awards  are  given  the  winners. 

Took  Wheat  For  Subscriptions 

Eight  carloads  of  wheat — more  than 
8.000  bushels — at  a  pegged  price  of  50 
cents  a  bushel  were  taken  in  by  the 
Yorkton  (Sask.)  Enterprise,  during  a 
recent  circulation  campaign. 

Resumes  Letter  Department 

The  Salt  Ijike  Telegram  has  re¬ 
sumed  its  “Letters  To  The  Editor” 
department. 


COURTESY  CAMPAIGN 


Chicago  Daily  Giving  Cash  to  Those 
Performing  Kind  Deeds 

Courtesy  is  worth  cash  in  Chicago 
with  the  start  this  week  of  a  courtesy 
campaign  by  the  Chicago  Herald  and 
Examiner. 

A  Courtesy  Reporter  gives  $1  to  boys 
he  observes  performing  a  gracious  act, 
and  $2  to  men.  Recipients  of  the 
awards  need  not  be  readers  of  the  Her¬ 
ald  and  Examiner,  but  should  the  win¬ 
ner  be  in  possession  of  a  copy  of  that 
paper,  the  award  will  be  doubled. 
Membership  cards  and  badges  will  be 
distributed.  The  campaign  is  being  car¬ 
ried  on  over  the  radio  for  the  first  week. 
The  Courtesy  Reporter  each  day  over 
KYVV  relates  his  encounters  witli  good 
manners  in  Chicago. 

Ranch  Outing  For  Carriers 

Fifty-two  Dallas  (Tex.)  Times- 
Herald  city  home  carrier  boys,  11  subur¬ 
ban  carriers  and  seven  home  delivery 
managers  have  just  returned  from  a 
three-^ay  trip  to  the  “Spade”  ranch  near 
Colorado,  Tex.  The  party  was  enter¬ 
tained  by  O.  F.  Jones,  manager  of  the 
ranch  for  the  past  20  years,  with  a  bar¬ 
becue,  Old  Western  round-up  and  rodeo. 
Twenty-five  cowboys  and  their  chuck 
wagon  were  brought  in  from  the  range 
to  entertain  the  boys.  Ira  T.  Whitt, 
circulation  manager,  conducted  the  trip. 

Carrier  Files  $3,000  Suit 

The  amputation  of  a  newspaper  boy’s 
finger,  said  to  have  been  necessitated  by 
an  injury  suffered  in  the  locker  room 
of  the  Toledo  Newsboys’  Association 
building,  is  the  basis  for  a  $3,000  per¬ 
sonal  injury  suit  filed  against  the 
association  by  Walter  Dobrochowski, 
through  his  father,  Michael  Dob¬ 
rochowski. 


“Newsboys’  Week’’  in  Massachusetts 

Last  week  in  Massachusetts  was 
officially  designated  by  Gov.  Joseph  B. 
Elv  as  “Newsboys’  Week.”  The  chief 
executive  asked  the  citizens  of  the  com¬ 
monwealth  to  recognize  the  efforts  of 
the  Burroughs  Newsboys’  Foundation 
in  Boston  in  its  mission  to  promote  the 
mental  and  physical  well-being  of  news¬ 
paper  boys. 

New  Post  For  Dernier 

Arthur  C.  Dernier,  who  was  recently 
transferred  from  the  circulation  depart¬ 
ment  of  the  T oledo  Blade  to  the  T oledo 
M^ing  Times,  last  week  was  ap¬ 
pointed  city  circulation  manager  of  the 
Times. 


Sold  Bridge  School 

The  Omaha  Bee-News  has  just  com¬ 
pleted  the  sale  of  a  Culbertson  System 
Bridge  School,  feature  event,  which 
amounts  to  seven  pages,  a  page  each  day 
for  seven  days.  The  feature  is  pro¬ 
moted  by  Dan  Bros. 

Planning  Ski  Meet 

The  third  annual  ski  tournament  for 
boys,  sponsored  by  the  Chicago  Tribune, 
will  be  held  Jan.  1.  Four  gold,  silver 
and  bronze  medals  will  be  awarded. 


THE  DES  MOINES 
REGISTER  and  TRIBUNE 

230,221  Daily  208,243  Sunday 

A,  B.  C. 

•  During  the  first  seven 
months  of  1932  lowans 
bought  more  washing  ma¬ 
chines  than  they  did  during 
ALL  of  1929.  Regardless 
of  depressions  and  elections, 
lowans  buy  what  they  want. 

Jot  this  down  on  the  memo 
pad.  The  Register  and 
Tribune  with  a  state  wide 
circulation  cuts  sales  costs 
to  the  bone  in  the  Iowa 
market  where  sales  are  being 
made  today! 


STORY  PRIZES  AWARDED 

Gladys  Meadors,  Decatur,  111.,  high 
school  senior,  won  the  annual  contest  of 
the  Decatur  (Ill.)  Herald  and  Review 
for  the  best  story  turned  into  the  news¬ 
paper  by  a  high  school  student.  One 
hundred  and  eighty-seven  stories  were 
entered.  The  prize  story  was  printed 
Dec.  11. 


“Hoo*  Hoo”  Contest 

The  San  Francisco  Examiner  recently 
conducted  a  “Hoos-Hoo”  contest,  in¬ 
volving  recognition  of  the  photographs 
of  San  Francisco  business  men  as  pre¬ 
sented  in  a  special  advertising  feature. 
Cash  prizes  ranging  from  $25  to  $2.50 
and  theatre  ticket  awards  were  made  to 
contest  winners. 


Circulator  Bandit  Victim 

Charles  Chaffee,  director  of  circula¬ 
tion  for  the  Copley  Press  on  the  Pacific 
coast,  was  held  up  recently  by  a  gun¬ 
man  as  he  entered  his  car  in  front  of  the 
El  Cortez  Hotel  in  San  Diego,  (il. 
He  was  forced  to  drive  to  a  park,  where 
he  was  relieved  of  $22  and  his  auto¬ 
mobile. 


Distributing  Cook  Book* 

The  Chickasha  (Okla.)  Star’s  cook 
book  containing  more  than  1,000  tested 
recipes  written  and  tried  by  women  of 
Chickasha  and  Grady  counties  is  being 
distributed  to  every  subscriber  who 
pays  his  account  a  year  in  advance. 

Printed  Relief  Edition 

The  Detroit  Free  Press  printed  a 
special  “Royal  Oak  Welfare  Edition”  of 
5.000  copies  Dec.  12  for  the  benefit  of 
500  needy  children  of  the  suburban  city. 
The  edition  was  sold  by  100  volunteer 
salesmen. 


Accept*  Wood  For  “Sub*” 

The  LeRoy  (N.  Y.)  Gazette  Ne^vs 
has  announced  that  it  will  accept  wood 
and  farm  produce  in  payment  of  sub¬ 
scriptions.  The  produce  will  be  dis¬ 
tributed  to  poor  of  the  community  at 
Christmas. 


CARRIERS  CHRISTMAS  RELIEF 

One  hundred  Wichita  (Kan.)  EagU 
carriers  will  aid  poor  families  on  their 
routes  Christmas  Day  through  a  novel 
plan  they  have  adopted.  Each  carrier 
will  ask  subscribers  to  give  him  some¬ 
thing  for  a  Christmas  basket.  Just  be¬ 
fore  Christmas,  the  carriers  will  collect 
the  donations  and  distribute  them  to 
families  they  know  to  be  in  need. 

Receive*  Safety  Award 

The  National  Safety  Council  has 
made  awards  to  14  Catnden  (N.  J.) 
Courier-Post  employes  for  driving  with¬ 
out  an  accident  during  the  past  12 
months.  Corporal  Le  Roy  Klitch,  di¬ 
rector  of  safety  of  Troop  A,  State 
Police,  present^  the  awards  to  the 
truck  drivers. 


Popularity  Contest 

Several  hundred  young  women  of 
Springfield  and  central  Illinois  are  com¬ 
peting  for  prizes  and  the  title  of  Miss 
Central  Illinois  in  a  selling  and  popu¬ 
larity  contest  conducted  by  the  Spring- 
field  (Ill.)  State  Journal  in  conjunction 
with  a  large  number  of  Springfield 
merchants. 


Host  to  Juvenile  Reader* 

The  Battle  Creek  (Mich.)  Moon- 
Joumal  entertained  its  juvenile  readers 
with  a  “Happiness”  party  at  the  Strand 
theatre,  Dec.  10.  Price  of  admission 
was  discarded  or  broken  toys,  which 
were  turned  over  to  city  firemen  for 
repairs  and  eventually  sent  as  (Christmas 
gifts  to  children  of  needy  families. 

Carrier*  Injured  By  Glass 

Two  newspaper  boys  were  injured  at 
the  office  of  the  New  Brunswick  (N.  J.) 
Home  News  recently,  when  a  plate  glass 
door  broke  from  the  force  of  a  group 
nf  youngsters  pushing  against  it. 

Conducting  Essay  Contest 

The  Salt  Lake  Tribune  is  offering 
money  prizes  in  a  300-word  essay  con¬ 
test  on  “What  My  Garden  Has  Meant 
To  Me  This  Year.” 
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Jeurntl 
J*rf«y  City 
Raw  J«re«y 


I  ga  to  ka09  that  tha  Jaraay  Journal  la  cm  of  tbo 
preeroaaiTO  nowapapara  in  tha  oeuatry  that  aaaa  tha 
wladoa  of  eharclnc  for  local  odTortiaii^  tha  omo  rata 
that  tha  c«QorAl  odrartiaar  ia  eharfad* 

1  aa  aura  that  If  thla  policy  eould  prorall  (onarally 
throuchout  tha  eeamtry  It  would  ba  a  craat  atlailant 
to  louaral  adaartiaara*  Thora  haua  boM  a  owbar  of 
Snataneoa  iHtara  potantlal  nawapapar  adrartlaara  hara 
raaaatad  tha  praaiua  axaetad  by  nawapapara  for  thalr 
adrartloiAC  ••  eowparad  to  atora  adrartialnc.  and  haua 
uaad  othar  wadia  «hara  that  praotlea  did  not  proTall* 
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These  52  Linage  Carriers  in 
39  Leading  Distribution  Centers  • 
Vitally  Influence 

NEW  ENGLAND 


MASSACHUSETTS  —  PopuUtloa  3,852,354 
CIrcu- 
Utloa 

ttAttlaboro  Sun .  (B)  5,848 

IBotton  Bf*.  Amarican .  (B)  344,934 

tBoaton  Sunday  AdvartUer .  (S)  417,442 

•Boston  Globa .  (M8tB)  295,339 

tBoaton  Transcript .  (B)  48,274 

••Boston  Post .  (M)  358,154 

••Boston  Post .  (S)  384,442 

ttBrockton  Enterprlsa .  (B)  24,423 

••FItchburd  Sentinel .  (B)  11,337 

•Hararhill  Gaxatta .  (B)  15,844 

ttHolyoka  Transcript  8t  Tal^ram .  (B)  14,489 

••Lawrence  Batla*Trlbuna .  (M8tB)  25,988 

••Lynn  Item .  (B)  17,188 

••Lowell  Courler-CItUen  and  Bre.  Leader  (M8tB)  14,478 

••New  Bedford  Standard  Times  and 

Mercury .  (M8tB)  45,441 

••New  Bedford  Sunday  Standard  Times  (S)  34,947 

••North  Adams  Transcript .  (B)  18,158 

••Pittsfield  Bagle .  (B)  19,314 

•Salem  News . (B)  31,437 

•Taunton  Gaxette . (B)  9,133 

•Worcester  Telegram  and  Brenlng 

Gasette .  (M8tB>  103,555 

_  •Worcester  Sunday  Telegram .  ($)  ^3,377 

CONNECTICUT  ~  Population  1,380,431 

•  •Bridgeport  Post  Telegram .  (M8tB)  41,438 

••Bridgeport  Post .  (S)  31,733 

•Hartford  Courant .  (M)  38,485 

•Hartford  Courant .  (S)  43,335 

n Hartford  Times .  (B)  58.058 

Middletown  Press .  (B)  8,349 

Naugatuck  News .  (B) 

•New  Britain  Herald .  (B)  14,358 

ttNew  Haren  Register .  (BftS)  40,151 

••New  London  Day .  (B)  14,034 

•Norwalk  Hour .  (B)  7,761 

••Stamford  Advocate .  (B)  11,704 
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.131 
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.835 

.835 
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.15 
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.055 


CIrcu-  3,588  18,888 

latlon  lines  Unea 


••Watxrbury  RepubHcan  8c  Amerlcao.. 

(M8tB) 

2*,0«3 

.89 

.89 

■'Wat.rburj  R.public.ii  &  American., 

(E&S) 

31, *39 

.89 

.89 

MAINE  —  Population  748,814 

ttBangor  Nawa . 

<M) 

34,489 

.975 

.975 

••Portland  Praaa-Herald  Bxpraaa,  Sun- 

day  Telagram . 

(M3cE) 

91,583 

.39 

.19 

NEW  HAMPSHIRE  —  PopuUtloa  443,t83 

••Concord  Monitor-Patriot . 

(K) 

4.783 

.95 

.93 

ttKaene  Sentinel . 

(E) 

4,153 

.834 

.935 

tMancheater  Union-Leader . 

(M&E) 

35,989 

.15 

.13 

RHODE  ISLAND  — Population  m.397 

MPawtucket  Times . 

(B) 

38.958 

.89 

.89 

ttProvIdence  Bulletin . 

(E) 

87,877 

.39 

.37  (B) 

ttProvIdence  Journal . 

(M) 

43.318 

.13 

.37  (B) 

ttProvIdence  Journal . 

!§> 

89,534 

.28 

.39 

ttProvIdence  Newt-Tribune . 

(E) 

39,487 

.18 

.18 

••Westerly  Sun . 

(E&S) 

5.158 

.84 

.84 

tt Woonsocket  Call . 

(E) 

15,389 

.84 

.84 

VERMONT  — Population  353,438 


••Barre  Times .  (B) 

ttBrattleboro  Reformer .  (B) 

••Burlington  Free  Press .  (M) 

ttRutland  Herald .  (M) 

ttSt.  Johnsbury  Caledonian  Record....  (B) 


4,494 

3,534 

14.488 

13.181 

4,448 


.84  .83 

.835  .83 
.845  .045 
.04  .84 

.83  .035 


tGovernment  Statement,  April  1,  1933. 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
•A.B.C.  Publishers*  Statement,  Apr.  1,  1933. 

••A.B.C.  Publishers*  Statement  Oct.  1,  1933. 
ttGovernment  Statement  Oct.  1,  1933. 


HE  unrivalled  merchandis¬ 
ing  outlets  named  here  as¬ 
sure  the  national  advertiser 
a  commanding  position  in  the  cap¬ 
ture  of  this  huge  consumers’  market. 
Here  are  39  natural  distribution  cen¬ 
ters  which  are  the  frame-work  of  the 
largest  regional  population  concen¬ 
trated  in  the  smallest  land  area  as  a 
state  group,  in  the  country. 

The  52  New  England  papers  printed 
in  the  above  39  largest  cities  fully 
reach  a  total  population  of  more  than 
8^  millions,  of  which  over  77  per 
cent  is  urban,  with  more  than  3  mil¬ 
lion  workers. 

That  this  great  consumers’  market  is 
well  able  to  assimilate  an  enormous 
purchasing  total  in  all  kinds  of  na¬ 
tionally  advertised  products  —  is 
abundantly  testified  to  by  a  multitude 
of  economic  facts. 


The  New  England  Council  states  that 
13.6  per  cent  of  U.  S.  bank  deposits 
and  17.5  per  cent  of  the  nation’s  sav¬ 
ings  are  concentrated  in  New 
England  banks. 

Added  to  this  vast  reserve  is  the 
paramount  fact  that  New  England 
has  been  a  mecca  for  national  adver¬ 
tisers  for  the  past  two  years — because 
economic  conditions  were  far  ad¬ 
vanced  here  compared  to  other 
regions. 

This  is  a  signal  tribute  to  New  Eng¬ 
land’s  outstanding  position  as  the 
Leader  in  the  national  return  to  bet¬ 
ter  times.  And  the  newspapers  here 
listed  are  favorite  guides  in  directing 
this  upward  march. 

The  people  of  New  England  take 
their  cue  in  buying  millions  of  dol¬ 
lars  worth  of  outside  products — 
largely  through  the  ads  they  read  on 
the  pages  of  these  52  linage  carriers. 
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Advertising  Agencies 

AGENCY  SAVES  MONEY 
WITH  POSTCARDS 

iDsertion  Orders  and  Payment 

Checks  Sent  At  Penny  Rate — 
No  Difficulties  Experienced, 
Executive  Says 

Seeking  to  reduce  costs  for  postage 
which  nearly  absorbed  the  commission 
on  small  advertising  orders,  the  Dake- 
Johanet  Advertising  Agency  of  Los 
Angeles  has  devised  postal  card  orders 
and  also  postal  card  checks  which  go 
through  the  mails  at  the  penny  rate. 

The  orders  are  used  only  for  a 
large  list  of  newspapers  when  small 
copy  is  used  or  the  order  is  to  repeat 
small  copy.  Postal  card  checks  are 
used  only  for  small  amoimts,  and  the 
company  has  had  no  trouble  from 
them,  according  to  F.  W.  Johanet. 

The  company  faced  the  problem 
of  some  accounts'  using  small  space 
once  or  twice  a  month  in  a  large  num¬ 
ber  of  dailies  with  a  low  advertisng 
rate.  In  some  cases  the  postage  on 
orders  and  checks  almost  ^ual^  the 
commission  on  the  business,  Mr. 
Johanet  says. 

The  idea  of  using  postal  cards  for 
orders  originated  with  C.  C.  Standefer, 
manager  of  the  agency’s  San  Fran¬ 
cisco  office.  Regulation  penny  postals 
were  used,  with  the  advertisement  and 
agency  order  printed  on  one  side  of 
the  card.  Mr.  Johanet  was  consider¬ 
ing  the  advisability  of  postal  checks 
when  he  teamed  that  such  a  plan  had 
been  begun  by  the  Gold  Coin  Cream¬ 
ery  Company,  1260  Curtis  Street, 
Denver. 

Harold  Walter  Clark,  advertising 
manager  of  the  Denver  company,  ad¬ 
vised  Mr.  Johanet  that  the  postal 
checks  were  proving  satisfactory. 
Upon  approval  of  their  bankers,  the 
Dake-Johanet  agency  began  use  of  a 
similar  postal  card  check. 

The  order  card  shows  the  copy  for 
the  advertisement  at  the  left  side,  space 
permitting  one-column  copy  31  inches 
deep.  On  the  rest  of  the  card  is  the 
order,  giving  the  names  of  the  agmcy 
and  the  advertiser,  space,  date,  position, 
and  remarks,  with  a  notice  about  mail¬ 
ing  in  tear  sheets  and  bills. 

The  postal  card  check  provides  space 
at  the  top  for  listing  the  advertiser,  the 
dates  of  insertion,  and  the  net  amount 
of  the  bill.  The  rest  of  the  card  fol¬ 
lows  conventional  wording  of  the  check, 
with  the  name  of  the  bank  on  which  it 
is  drawn,  followed  by  “Pay  to  the  order 
of  .  A  line  at  the  bottom  says : 

“Endorse  on  reverse.” 

The  checks  bear  a  notice,  “Not  over 
five  dollars.”  Mr.  Johanet  says,  how¬ 
ever,  that  experience  has  led  them  to 
favor  a  $10  limit  for  advertising  agency 
business  of  this  sort. 

Studebuker  Men  Meeting 

While  official  public  introduction  of 
the  new  Studebakcr,  Pierce  Arrow  and 
Rockne  automobiles  is  being  withheld 
until  the  New  York  automobile  show 
next  month,  at  which  time  advertising 
will  be  released  in  newspapers  in  all 
large  cities  where  shows  are  to  be  held, 
special  dealer  meetings  are  now  being 
held  in  18  key  centers.  These  afford  a 
pre-view  of  the  new  cars. 


Erwin,  Waaey  Foreign  Accounts 

The  London  office  of  Erwin,  Wasey 
&•  Co.  has  been  appointed  advertising 
agent  of  the  Remington  Typewriter 
Company  in  England.  W.  Hellesen  & 
Co.,  Danish  representative  for  John¬ 
son’s  Fl(X)r  Wax,  has  appointed  the 
Copenhagen  office  of  Erwin,  Wasey  & 
Co.  to  handle  its  copy  in  Denmark. 


To  Increase  Advertising 

More  newspaper  advertising  during 
1933  on  the  part  of  300  grocers  in  the 
Home  Owned  Ass(Kiated  Stores,  Inc., 
was  forecast  in  Binghamton,  N.  Y., 
Dec.  8  at  a  grocers’  banquet  by  Edward 
S.  Metz,  director  of  the  association’s 
advertising.  During  the  past  year  half 
pages  have  been  used  on  an  average 
of  two  a  week. 


NEW  FRUIT  JUICE  MARKETED 

Makers  of  “Giraffe**  Product  Ap¬ 
point  Erwin,  Wasey 

The  Tropical  Juice  Corporation  of 
Titusville,  Fla.,  manufacturer  of 
Giraffe  Natural  orange  and  grapefruit 
juice,  has  appointed  Erwin,  Wasey  & 
Co.,  New  York,  to  handle  its  advertis¬ 
ing.  Robert  Windmuller,  formerly 
product  sales  manager  of  Anheuser- 
Busch,  St.  Louis,  and  sales  manager  of 
the  O-Cedar  Company,  Chicago,  is  in 
charge  of  marketing  the  new  product 
and  is  opening  a  New  York  sales  office 
at  once. 

The  juices  are  canned  in  Florida  ad¬ 
jacent  to  the  groves  and  will  be  dis¬ 
tributed  through  brokers  and  sold 
through  regular  grocery,  hotel  and  in¬ 
stitutional  channels.  A  patented  method 
of  extraction,  it  is  announced,  preserves 
the  natural  aroma  and  taste.  The 
Giraffe  process  was  developed  by  A.  C. 
Terwilligar  of  Titusville,  an  officer  in 
the  Tropical  Juice  Corporation. 

Savings  Bank  Appoints 

The  Dry  Dock  Savings  Institution 
of  New  York  has  appointed  Anderson, 
Davis  &  Hyde,  Inc.,  New  York,  to 
direct  its  newspaper  advertising.  Hugh 
Donnell,  formerly  with  Calkins  & 
Holden,  Inc.,  and  McCann-Erickson, 
Inc.,  has  joined  the  agency  as  art 
director. 

Frank  Eastman  With  Kastor 

Frank  G.  Eastman,  formerly  with 
Henri,  Hurst  &  McDonald,  Inc.,  and 
the  Chicago  office  of  Erwin,  Wasey  & 
Co.,  has  joined  the  copy  department  of 
H.  W.  Kastor  &  Sons  Company,  Chi¬ 
cago  agency. 

K.  R.  Sutherland  Appointed 

The  Van  Norman  Machine  Tool  Com¬ 
pany  of  Springfield,  Mass.,  has  ap¬ 
pointed  the  K.  R.  Sutherland  Company, 
Boston,  to  handle  its  advertising,  effec¬ 
tive  Jan.  1. 

Min-Sun  to  Ruthrauff  &  Ryan 

The  Min-Sun  Trading  Company  of 
Chicago  and  Canton,  China,  manufac¬ 
turers  and  importers  of  Chinese  foods 
and  teas,  has  placed  its  advertising  ac¬ 
count  with  Ruthrauff  &  Ryan,  Inc. 

Lawrence  Named  Vice-President 

Favaret  G.  Lawrence,  formerly  copy 
chief  of  the  Boyd  Company,  Inc.,  Los 
.Angeles  agency,  has  been  appointed  ex¬ 
ecutive  vice-president  of  the  firm. 

Fletcher  Sc  Ellis  Appointed 

Fletcher  &  Ellis,  Inc.,  New  York, 
has  been  appointed  to  handle  the  ac¬ 
count  of  the  Erskine-Danforth  Corpo¬ 
ration,  Stamford,  Conn.,  furnittire  man¬ 
ufacturers. 

Two  Join  Smith  &  Drum 

J.  M.  Roush  and  M.  L.  Savage  have 
joined  Smith  &  Drum,  Inc.,  Los  An¬ 
geles  agency,  as  account  executives. 

Great  Northern  Appoints 

Great  Northern  Railway  has  placed 
its  account  with  Reincke-Ellis-Young- 
green  &  Finn,  Chicago. 


STUART  RESUMES  ACCOUNT 

The  Chas.  R.  Stuart  Advertising 
Agency,  Inc.,  of  Los  Angeles,  is  resum¬ 
ing  the  complete  handling  of  Bank  of 
America  advertising,  beginning  Jan.  1. 
The  agency  is  establishing  completely 
staffed  and  equipped  headquarters  in  San 
Francisco,  and  will  occupy  studio  offices 
on  the  roof  of  625  Market  street. 
Charles  Levitt,  formerly  of  San  Fran¬ 
cisco,  who  for  the  past  two  years  has 
been  operating  his  own  advertising  busi¬ 
ness  in  Los  Angeles,  will  join  the  Stuart 
Agency  as  manager  in  Los  Angeles. 

E.  B.  Loveland  Join*  Agency 

Edwin  B.  Loveland,  formerly  adver¬ 
tising  manager  of  Stanco,  Inc.,  is  now 
with  Soule,  Feeley  &  Richmond,  Inc., 
New  York  agency,  as  account  executive. 
Since  leaving  Stanco,  he  has  been  vice- 
president  of  the  Electrographic  Corpo¬ 
ration. 

Adds  Three  to  Staff 

Harry  J.  Prudden,  president  of  Prud- 
den.  King  &  Prudden,  Inc.,  publishers’ 
representatives.  New  York,  has  an¬ 
nounced  addition  of  the  following  men 
to  the  company’s  merchandising  depart¬ 
ment  :  Jay  H.  Sayles,  Rollin  Gibbs, 
Julian  S.  Levy. 

Blow  Buy*  Radio  Station 

Radio  station  WAAM,  Newark,  N.  J., 
has  been  sold  to  Milton  H.  Biow,  presi¬ 
dent  of  the  Biow  Company,  Inc.,  New 
York  agency.  It  will  continue  to  be 
managed  by  Ira  R.  Nelson,  who  for¬ 
merly  controlled  the  station. 

Addressograph  Account  Change* 

Addressograph-Multigraph  Corpora¬ 
tion,  Cleveland,  has  appointed  the 
Reincke  -  Ellis  -  Younggreen  &  Finn 
agency  of  Chicago  to  direct  its  account. 

Kastor  to  Get  Rit  Account 

Beginning  Jan.  1,  H.  W.  Kastor  & 
Sons  Co.,  Chicago,  will  handle  the  ad¬ 
vertising  of  the  dye  division  of  Rit 
Products  Company,  Chicago. 


NEW  MURPHY  ACCOUNTS 

Carroll  Dean  Murphy  Company,  Chi¬ 
cago,  announced  three  new  accounts  this 
week.  The  agency  is  now  placing  the 
advertising  for  James  E.  Bennett  Com¬ 
pany,  members  of  the  New  York  and 
Chicago  stock  exchange,  in  approxi¬ 
mately  60  newspapers.  Mrs.  Steven’s 
Candy  is  also  placing  its  advertising 
through  the  agency.  Newspapers  are 
now  being  used  to  be  followed  by  a 
radio  program  after  Jan.  1.  Maynards, 
Inc.,  cosmetic  manufacturers,  have  also 
appointed  the  Murphy  agency. 

Parker  Pen  in  SO  Paper* 

Parker  Pen  Company  concentrated  its 
Christmas  advertising  in  20  metropoli¬ 
tan  newspapers  and  the  American 
Weekly.  The  schedule  consisted  of 
500-line  copy.  Blackett-Sampe-Hum- 
mert,  Inc.,  handles  the  account. 

Lockwedge  Shoe  to  United 

The  Lockwedge  Shoe  Corporation  of 
America,  manufacturers  of  the  “Lock¬ 
wedge”  shoes,  has  placed  its  account 
with  the  United  Advertising  Agency  of 
New  York, 

Riordan  Join*  Agency 

John  Riordan,  former  advertising 
manager,  Hollywood  (Cal.)  News,  has 
joined  the  Los  Angeles  office  of  Enii! 
Brisacher  &  Staff,  as  account  executive. 

Yellow  Cab  U*e*  Space 

Paid  advertising  space  in  Chicago 
newspapers  is  being  used  by  the  Yellow 
Cab  Company  to  explain  its  position  in 
the  fight  to  get  lower  taxicab  rates. 

With  Ruthrauff  St  Ryan 

W.  Norman  Graham,  formerly  with 
Collins-Kirk,  Inc.,  is  again  associated 
with  the  Chicago  office  of  Ruthrauff  & 
Ryan,  Inc. 

Hall  Organ  to  Schaffner 

The  Hall  Organ  Company  of  New 
Haven,  Conn.,  has  appointed  the  Claude 
Schaffner  Company,  New  Haven. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Beset  by  questions  of  diplomacy 
and  amateur  athletic  standing, 
Ruthrauff  &  Ryan,  Inc.,  advertising 
agency  for  Dodge  Brothers  Corpora¬ 
tion,  issued  a  statement  this  week  point¬ 
ing  out  that  Mildred  (“Babe”)  Didrik- 
son,  girl  athletic  wonder,  was  the  owner 
of  a  Dodge  and  had  received  “abso¬ 
lutely  no  compensation”  for  the  use  of 
her  name  and  picture  in  a  recent  Dodge 
iivertisement.  The  statement  shed  no 
light  on  the  question  raised  as  to 
whether  Miss  Didrikson  had  actually 
signed  a  release,  but  quoted  an  o.k.  re¬ 
ceive  from  E.  Gordon  Perry,  Dodge 
dealer  in  Dallas,  Tex.,  who  said  in  a 
telegram  dated  Nov.  18: 

"Referring  to  Ernest  Coler’s  letter 
from  Detroit,  of  Nov.  14,  wish  to  ad¬ 
vise  you  are  handling  enthusiastic  opin¬ 
ion  of  Dodge  expressed  by  Babe  Didrik¬ 
son  in  way  which  does  not  interfere 
with  her  amateur  standing  Stop  O.K. 
to  use  ad  No.  208  year  ’32  as  set  up  in 
proof. — (Signed)  E.  Gordon  Perry.” 

At  the  agency  it  was  commented  that 
releases  are  obtained  as  a  routine  matter 
from  all  persons  mentioned  in  copy. 
In  the  present  instance  arrangements 
were  made  through  Mr.  Perry,  it  was 
added,  and  knowing  that  he  was  a 
friend  of  Miss  Didrikson  and  an  ad¬ 
mirer  of  her  athletic  ability,  the  agency 
believed  he  had  solved  in  advance  all 
difficulties  involved  in  her  amateur 
standing. 

*  «  * 

Appointment  of  Charles  f. 

Gannon,  director  of  the  radio  de¬ 
partment  of  Erwin,  Wasey  &  Co.,  and 
Oiester  E.  Haring,  vice-president  of 
Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  gives  the  advertising  agencies  their 
first  representation  on  the  governing 
committee  of  the  Cooperative  Analysis 
of  Broadcasting.  The  two  were  named 
by  the  American  Association  of  Adver¬ 
tising  Agencies  at  the  request  of  the 
Association  of  National  Advertisers, 
which  fathered  the  study,  and  financed 
it  the  first  year.  At  present,  it  is 
stated,  the  number  of  agencies  which 
subscribe  to  the  work  is  equal  to  the 
number  of  advertisers.  In  addition, 
as  a  result  of  recent  arrangements,  the 
first  radio  station  has  joined  the  move¬ 
ment — KTSP,  St.  Paul,  Minn. 

Other  members  of  the  governing  com¬ 
mittee  are:  D.  P.  Smelser,  Procter  & 
Gamble  Company,  chairman;  D.  B. 
Stetler,  Standard  Brands,  Inc.,  and 
C  H.  Lang,  General  Electric  Company. 

The  analysis  has  been  made  on  a  con¬ 
tinuing  basis  by  Crossley,  Inc,  research 
organization,  to  determine  radio  listen¬ 
ing  habits,  by  sex,  age,  income  groups, 
and  sections  of  the  country.  A  monthly 
ranking  of  program  popularity  is  ob¬ 
tained  for  approximately  400  broad¬ 
casts.  The  work  is  based  on  visits  to 
96,000  American  homes  a  year. 

*  *  « 

Advertising  agency  men,  gath- 
.  ered  in  closed  session  at  dinner 
at  the  Hotel  Roosevelt,  New  York  City, 
Dec.  14,  held  an  earnest  discussion  of 
the  study  of  agency  compensation  now 
being  carried  on  by  Prof.  James  W. 
Young  of  the  University  of  Chicago. 

The  meeting  was  under  the  joint 
auspices  of  the  New  York  Council  of 
the  American  Association  of  Adver¬ 
tising  Agencies  and  the  Advertising 
Agency  (jroup  of  the  Advertising  Club 
of  New  York. 

The  discussion  of  the  Young  investi¬ 
gation.  according  to  John  Benson,  presi¬ 
dent  of  the  A. A. A. .A.,  was  only  one 
phase  of  the  evening’s  program.  He 
Mid  it  was  not  desired  to  pre-judge  the 
investigation,  but  that  many  agency  men 
were  anxious  for  additional  light  on 
the  background  of  the  study. 

*  *  * 

A  NATIONAL  advertising  cam¬ 
paign  to  defeat  “pre-payment”  of 
the  veterans’  bonus,  to  be  financed  by 
money  obtained  by  borrowing  against 
bonus  funds  already  available,  is  pro¬ 
jected  by  the  Veterans  Justice  Commit¬ 
tee  of  New  York  following  a  “test  cam¬ 


paign”  of  one  full-page  advertisment 
in  the  Neiv  York  Times,  Dec.  11.  | 

The  opening  advertisement  explained 
it  was  paid  for  by  a  group  of  veterans 
who  contributed  money  borrowed 
against  their  bonuses.  Contributions  by 
others  from  the  same  source  are  to  go 
for  further  advertising,  while  office 
e.xpenses  and  administration  are  to  be 
paid  for  by  non-bonus  subscriptions. 

In  addition  to  its  fight  on  the  bonus, 
the  campaign  “demands  the  repeal  of 
the  existing  laws  offering  benefits  for 
non-war  disabilities.” 

Howard  S.  Heitkamp,  Jr.,  assistant 
secretary  and  treasurer  of  the  commit¬ 
tee,  said  on  Dec.  14  that  contributions 
had  already  more  than  covered  the  cost 
of  the  first  advertisement.  Future 
advertising  plans,  he  said,  contemplated 
the  use  of  both  newspaper  and  maga¬ 
zine  space,  particularly  after  the  first 
of  the  year,  while  Congress  remains  in 
session,  and  also  during  future  sessions 
for  an  indefinite  period. 

McCann-Erickson,  Inc.,  New  York, 
has  been  retained  as  advertising  agency. 
The  committee’s  headquarters  are  at 
230  Park  Avenue,  New  York  City. 

The  movement,  Mr.  Heitkamp  ex¬ 
plained,  grew  out  of  publication  of  a 
book,  “Peace  Veterans,”  by  Roger 
Burlingame,  which  attracted  attention 
from  opponents  of  the  bonus.  Mr. 
Burlingame  is  executive  secretary  of 
the  Veterans  Justice  Committee. 

Halla*  Kenyon  Promoted 

Hallas  Kenyon,  for  several  years  art 
director  of  the  Wales  Advertising  Com¬ 
pany,  Inc.,  New  York,  has  been  ap¬ 
pointed  vice-president  in  charge  of  art. 
He  was  formerly  an  art  director  of  the 
H.  K.  McCann  Company,  and  of  the 
J.  Weaker  Thompson  Company. 


AD  TIPS 


Ilfli<-I  &  tValdle.  400  West  Madison 
street,  Chicago.  Will  make  up  lists  dur¬ 
ing  January,  u.sing  magazines  and  trade 
papers  on  Van  Cleef  Bros.,  Chicago, 
manufacturers  of  Dutch  brand  rubber, 
chemical  products  and  Vanitex  rubber¬ 
ized  fabrics. 

Kmll  Brinurher  &  Slaff.  Crocker  Buihl- 
ing,  San  Francisco.  Will  make  up  list.s 
during  January  to  advertise  tuna  fish, 
using  newspapers  and  painted  boards  on 
Van  Camp  Se.a  p-ood  Company,  Inc., 
California. 

I»’,\rcy  .Advertising  Co.,  Inc.,  Missouri 
Paclflc  Bldg.,  St.  Liouls.  Will  make  up 
lists  during  January  and  June,  using 
magazines  and  trade  papers  on  Scripto 
Manufacturing  Company,  Atlanta,  man¬ 
ufacturers  of  mechanical  pencils  and 
supplies. 

Gale  &  rictsrh,  Inc.,  333  North  Michi¬ 
gan  avenue,  Chicago.  Secured  the  ac¬ 
count  of  Royal  Metal  Manufacturing 
Company,  Chicago,  manufacturers  of 
steel  folding  chairs  and  beauty  parlor 
furniture. 

Gotham  Advertising  Company, 

Park  avenue.  New  York  City.  Will 
make  up  lists  during  January,  using 
magazines  and  trade  papers  on  Kastman 
Kodak  Company.  Rochester,  N.  Y.,  man¬ 
ufacturers  of  Kodaks. 

Ingalls  •  Advertising,  137  Newbury 
street,  Boston.  W’ill  make  up  lists 
during  January,  using  newspapers  and 
magazines  on  President  Suspender  Com¬ 
pany,  Shirley.  Massachusetts,  manufac¬ 
turers  of  suspenders  and  garters. 

Gessing  .Advertising  Co.,  Inc.,  225 
Fifth  street,  Des  Moines,  Iowa.  Will 
make  up  lists  during  January  and 
February  using  farm  papers  and  direct 
mail  on  the  Galloway  Company,  Water¬ 
loo,  Iowa,  manufacturers  of  farm  ma¬ 
chinery. 

.Moser,  Cntins  &  Brown,  Inc.,  10 
Hopiter  street,  ITtica.  Will  make  up 
list.s  during  January,  using  newspapers 
and  trade  papers  on  G.  W.  Van  Slyke  & 
Horton,  Albany,  manufacturers  of  cigars. 

Olmsted-llewitt,  Inc.,  1200  Second 
avenue.  South,  Minneapolis.  Will  make 
up  lists  during  January,  using  farm 
papers  on  Willhelm  Lubrication  Com¬ 
pany,  St.  Paul,  manufacturers  of  Dairy¬ 
men's  Fly-Kil  &  Killo-Spray. 

Frank  Presbrey  Company,  247  Park 
avenue.  New  York  City.  Placing  orders 
for  500-lines  Prudential  Insurance  Com¬ 
pany  for  mid-December  in.sertlon  in  a 
wide  list  of  newspapers. 

Rcincke-Kllis-Younggrcen  &  Finn,  520 
North  Michigan  avenue,  Chicago.  Now 
handling  the  Addressograph-Multigraph 
Corporation  advertising  account. 


THE  FORT  WORTH 
STAR-TELEGRAM 

WITH  OVER 

135,000 

DAILY  NET  PAID  CIRCULATION 

Covers  Over  1,100  Towns  in  West  Texas,  Fort  Worth’s  Trade 
Territory,  Far  More  Thoroughly  Than  It  Is  Covered  by  Any 
Other  Four  (4)  Newspapers  Combined. 


STAR-TELEGRAM  CIRCULATION 
OBTAINED  WITHOUT  THE  AID  OF 
CONTESTS,  PREMIUMS  OR  OTHER 
FORCED  METHODS 

. .  .just  a  newspaper 


Fort  Worth-West  Texas — 
a  Good  Market  Now 

Invest  Your  Advertising  Dollar  in  a  Medium  Reaching 
Markets  That  Are  Going  Ahead  .  .  Building  .  .  Buying. 


The  Only  Logical  Way  to  Reach  the  Fort  Worth-West 
Texas  Market  Is  Through  the  SouthwesFs  Greatest 
Newspaper — T  he 

FORT  WORTH 
STAR-TELEGRAM 

MORNING— EVENING— SUNDAY 

CHARTER  MEMBER  AUDIT  BUREAU  OF  CIRCULATION 
(LARGEST  CIRCULATION  IN  TEXASl 
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IRVING  ROGER  BACON 


Journalist,  Linguist,  Teacher  and 
Scholar  Dies  in  New  York 

Irving  Roger  Bacon,  who  included 
journalism  in  a  long  career  as  a  scholar, 
teacher,  lawyer  and  palmist,  died  in  the 
Bronx,  New  York,  Dec.  11.  He  had 
formerly  been  with  the  Xcw  York 
Ezvning  Journal,  Herald,  World  and 
the  Newark  Evening  News.  One  of  his 
assignments  was  the  trial  of  Harry  K. 
Thaw  for  the  murder  of  Stanford 
White. 

He  was  born  of  Jewish  parents  by 
the  name  of  Rosenthal,  but  became  a 
Catholic  after  he  had  been  severely 
beaten  as  a  child  by  an  Irish  youngster. 
He  studied  in  Catholic  schools,  be¬ 
came  interested  in  Roger  Bacon  and 
had  his  name  changed  to  Irving  Roger 
Bacon.  He  became  interested  in  jour¬ 
nalism  while  studying  in  a  monastery, 
and  engaged  in  this  pursuit  30  years. 
He  was  “fired”  from  the  Newark  daily 
after  he  “hit  the  sawdust  trail”  as  a 
convert  while  covering  a  Billy  Sunday 
meeting. 

He  later  took  up  palmistry  for  a  liv¬ 
ing,  and  eventually  became  a  teacher  of 
Latin  in  St.  Bonaventure  College,  near 
Baltimore.  He  spoke  Latin  fluently. 


FRANK  PHILLIPS 


New*  Editor  of  Montreal  Star  Die* 
— Native  of  England 

Frank  Phillips,  news  editor  of  the 
Montreal  Star  and  one  of  the  best- 
known  newspapermen  in  eastern  Canada, 
died  in  Montreal,  Dec.  8.  He  was  at 
one  time  telegraph  editor  of  the 
Toronto  Globe  and  had  also  held  an 
editorial  position  in  Ottawa. 

Mr.  Phillips  was  a  native  of  England 
and  was  for  a  time  with  newspapers  in 
London.  Upon  going  to  Canada  his 
first  position  was  with  a  weekly  paper 
at  Weston,  Ont.  From  there  he 
traveled  to  Cobalt,  Ont.,  where  he 
joined  the  staff  of  the  Cobalt  Nugget. 
Later  he  moved  to  Toronto,  where  he 
was  with  the  old  Toronto  News.  His 
next  newspaper  association  was  with  the 
Montreal  Herald,  after  which  he  moved 
to  Ottawa  and  wrote  for  the  Free  Press 
at  that  city. 

While  he  was  in  Ottawa  the  war 
broke  out  and  Mr.  Phillips  joined  up 
immediately  with  an  Ottawa  unit,  with 
which  he  served  overseas  throughout  the 
hostilities.  When  he  returned  to  Canada 
he  lived  for  a  short  time  at  Vancouver, 
later  joining  the  staff  of  the  Toronto 
Globe,  then  joining  the  Montreal  Star. 


WILBUR  F.  SCUDDER 


Intertype  Official  Aided  in  Linotype 
Development 

Wilbur  F.  Scudder,  supervising  engi¬ 
neer  of  the  Intertype  Corporation,  w'ho 
took  part  in  the  early  manufacture  of 
type-setting  machinery,  died  Dec.  10  at 
the  age  of  73,  in  the  home  of  his 
daughter,  Mrs.  Walter  R.  Kuhn,  in 
Brooklyn,  N.  Y.  son.  Wilbur  C. 
Scudder  of  Freeport,  L.  I.,  and  three 
grandchildren  also  survive. 

Mr.  Scudder  was  born  in  Galesburg, 
Mich.  He  trained  his  natural  mechani¬ 
cal  skill  in  factories,  making  sewing 
machines,  watches  and  typewriters.  In 
1887  he  was  engaged  by  Ottmar 
Mergenthaler  to  assist  in  the  develop¬ 
ment  of  the  linotype  machine  in  Balti¬ 
more.  He  came  to  the  Mergenthaler 
factor>'  in  Brooklyn  the  next  year.  In 
1892  he  resigned  to  devote  himself  to 
his  invention,  the  Monoline  machine, 
and  in  this  connection  became  associated 
with  Herman  Ridder,  one  of  the  or¬ 
ganizers  of  the  International  Typeset¬ 
ting  Machine  Company,  now  the  Inter¬ 
type  Corporation. 

LIBEL  SUITS  FILED 

Two  libel  suits  totaling  $150,000 
were  filed  in  Ft.  Lauderdale,  Fla.,  Dec. 
10  naming  the  Gore  Publishing  Com¬ 
pany,  publishers  of  the  Ft.  Lauderdale 
(Fla.)  Daily  News,  three  members  of 
the  Broward  county  port  authority  and 
the  port  authority  attorneys  as  co¬ 
defendants.  The  suits  were  brought  by 
Alton  M.  Ake,  Toledo,  O. 


flPbtluarg 


WI.  BRANAGAN,  69,  editor, 
•  Emmetsburg  (la.)  Democrat 
for  47  years,  and  prominent  in  state 
Democratic  councils,  died  there  Dec.  9 
of  a  heart  attack. 

Mrs.  Ernest  Camp.  44,  wife  of  the 
editor,  Walton  (Ga.)  Tribune,  died 
Dec.  10  at  her  home  in  Monroe. 

.\llen  E.  Bell.  65.  reporter  and 
columnist  for  the  Mansfield  (O.)  News 
for  many  years,  died  Dec.  11.  He 
entered  newspaper  work  45  years  ago 
as  manager  of  the  Butler  (O.)  Enter¬ 
prise.  .A.fter  17  years  there  and  in 
New  Philadelphia,  O.,  he  joined  the 
Mansfield  News,  where  he  remained 
until  his  death. 

Vincent  Slawski,  63,  widely  known 
Polish  newspaper  traveling  representa¬ 
tive  and  correspondent,  died  at  his  home 
in  Milwaukee  Dec.  6.  He  was  with  the 
Kuryer  Polski,  a  Milwaukee  daily 
Polish  newspaper,  for  more  than  40 
years. 

Benjamin  Levand,  70,  pioneer  Den¬ 
ver  real  estate  man,  died  at  Beth  Israel 
hospital  in  Denver,  Dec.  5.  His  sons. 
Max,  Louis  and  John  Levand,  are  pub¬ 
lishers  of  the  Wichita  (Kan.)  Beacon. 
.Another  son,  Leonard  Levand,  is  a 
Wichita  attorney. 

Cornelius  H.  Van  Wie,  52,  Toledo 
Blade  linotype  operator  and  charter 
member,  Blade-Times  Square  Club, 
Masonic  organization,  died  last  week  in 
his  home. 

.Andrew  J.  Brophy,  63,  father  of 
L.  A.  Brophy,  news  editor  of  the  Asso¬ 
ciated  Press  central  division,  Chicago, 
died  at  Columbus.  O.,  Dec.  9.  Mr. 
Brophy  was  a  proofreader  on  the  Ohio 
.^tate  Journal. 

Mrs.  Mary  E.  Hagood,  mother  of 
V.  L.  Hagood.  publisher,  Lazorenceville 
(Ga.)  News-Herald,  died  at  the  Emory 
University  hospital  in  .Atlanta  following 
a  major  operation. 

O.  P.  Ohlson,  widely  known  Swed¬ 
ish  newspaper  editor,  died  in  St.  Paul 
recently.  He  had  been  editor  of  the 
.Minnesota  State  Tidning  in  St.  Paul 
for  20  years. 

Paul  Edson  Spink.  78,  who  had 
nublished  newspapers  in  Marion,  Kan., 
Grinnell,  Iowa,  Grace  City,  N.  D.,  and 
P>reckenridge  and  Rosemount,  Minn., 
died  recently  at  St.  Paul. 

Miss  Marg.\ret  J.  Glennon,  treas¬ 
urer  of  the  Stez’ens  Point  (Wis.)  Jour¬ 
nal  and  manager  of  the  company’s  job 
printing  department,  died  suddenly  from 
a  heart  attack  Dec.  7. 

Enoch  Boyd.  53,  daytime  head  of  the 
Chicago  Tribune  comic  section  of  the 
color  press  room,  died  Dec.  11  in  Chi¬ 
cago  as  the  result  of  a  cerebral  hem¬ 
orrhage.  He  had  been  an  employe  of 
the  Tribune  for  21  years. 

Harry  E.  Beck,  formerly  an  adver¬ 
tising  man  with  the  Waterbury  (Conn.) 
Ez’ening  Democrat  and  advertising  man¬ 
ager  for  several  years  of  the  Waterbury 
.dmerican  Republican  and  Sunday  Re¬ 
publican,  died  last  week  in  a  Boston 
hospital,  following  an  operation.  His 
wife  and  one  son  survive. 

Mrs.  j.  O.  Hayes,  wife  of  the  co- 
publisher  of  the  San  Jose  (Cal.)  Mer¬ 
cury-Herald.  died  Dec.  7.  Surviving 
are  her  husband  and  five  children. 


issue  of  the  newspaper  was  published  in 
1890,  and  at  one  time  was  managing 
editor.  He  had  also  held  the  position 
of  composing  room  foreman  and  for  the 
past  15  years  had  been  manager  of  the 
job  department. 

Will  F.  Baum,  63,  former  publisher 
of  the  Alexandria  (Ind.)  Times-Trib- 
une,  died  at  Alexandria  Dec.  11.  Mr. 
Baum  was  engaged  in  newspaper  work 
in  Adrian,  Mich.,  and  in  Corpus  Christi, 
Tex.,  before  going  to  Chicago  where  he 
became  publisher  of  the  Chicago  Live 
Stock  World. 

George  H.  Morrill,  for  many  years 
president  and  director  of  the  George  H. 
Morrill  Company,  printing  ink  manu¬ 
facturers,  now  a  General  Printing  Ink 
Corporation  subsidiary,  died  Dec.  13  at 
his  home  in  Norwood,  Mass.  He  was 
77  years  old. 

Ulysses  S.  Duryea,  67,  advertising 
man  and  formerly  with  The  Labor 
World  and  the  official  paper  of  the 
New  York  Tuberculosis  Society,  died 
at  his  home  in  Beechhurst,  New  York 
City,  Dec.  12. 

Willard  C.  Curtiss,  69,  New  York 
American  compositor  for  many  years, 
died  at  his  home  in  New  York  Dec.  9. 

Prof.  Ricardo  E.  Manrique,  an  in¬ 
structor  in  fencing  in  New  York,  and 
former  contributor  of  articles  on  fenc¬ 
ing  to  Havana  newspapers  and  the 
Brooklyn  Daily  Eagle,  died  in  New 
York  Dec.  11.  ' 

Mrs.  Charles  E.  Devins,  88,  widow 
of  the  Rev.  Dr.  John  Bancroft  Devins, 
minister  and  former  editor  and  owner 
of  the  Nezv  York  Observer,  who  was 
with  the  New  York  Tribune  staff  15 
years,  died  at  the  home  of  a  son,  the 
Rev.  Dr.  Thornton  Penfield,  in  Engle¬ 
wood,  N.  J.,  Dec.  11. 

Mrs.  Louise  W.  Chapman,  81, 
mother  of  Wentworth  Chapman,  pub¬ 
lisher  of  two  Queens,  New  A'ork, 
papers,  the  Jackson  Heights  Herald  and 
the  Whitest  one  Herald,  died  at  her  son’s 


apartment  in  New  York  Dec.  8.  Her 
home  was  in  Minneapolis. 

Daniel  Sullivan,  57,  formerly  a  re¬ 
porter  for  the  New  York  Morning  Sun 
and  the  old  New  York  Tribune,  later  a 
city  official  under  Mayor  Mitchell,  and 
afterwards  a  free-lance  publicity  writer 
died  at  the  home  of  a  sister  in  Ikliddle- 
ton.  Mass.,  Dec.  8. 

Mrs.  Helen  Jane  Butler,  wife  of 
William  Mill  Butler,  former  editor  of 
the  Rochester  (N.  Y.)  Post-Express, 
died  at  her  home  in  Beechwood,  N.  J.[ 
Dec.  9.  She  was  72  years  old. 

Samuel  Mahood,  71,  a  compositor 
on  the  New  York  Herald  and  the  Nezu 
York  Tribune  many  years,  and  father 
of  Samuel  Mahood,  Jr.,  assistant  com¬ 
posing  room  foreman  of  the  New  York 
Herald  Tribune,  died  at  his  home  in 
Brooklyn  Dec.  9. 

MRS.  IDA  WISE  BERNHEIM 

Mother  of  Louisville  Executive  and 

Sister  of  Mrs.  Adolph  Ochs  Die* 

Mrs.  Ida  Wise  Bernheim,  mother  of 
Sidney  Bernheim,  advertising  manager 
of  the  Louisville  (Ky.)  Courier-Journal, 
and  sister  of  Mrs.  Adolph  S.  Ochs’ 
wife  of  the  New  York  Times  publisher, 
died  in  New  York  Dec.  12  at  the  home 
of  her  daughter.  Mrs.  G.  A.  Loeb.  Mrs. 
Bernheim’s  home  was  in  Cincinnati,  0., 
where  the  funeral  was  held  Dec.  14. 

Mrs.  Bernheim  was  the  daughter  of 
the  Rev.  Dr.  Isaac  M.  Wise,  and  the 
widow  of  Henry  Bernheim.  She  was 
born  in  Albany,  N.  Y.,  in  1854. 

She  is  survived  by  four  daughters 
and  a  son,  two  brothers  and  three 
sisters. 

LABOR  EDITOR  FINED 

Fines  of  $350  have  been  assessed 
against  E.  E.  Stevens,  editor  of  the 
Labor  Digest,  Mineapolis,  who  pleaded 
guilty  to  violation  of  the  Minnesota 
“blue  sky  law”.  The  charges  involved 
sales  of  unregistered  securities. 


Season’s 
Greetings 


On  behalf  of  our  entire  orgsin- 
ization,  we  extend  to  you, 
whose  friendship  and  patron¬ 
age  have  added  to  our  success, 
Cordial  Greetings  of  the 
Season,  together  with  sincere 
wishes  for  your  Happiness  sind 
Prosperity  in  the  coming  year. 


Miss  Nfxlie  Manchester,  for  many 
years  society  editor  of  the  La  Crosse 
(Wis.)  Tribune  and  Leader-Press,  dieU 
at  a  local  hospital  Dec.  7,  at  the  age 
of  70. 

A.  F.  WoRSLEY,  aged  73,  formerly  of 
the  Louiszille  Courier-Journal  staff  and 
later  publisher  of  newspapers  at  Fords- 
ville  and  Hardville,  Ky.,  died  Dec.  7 
at  Forrest  City,  Ark. 

U.  Elmer  Wilson,  59,  editor  and 
publisher.  Hermitage  (Mo.)  Index  for 
the  last  35  years,  died  Dec.  8  at  Her¬ 
mitage.  Mr.  Wilson  was  active  in  Re¬ 
publican  circles. 

J.  Horace  Somervhlle.  63.  for  40 
years  with  the  Superior  (Wis.)  Eve¬ 
ning  Telegram,  died  of  a  heart  attack 
Dec.  5.  He  was  present  when  the  first 
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WEEKLY  CELEBRATES 
50th  ANNIVERSARY 

Xnton  H.  Smith,  Editor  and 
Founder  of  Mohave  County  Miner 
Honored  —  Called  “Father” 
of  Boulder  Dam  Project 

The  Kingtnan  (Ariz.)  Mohave  County 
Miner,  weekly,  marked  its  50th  anni¬ 
versary  recently.  The  event  attracted 
considerable  at¬ 
tention  in  the 
state. 

The  paper's  edi¬ 
tor  and  founder, 
Anson  H.  Smith, 
has  lived  to  see 
many  of  his  proj¬ 
ects  accomplished. 
Chief  among 
them  is  the  con¬ 
struction  of  the 
Boulder  (now 
called  the 

Hoover)  dam. 

He  dreamed  of 
the  great  project 
long  ago,  and  actually  spent  a  small 
fortune  visiting  prospective  sites  for 
what  is  now  the  greatest  engineering 
feat  in  the  world.  For  years  he  ham¬ 
mered  on  the  need  for  such  a  construc¬ 
tion  through  the  Miner.  Eventually 
people  in  southern  California  began  to 
see  something  in  his  suggestions,  and 
backed  them.  When  President  Hoover 
was  Secretary  of  Commerce  he  publicly 
named  Mr.  Smith  as  the  “Father  of  the 
Boulder  Dam.” 

Mr.  Smith  has  seen  aspects  of  the 
west  that  are  the  privilege  of  only  a 
few  comprehending  persons.  At  the 
helm  of  the  Miner  he  has  watched  the 
west  come  and  go.  He  was  22  when  he 
drifted  out  to  Arizona  on  a  gold  pros¬ 
pecting  venture,  established  the  Miner 
at  Mineral  Springs,  now  a  “ghost”  city, 
and  went  through  innumerable  diffi¬ 
culties  to  make  the  project  a  success. 
Primarily  interested  in  mining,  he  later 
became  interested  in  politics  and  has 
served  as  a  judge  and  state  representa¬ 
tive. 

One  story  told  of  the  editor’s  early 
days  on  the  paper  was  that  he  often  had 
to  go  200  miles  on  horseback  to  get  a 
supply  of  newsprint  when  the  ^ats 
were  not  running.  The  paper  came  from 
San  Francisco,  up  the  Colorado  River 
by  steamer,  and  then  by  mule  train  to 
Prescott.  Rollers  had  to  be  cast  in  the 
Miner  shop,  and  often  it  was  a  job  to 
get  the  necessary  amount  of  glue,  mo¬ 
lasses  and  glycerine  for  the  work.  But 
despite  these  difficulties  the  paper  never 
missed  an  issue. 

Friends  of  Mr.  Smith  joined  on  the 
paper’s  anniversary  to  honor  him.  There 
were  many  advertisements  from  busi¬ 
ness  houses  and  individuals  in  the  issue, 
mcluding  several  from  publishers  of 
other  papers  in  the  state. 

In  its  anniversary  issue,  which  car¬ 
ried  a  message  of  congratulation  from 
President  Hoover,  the  paper  said ; 
“During  all  the  years  of  our  life  in 
Mohave  county,  the  Miner  has  pushed 
ahead  with  all  the  knowledge  and  zest 
that  God  gave  it  to  boost  old  Mohave 
county  into  its  proper  place  ‘in  the  sun.’  ” 
Mr.  Smith  was  born  in  Hornell, 
X.  Y.,  and  learned  the  printer’s  trade 
in  upper  New  York  towns  and  villages. 
He  was  for  four  years  on  the  Sala¬ 
manca  (N.  Y.)  Journal,  and  was  with 
the  .Vrtc'  York  Titnes  a  year.  He 
^ught  an  interest  in  a  mining  venture 
in  Arizona.  Before  starting  the  Mo¬ 
have  county  paper  he  was  writh  the 
Tombstone  Republican  and  the  Yuma 
Sentinel. 


A.  P.  EDITORS  MEET 

Editors  and  publishers  of  the  news¬ 
papers  served  by  the  Associated  Press 
in  Wisconsin  and  upper  Michigan  held 
a  meeting  at  the  Retlaw  Hotel.  Madi¬ 
son,  Wis.,  Dec.  8.  President  Stephen 
Bolles  of  the  Janesville  (Wis.)  Press- 
Gasette,  presided.  C.  F.  Coffman,  edi¬ 
tor,  Fond  du  Lac  (Wis.)  Common- 
ttealth-Reporter,  was  host  to  the  gath¬ 
ering  of  approximately  30  newspaper 
representatives. 


LANSTON  CO.  EXPANDS 

To  develop  its  service  to  printers  and 
lithographers  the  Lanston  Monotype 
Machine  Company  has  now  acquired  ex¬ 
clusive  manufacturing  and  selling 
licenses  under  all  patents  of  the  Directo- 
plate  Corporation,  Huebner-Bleistein 
Patents  Corporation,  and  W.  C.  Hueb- 
ner,  covering  equipment  for  the  making 
of  plates  for  offset  and  gravure  presses. 
W,  C.  Huebner,  pioneer  in  the  develop¬ 
ment  of  equipment  and  chemical  proc¬ 
esses  for  plate-making,  becomes  techni¬ 
cal  engineer  with  the  company.  Hueb¬ 
ner  Laboratories  in  New  York  will  be 
continued  for  compounding  and  testing 


of  solutions,  materials  and  chemicals  and 
for  the  demonstration  of  processes  in 
connection  with  plate-making. 


STORES  USED  EXTRA  SPACE 

National  Tea  Company  stores  in  the 
middle  west  celebrated  their  thirty-third 
anniversary  last  week.  Newspaper  ad¬ 
vertising  appropriations  were  increased 
SO  per  cent  in  connection  with  the  sales 
promotion  efforts,  Andrew  Duncan, 
sales  promotion  manager,  told  Editor  & 
Publisher.  The  company  operates 
stores  in  eight  middle-western  states. 
More  than  200  newspapers  carry  Na¬ 
tional  Tea  Company  advertising. 


N.  Y.  GROUPS  TO  MEET 

Annual  meeting  of  the  New  York 
State  Publishers’  Association  will  be 
held  Jan.  27-28,  at  Hotel  Syracuse,  Syr¬ 
acuse.  The  Associated  Dailies  and  the 
New  York  Press  Association  will  meet 
jointly  on  Jan.  27  at  the  same  place. 
.\rthur  D.  Hecox,  general  manager  of 
the  Albany  (N.  Y.)  Knickerbocker 
Press  and  Ei’ening  News  and  president 
of  the  New  York  State  Publishers’ 
.Association  will  preside.  The  three 
associations  will  hold  a  joint  dinner  on 
the  evening  of  the  27th  at  which  it  is 
expected  Rear-Admiral  Richard  E. 
Byrd  will  speak. 


7  Pt.  Excelsior  IVo.  2 

With  Bold  Face  No.  2 

Linotype  Excelsior  has  been  designed 
to  meet  the  demand  of  newspapers 
faced  with  the  problem  of  getting  a 
body  face  that  would  meet  the  mod¬ 
ern  printing  conditions  of  high  speed 
presses  and  rubber  rollers. 

It  has  large,  clear  lower  case  letters 
with  deep,  cleaner  counters.  This  is  a 
physical  printing  attribute  in  addition 
to  its  excellent  design  for  easy  read¬ 
ing  qualities.  It  means  that  the  face 
doesn’t  smear  or  smudge  in  printing. 
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With  Bold  Face  No.  2 

Linotype  Excelsior  has  been  design¬ 
ed  to  meet  the  demand  of  newspapers 
faced  with  the  problem  of  getting  a 
body  face  that  would  meet  the  mod¬ 
ern  printing  conditions  of  high  speed 
presses  and  rubber  rollers. 

It  has  large,  clear  lower  case  letters 
with  deep,  cleaner  counters.  This  is 
a  physical  printing  attribute  in  addi¬ 
tion  to  its  excellent  design  for  easy 
reading  qualities.  It  means  that  the 


More  Space  Inside 

In  this  comparison  of  the  lower  case  “e”  of 
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With  Bold  Face  No.  2 

Linotypie  Excelsior  has  been  de¬ 
signed  to  meet  the  demand  of  news¬ 
papers  faced  with  the  problem  of 
getting  a  body  face  that  would  meet 
the  modern  printing  conditions  of 
high  speed  presses  and  rubber 
rollers. 

It  has  large,  clear  lower  case  let¬ 
ters  with  deep,  cleaner  counters. 

This  is  a  physical  printing  attribute 
in  addition  to  its  excellent  design 


Linotype  Excelsior  with  an  “e”  of  conven¬ 
tional  design,  you  see  how  the  added  white 
space  inside  the  letter  at  ( 1 )  and  ( 2 )  is  gained 
without  increasing  its  outside  width.  This 
extra  daylight  makes  the  letter  seem  larger, 
and  actually  gives  greater  legibility.  Notice, 
too,  how  the  gap  at  (3)  has  heen  widened  so 
that  it  cannot  fill  up  and  make  the  “e^^  look 
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With  Bold  Face  No.  2 

Linotype  Excelsior  has  been  de¬ 
signed  to  meet  the  demand  of 
newspapers  faced  with  the  prob¬ 
lem  of  getting  a  body  face  that 
would  meet  the  modern  printing 
conditions  of  high  speed  presses 
and  rubber  rollers. 

It  has  large,  clear  lower  case  let¬ 
ters  with  deep,  cleaner  counters. 
This  is  a  physical  printing  attri¬ 
bute  in  addition  to  its  excellent  de- 


like  an  “o”.  Through  every  letter  of  the 
Excelsior  alphabet,  you  will  find  this  careful 
attention  to  the  details  that  enable  Excelsior 
to  stand  up  and  print  sharp  and  clean  under 
the  extremely  difficult  conditions  imposed  by 
modern  high-speed  presses,  rubber  rolls  and 
the  kind  of  ink  that  is  in  use  today. 


linotype*^ 


“EXCELSIOR” 


THE  MODERN  NEWSPAPER  BODY  FACE 


In  addition  to  the  sizes  shown.  Lino¬ 
type  Excelsior  is  also  available  in  5V4, 
6,  and  10  point,  all  sizes  being  made  in 
combination  with  Bold  Face  No.  2  or 
Italic.  Other  sizes  are  in  process  of 
manufacture. 


Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

S. 4 N  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representative.^  in  the  Principal  Cities  of  the  World 
Linotype  Bodoni  Family  and  Excelsior 
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OVN  VORLD 

or  Letters 


Morris  MARKEY  has  been 
called  “the  best  reporter  in  the 
country.”  He  was  on  the  Atlanta 
Journal  and  the  New  York  IV  or  Id,  and 
he  has  written  for  The  New  Yorker 
and  for  McCall’s.  He  is  now  in  Man¬ 
churia  for  McCall’s,  and  in  that  maga¬ 
zine  first  appeared  serially  the  studies 
on  American  public  opinion  that  are 
now  in  book  form  under  the  title  “This 
Country  of  Yours”  (Little,  Brown  and 
Company).  It  is  go^  reporting  and  it 
is  interesting  for  its  shrewd  comments 
and  interpretation  of  America  and  some 
of  its  typical  cities  and  sections. 

A  start  in  the  pioneer-like  Mesabi  ore 
hills  and  among  timber  men  around 
Duluth  and  coal  miners  in  West  Vir¬ 
ginia  is  an  easy  transition  to  Pittsburgh, 
the  first  big  city  that  Markey  visited 
and  the  lowest  in  his  ratings.  In  east¬ 
ern  Ohio  he  meets  a  typical  small-town 
political-minded  editor.  Cleveland  he 
respects  for  its  good  government,  a 
genuine  communal  life,  and  “the  first 
glaze  of  civilization’s  polish.”  Detroit 
he  does  not  understand :  not  a  city  but 
■‘a  gathering  of  immense  forces.”  His 
chapter  on  Chicago,  “the  urgent  city,” 
contains  a  priceless  story  of  a  politically 
dry  and  personally  wet  United  States 
Senator.  He  reckons  the  prairie  cities, 
Minneapolis,  St.  Paul,  St.  Louis  and 
Kansas  City,  not  oj  the  prairies — just 
conventional  cities.  San  Francisco  is  a 
city  with  character,  but  the  brains  of 
the  Bohemian  Club  display  no  interest 
in  economic  planning  or  any  analysis 
of  the  state  of  affairs;  they  understand 
how  to  live,  but  they  are  poor  business 
men.  In  the  south  Markey  is  natu¬ 
rally  more  at  home  and  sympathetic 
with  a  difference.  In  New  Orleans, 
even  more  than  in  San  Francisco,  he 
finds  a  skilled  contentment  with  life, 
and  a  joy  in  the  past  not  to  be  ob¬ 
served  elsewhere  in  the  United  States. 
Atlanta  proves  to  him  that  some  parts 
of  the  south  are  serious  and  intelli¬ 
gent  over  the  race  problem.  Philadel¬ 
phia  is  “the  least  impressive  great  city 
in  the  world.”  He  describes  New  York 
hy  telling  how  he  lives  there. 

.\fter  all  the  varied  detail  that  is 
partly  suggested  by  this  rough  outline 
comes  “The  Cast  Account.”  a  summary 
under  three  main  heads:  the  press,  the 
church  and  culture.  In  four  pages  in 
this  closing  chapter  Markey  character¬ 
izes  American  journalism  as  a  uniform 
press,  a  mere  commercial  enterprise  that 
keeps  up  a  pretense  of  being  uncom- 
commercial.  and  so  open  to  the  influence 
of  advertising  revenue  as  to  have  lost 
integrity  and  authority.  But  news  is 
pretty  good. — R.W. 

*  *  • 

HE  annual  index-digest  of  the 
United  States  Daily,  recently  pub¬ 
lished,  serves  a  dual  purpose.  It  is  not 
merely  an  index  to  the  newspaper  for 


the  yearly  period  ending  March  3,  1932, 
but  it  presents  a  complete  and  compre¬ 
hensive  record  of  the  daily  activities  of 
the  government  in  all  its  branches,  and 
of  each  of  the  governments  of  the  48 
states.  It  is  a  "master  key”  index  to 
the  original  and  official  sources.  It 
makes  it  possible  to  locate  reports,  docu¬ 
ments,  legislative  acts,  in  a  word,  any¬ 
thing  in  the  field  of  governmental  activi¬ 
ties  which  has  been  recorded  in  print, 
items  often  overlooked  or  forgotten  but 
of  vital  importance  when  an  occasion 
for  their  use  arises. 

The  Index-Digest  was  compiled  by 
.Adelaide  R.  Hasse.  The  rag  paper  edi¬ 
tion  sells  for  $20;  the  newsprint  for 
$15.  *  *  * 

SHBEL  ROSS,  of  the  New  York 
Herald  Tribune  staff,  who  recently 
sold  the  film  rights  of  her  first  novel, 
“Promenade  Deck,”  to  Fox,  has  a 
new  novel,  title  undecided,  accepted  by 
Harper’s. 

Denis  Tilden  Lynch,  also  of  the  staff. 
Herald  Tribune,  is  the  author  of 
“Criminals  and  Politicians”  (Mac¬ 
millan),  recently  published. 

*  *  * 

“TIBER.ALISM  in  the  South,”  an 
I  J  imposing  new  book  in  which  the 
author  presents  the  re.sults  of  several 
years’  careful  study  of  liberal  move¬ 
ments  in  the  section  below  the  Mason 
and  Dixon  line,  has  just  been  broi'"'ht 
out  by  Virginius  Dabney,  feature  writer 
for  the  Richmond  (Va.)  Times-Dis- 
patch.  It  is  published  by  the  University 
of  North  Carolina  Press. — T.D.E. 

*  *  * 

LINEBOOK.  1932,”  com- 
X  piled  by  Shelby  Little,  wife  of 
Richard  Henry  Little,  Chicaqo  Tribune 
conductor  of  “A  Line  o’  Type  or  Two,” 
and  containing  the  best  contributions  to 
"The  Line”  during  the  past  year,  was 
released  Dec.  1.  It  is  the  ninth  spon¬ 
sored  by  Mr.  Little. 

*  *  * 

“T  IBEL  Construed  for  Texas  News- 

I  j  papermen”  is  the  title  of  a  30- 
page  pamphlet  just  issued  by  the  Texas 
-Associated  Press  Managing  Editors’  As¬ 
sociation.  James  R.  Record,  managing 
editor.  Fort  Worth  Star-Telegram  and 
president  of  the  association  for  the  past 
four  years,  compiled  the  work. 

The  contents  are  as  follows: 

“News  From  the  Courts  and  the 

Libel  Law,”  by  Templeton,  Brooks, 
Napier  and  Brown,  attorneys  for  the 
San  Antonio  Light. 

“Newspaper  Privilege  Under  the 
Texas  Libel  Statute  as  to  Reports  of 
Public  Meetings  for  Public  Purposes. 
Discussion  of  Public  Ouestions  and 
Newspaper  Comment  and  Criticism.” 
by  T.  C.  Muse,  attorney  for  the  Dallas 
Nesfs. 

“The  Publication  of  Confessions  of 


Halftone  Trouble? 

Xt  may  be  caused  by  the  use  of  excessive  pressure  in 
molding  mats.  Too  much  pressure  tends  to  break 
down  the  halftone  dots.  It  also  crushes  delicate  hair¬ 
lines  in  type  matter,  line  cuts,  etc. 

Morley  Mats  mold  well  at  low  pressures.  This  makes 
for  clean  molding  and  sharp  printing.  Samples  of 
Morley  Mats  will  be  sent  on  request. 

Wood  Newspaper  Machinery  Corporation 
Makers  of  Fine  Newspaper  Machinery 
501  Fifth  Avenue,  New  York 


Persons  Charged  With  the  Commission 
of  Crime,”  by  Sidney  Samuels,  attorney 
for  Star-Telegram  a:id  the  Marsh- 
Fentress  papers. 

“Right  of  Newspapers  to  Publish 
Fair  and  Impartial  Criticisms  of  Acts 
of  Public  Officers,”  by  Thomas  H. 
Franklin,  attorney  for  San  Antonio 
Express  and  News. 

“The  Libel  Laws  From  the  News¬ 
paper,  Rather  than  the  Legal  Point  of 
View,”  by  J.  M.  North,  editor.  Fort 
Worth  Star  Telegram. 

Amendments  to  the  Texas  libel 
statutes  are  also  given. 

PALMER  TO  WASHINGTON 

(Special  to  Editor  &  Pubi-isher) 

Washington,  Dec.  15 — Kyle  D. 
Palmer,  for  many  years  political  editor 
of  the  Los  Angeles  Times  has  succeeded 
Robert  B.  Armstrong,  veteran  Wash¬ 
ington  correspondent  of  the  Times,  as 
head  of  the  local  bureau  of  that  paper, 
the  change  being  effective  this  week. 
Armstrong,  former  assistant  secretary 
of  the  Treasury,  will  represent  the  Los 
-Angeles  Steamship  Company  and  the 
Los  Angeles  Chamber  of  Commerce  in 
Washington,  in  association  with  his  son, 
Robert  B.  Armstrong,  Jr.,  correspondent 
of  the  San  Francisco  Chronicle  and 
formerly  member  of  the  Times’  local 
bureau.  Laurertce  M.  Benedict,  assist¬ 
ant  to  .Armstrong,  has  been  succeeded 
by  Warren  B.  Francis,  recently  a  mem¬ 
ber  of  the  General  Press  Association 
staff  and  former  member  of  the  local 
bureau  of  the  Detroit  Free  Press. 
Douglas  B.  Cornell  of  the  United  States 
Daily  has  joined  the  General  Press 
-Association  as  successor  to  Francis. 


DETROIT  PROMOTIONS 

Three  promotions  have  been  made  on 
the  staff  of  the  Detroit  Free  Press  dur¬ 
ing  the  past  week.  Royce  Howes,  night 
city  editor,  has  been  promoted  to  assistant 
news  editor;  Frank  D.  Webb,  city  hall 
reporter  and  co-winner  of  the  1931  Pul¬ 
itzer  prize,  has  been  made  assistant  city 
editor  and  William  Coughlin,  general 
assignments,  has  been  promoted  to  night 
city  editor. 


HOWARD  J.  CUNNINGHAM 


Chicago  Agency  President  Kills  Him. 
self — Had  Been  In  III  Health 

(Special  to  Editor  &  Publisher) 

Chicago,  Dec.  13 — Howard  J.  Cun¬ 
ningham,  41,  president  and  owner  of 
Green  -  Fulton  -  Cunningham  Company 
advertising  agency,  shot  and  fatally 
wounded  himself  in  his  offices  here  last 
night.  He  died  at  the  Henrotin  Memo¬ 
rial  Hospital  two  hours  later.  A  cor¬ 
oner’s  jury  today  returned  a  verdict  of 
“suicide  while  temporarily  insane  from 
ill  health.”  His  financial  affairs,  teth 
business  and  personal,  were  sound,  it 
was  said. 

Members  of  the  agency  said  Mr.  Cun¬ 
ningham,  after  an  apparently  normal 
day,  walked  into  the  conference  room 
of  the  firm’s  offices  at  360  North  Michi¬ 
gan  Avenue  just  before  6  p.m.  They 
heard  a  shot  and  rushed  into  the  room 
to  find  him  lying  on  the  floor,  a  revolver 
beside  him.  Under  a  telephone  was  a 
brief  note  directly  that  J.  V.  McCarthy, 
a  friend,  be  notified  and  that  McCarthy 
in  turn  notify  Mr.  Cunningham’s  wife, 
Inez,  formerly  of  the  CAiVai^o  Tribune 
and  old  Chicago  Evening  Post,  now  art 
critic  for  the  Chicago  Herald  and  Ex¬ 
aminer. 

Mr.  Cunningham  was  born  in  Wash¬ 
ington,  la.  He  was  educated  at  T 
Forest  academy  and  the  University  of 
Chicago.  He  first  entered  the  advertis¬ 
ing  business  as  a  member  of  the  adver¬ 
tising  department  of  the  old  Chicago 
Record-Herald.  He  later  became  asso¬ 
ciated  with  Carl  M.  Green  in  Detroit 
as  an  advertising  agent.  When  the 
Nash  Motor  Company  entered  the  auto- 
mative  field  in  1916,  Mr.  Cunningham 
took  over  the  Nash  advertising  program 
and  has  been  in  charge  of  that  account 
ever  since.  Upon  the  retirement  of  Mr. 
Green  and  later  of  James  D.  Fulton  in 
1929,  Mr.  Cunningham  became  president 
of  the  agency,  after  a  number  of  years 
of  service  as  secretary  and  treasurer. 
He  was  a  member  of  the  Tavern,  Opera 
and  Sky  Line  clubs  in  Chicago  and  the 
Detroit  Athletic  Club. 


PaBaIgQtE 


1000  tons  a  day 

is  the  capacity  of  Price  Brothers  three  newsprint 
mills.  Equipped  with  the  most  modern  machinery 
and  operated  hy  workers  who  have  spent  a  lifetime 
in  developing  the  art  of  newsprint  making,  they 
assure  a  dependable  supply  of  quality  newsprint 
throughout  any  contract  period.  This  vast  produc¬ 
tion  capacity  has  been  a  foremost  factor  in  making 
Price  Brothers  a  mighty  name  in  newsprint.  But 
coupled  with  it  has  been  an  undeviating  loyalty  to 
the  highest  standards,  a  constant  checking  and  re¬ 
checking  of  every  process  to  make  Price  Brothers 
new  sprint  uniform  in  color,  thickness,  and  streiiglh 
— worthy  to  carry  your  masthead.  Your  inquiry 
is  invited. 

Price  Brothers  Sales  Corporation 

New  York  Address  •  420  Lexington  Avenue 
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INLAND  CAMPAIGNING 

against  handbills 

Special  Survey  Made — Many  Cities 
Have  Adequate  Laws  But  They 
Are  Not  Enforced — “Stuff¬ 
ing”  Protested 

A  drive  to  curb  excessive  distribution 
of  handbills,  advertising  circulars  and 
other  "flutter-bys”  is  being  sponsored 
1^-  the  Inland  Daily  Press  Association 
among  its  members,  the  December  Bul- 
Itlin  reveals.  The  report  of  a  special 
Inland  survey  indicates  that  handbill 
jistribution  is  being  met  in  many  cities 
|)V  local  ordinances  and  crusades. 

One  of  the  surprising  features  of  the 
survey,  according  to  John  L.  Meyer, 
secretary-treasurer  of  Inland  and  editor 
of  the  Bulletin,  was  that  a  great  many 
towns  now  have  more  or  less  adequate 
intutes  against  such  nuisances,  but  they 
art  not  being  enforced.  Mr.  Meyer 
comments  as  follows: 

“The  unfavorable  reflection  on  ad- 
itrtising  as  a  whole,  caused  by  the  flops 
sAich  follow  these  ‘novelty-advertising’ 
s^emes,  is  becoming  very  bad  and 
lannful,  at  the  most  precarious  time.” 

The  survey  points  out  that  one  west¬ 
ern  publisher  counted  73  distributions 
in  his  town  in  one  month.  Both  chain 
stores  and  independent  merchants  use 
this  form  of  advertising.  The  Bulletin 
charges  that  one  of  the  motives  behind 
this  handbill  vogue  is  “to  kick  holes  in 
newspapers’  advertising  rates.” 

Distribution  of  circulars  with  outside 
Sunday  papers  has  been  annoying  some 
Inland  publishers.  However,  this  prac¬ 
tice  is  being  stopped  wherever  the  mat¬ 
ter  is  brought  to  the  attention  of  the 
large  city  newspapers.  Extracts  from 
letters  received  by  A.  M.  Clapp,  Clinton 
(la.)  Herald.  Inland  director,  follow : 
From  the  Chicago  Tribune:  “This  of 
.•ourse  is  directly  contrary  to  the  Trib- 
me  policy  and  our  circulation  depart¬ 
ment  is  taking  up  the  matter  immedi- 
itely  with  news  dealers.  Also,  if  you 
are  able  to  obtain  circular  matter  which 
las  been  stuffed  in  Sunday  papers  .  .  . 
te  shall  appreciate  being  sent  copies  of 
E.  M.  Antrim,  asst,  business  man- 
igtr. 

Chicago  Herald  Sr  Examiner: 

.  .  we  shall  take  steps  immediately 
prevent  the  recurrence  of  this.  I 
would  like  very  much  indeed  to  get 
topics  of  the  matter  that  has  been  in- 
wted  in  our  papers.  Thanks  very 
nich  for  letting  us  know.”  J.  W. 
Kenney,  director  of  circulation. 

Des  Moines  (la.)  Register-Tribune: 
.\ny  such  distribution  is  flatly  against 
cur  rules.  It  has  been  done  without  our 
Bowledee  or  approval,  and  we  cer- 
ainly  shall  endeavor  to  stop  it  at  once. 
1  appreciate  your  writing  me  and  if  this 
l^uiens  in  the  future,  I  shall  be  glad 
fthave  you  let  me  know  about  it  with 
i^fic  information  as  to  just  what  the 
dmilars  were  advertising.” —<  John 
Cowles,  associate  publisher. 

NEW  POST  FOR  HEALEY 

Francis  W.  Healey  of  the  Nezv  Bed- 
krJ  (Mass.)  Standard-Times  copy 
fcsk,  has  been  appointed  city  editor. 
Frank  J.  Purcell,  formerly  of  the  Pitts- 
m  Press,  has  succeeded  Warren  G. 
Carberg  as  make-up  editor  and  Harold 
H.  Williamson  has  joined  the  copy  desk. 


ADVERTISERS  PLAN  FOR 
BETTER  TIMES 


(Continued  from  page  5) 


thoroughly  on  a  practical  “hard-boiled” 
basis  than  perhaps  since  the  earliest 
days  of  so-called  modern  adver¬ 
tising. 

Mr.  Younggreen  pointed  out  that  new 
and  changing  markets,  changing  meth¬ 
ods  of  distribution,  and  revamped  sales 
methods  all  demand  new  industrial  ad¬ 
vertising  policies.  He  suggested  that 
his  audience,  representing  industrial  ad¬ 
vertisers,  try  to  find  places  where  ad¬ 
vertising  will  give  their  company  imme¬ 
diate  sales  results  on  a  profitable  basis. 
He  spoke  optimistically  of  the  future, 
saying  in  part : 

“I  believe  there  will  be  an  increase 
in  advertising  volume  in  1933  because 
wise  business  leaders  have  found  that 
advertising  appropriations  have  been 
curtailed  to  the  irreducible  minimum; 
in  places  even  approaching  the  danger 
line  of  inertia.” 

Referring  to  the  tendency  to  con¬ 
centrate  on  products  which  have  proved 
salable  and  on  advertising  methods 
which  show  immediate  results,  Mr. 
Younggreen  said : 

“Another  good  sign  is  seen  in  the 
large  cash  balances  shown  in  so  many 
current  statements  of  large  concerns. 
Those  houses  have  the  money  for  ad¬ 
vertising  purposes  and  I  believe  that 
they  will  spend  it  when  they  are  a  little 
more  sure  of  results.  I  believe  that  this 
pool  can  be  tapped  and  this  money 
made  available  for  aggressive  and  ade¬ 
quate  advertising  if  the  house  can  be 
shown,  with  a  small  appropriation,  how 
immediate  results  can  be  secured,  even 
if  in  but  a  subordinate  division  of  the 
business.  Actual  results,  actual  sales,  I 
believe  will  be  the  spark  plug,  and  the 
actual  size  of  the  orders  so  obtained  will 
be  to  a  great  extent  immaterial.  It  is 
the  fact  of  getting  orders  that  will 
count  most  at  this  time.” 


•Tfc®  Direct  To  You- 
Service 

SEE  SYD  CLARKE 

(Trawel  Expert) 

FIRST 


Intenutloiul  Service 
76,  Rue  dee  Petite-Qumpe 
PARIS 


OebI*  Addreeei  Kleeetellr  Ferla 


NEWS  SERVICE  ORGANIZED 

The  Southern  News  Service,  with 
offices  at  629  Poydras  street.  New  Or¬ 
leans,  has  been  organized  to  give  serv¬ 
ice  to  trade  journals  and  weeklv  publi¬ 
cations.  C.  I.  Harris  is  president  of 
tile  new  firm,  and  Russell  McGuire 
vice-president. 


A  MARKET 

Newspaper  equipment  . 

typewriters,  pencils,  books, 
paper  and  services  are  being 
bought  every  day  by  the  3,500 
readers  of  THE  QUILL. 

Newspaper  executives  and  em¬ 
ployees,  magazine  editors  and 
writers  comprise  this  list.  They 
work  and  reside  in  every  state 
of  the  Union. 

They  read  THE  QUILL  reli¬ 
giously  every  month  because  it  is 
an  open  forum  for  discussion  of 
their  prob  ems,  for  their  instruc¬ 
tion  and  their  entertainment. 

THE  QUiLL  is  a  good  adver¬ 
tising  buy  for  those  articles  used 
by  the  educated,  proiessional 
man  —  and  it’s  a  better  buy  on 
contract. 

For  rates,  write  or  wire  — 

lUill 

A  MAGAZINE  roe 
WRITeRS,EDITOI>S, 

AND  PUBLISHERS 

836  Exchange  Avenue,  Chicago 


GEORGE  C.  COMSTOCK 

Managing  Editor  of  United  Features 
Syndicate  Dies 

George  Crayton  Comstock,  managing 
editor  of  United  Features  Syndicate, 
died  Dec.  14.  following  an  emergency 
operation.  Mr.  Comstock  was  at  work 
until  noon  Dec.  12.  He  was  buried 
Dec.  14  at  Arlington  National  Ceme- 
terv,  with  full  military  honors.  Serv¬ 
ices  were  attended  by  the  widow, 
Patricia  Doty  Comstock ;  her  sister. 
Miss  Mary  A.  Doty,  of  the  Albany 
Knickerbocker  Press,  and  Miss  Gladys 
Parker  of  NEA  Service.  Pallbearers 
were  Jack  d’Armand,  George  A.  Carlin, 
Hugh  Hutton,  Rex  Maxon,  Monte 
Bourjaily  and  Raymond  Clapper. 

Mr.  Comstock  was  born  in  Fort 
Wayne,  Tex.,  Feb.  20,  1893.  He  at¬ 
tended  Vanderbilt  University,  where  he 
was  a  member  of  Kappa  .Mpha  fratern¬ 
ity.  He  was  wounded  in  the  United 
States  A’^my  in  France  during  the 
World  War  and  was  honorably  dis¬ 
charged  a  Major  of  Infantry,  Fourth 
Division,  Sept.  16,  1919. 

He  had  been  employed  on  the  Ne^v 
York  World,  Associated  Press,  Boston 
Post,  NEA  Service,  and  United  Fea¬ 
tures  Syndicate. 

Survivors  are  the  widow  and  his  par¬ 
ents,  Mr.  and  Mrs.  George  C.  Com¬ 
stock,  of  Gulfport,  Miss. 


COLLINS  HEADS  CAMERAMEN 

Jack  Collins,  of  the  Detroit  office, 
Nezv  York  Times-VJide  World  Photos, 
has  been  elected  president  of  the  De¬ 
troit  Cameramen’s  Association.  He  suc¬ 
ceeds  Tom  Howard,  head  of  the  photo¬ 
graphic  staff  of  the  Detroit  Free  Press. 
M.  D.  Stoecker,  Detroit  Nezvs,  is  the 
new  vice-president;  Ray  Pillsbury  and 
Joseph  Kalec,  Press,  were  re-elected 
secretary  and  treasurer,  respectively, 
and  A1  Mosse,  Free  Press,  was  re¬ 
elected  sergeant-at-arms.  A  photo¬ 
graphic  exhibition  is  being  planned  for 
the  coming  year. 


UNITED  PRESS 


news  coverage 
is  world-wide, 
complete  and 
Independent 


UNITED  PRESS 


/  Cline- Westing  house  ^ 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Des  Moines  Register-Tribune 

Des  Moines,  Iowa 

Ash  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  lit  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
^  Bank  Building 


CARLETON  F.  POOLE 

(By  telegraph  to  Editor  &  Publishe®) 
New  Orleans,  Dec.  15 — Carleton  F. 
Poole,  former  night  editor  of  the  New 
Orleans  Times-Democrat  and  recog¬ 
nized  as  one  of  the  most  brilliant  news¬ 
paper  men  in  the  country  during  his 
active  years,  died  at  his  home  here  last 
night.  During  the  day’s  preceding  the 
Spanish-American  War  his  name  was 
synonymous  with  newspaperdom  in  the 
south.  When  the  war  started  he  was 
one  of  the  first  volunteers  and  was  made 
a  lieutenant  in  the  old  Times-Democrat 
Rifles.  He  was  later  made  captain. 
In  recent  years  Mr.  Poole  was  with  the 
Louisiana  Conservation  Department. 


ALLOWS  SPACE  DISCOUNTS 

The  Pine  Bluff  (Ark.)  Graphic,  be¬ 
ginning  Jan.  1,  will  allow  space  dis¬ 
counts  of  5  to  7  per  cent  on  25,000  to 
75,000-line  general  advertising  con¬ 
tracts. 


There  are 

Good  Reasons 

whyyou  should  use"U.S.*^ 
ROYAL  Rubber  Printing 
Rollers  .... 

REASON  No.  2  ... 
Constant  changing,  ad¬ 
justing  and  replacement 
unnecessary. 

• 

Direct  branches  in  all 
principal  cities. 

"U.S.”  ROYAl  RUBBER  PRINTING  ROLLERS 
Another  Product  of 

United  Statesi!|^ Rubber  Company 

1790  BROADWAY  NEW  YORK 


FOREMOST  IN  NEW  YORK 
Established  1905 

OTALIKIg 

NIWS  ACINCV 

New  YORK  N.V- 

Dealer*  and  Diatrlbuter* 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFFICE 

TIMES  BUILDING 

TIMES  SQUARE 
Talaphone:  BRyant  9-0344 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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CONTROVERSY  IS  RAGING 
OVER  TECHNOCRACY 


(Continued  from  page  7) 


Angeles  Daily  News  and  the  Vancouver 
(B.  C.)  Sun  played  the  story  as  a  Page 
One  smash.  Letters  to  the  ^itor  began 
pouring  in. 

At  first  there  was  little  criticism. 
Economists  began  to  study  what  mate¬ 
rial  about  Technocracy  was  available. 
There  was  surprisingly  little  adverse 
comment,  although  on  the  face  of  it 
Technocracy  implied  drastic,  breath¬ 
taking  changes  in  our  economic  and  so¬ 
cial  structure.  One  reason  for  this, 
undoubtedly,  was  that  the  engin  ers 
took  particular  pains  not  to  make  spe¬ 
cific  predictions  of  a  new  social  order. 
Here  are  the  facts,  they  said  in  effect, 
and  you  may  deduce  what  you  can. 
Of  recent  weeks,  however,  the  picture 
has  changed.  Authorities  in  various 
industries  and  businesses  have  taken 
Technocracy’s  figures  and  attempted  to 
punch  holes  in  them.  The  engineers 
have  been  called  Communists.  Others 
strongly  feel  that  Technocracy  is  a  sal¬ 
vation  to  the  world. 

Editor  &  Publisher  first  interviewed 
Mr.  Scott  and  Dal  Hitchcock,  Mr. 
Scott’s  secretary,  about  six  weeks  ago 
at  Columbia  University.  Despite  the 
articles  that  had  been  written  Tech¬ 
nocracy  was  still  pretty  much  of  a 
mystery.  Editors  had  asked  about  it, 
wanting  to  know  if  it  had  responsible 
auspices,  and  desiring  more  facts.  In 
addition  Editor  &  Publisher  thought 
that  it  would  be  interesting  to  know 
what  part  the  newspaper  was  to  play 
in  the  new  social  order  that  would  en¬ 
sue  if  the  predictions  of  these  engineers 
came  true. 


Information  of  the  latter  was  given 
freelv  by  Mr.  Hitchcock,  with  Mr. 
Scott  occasionally  listening  in  and  offer¬ 
ing  comments.  “Of  course,’’  Mr.  Hitch¬ 
cock  said,  “the  newspaper  is  technologi¬ 
cally  obsolescent,  and  cannot  last  much 
longer.  Technological  advances  in  the 
science  of  communications  have  made 
the  newspaper  a  relic  of  the  past  age.” 
Radio,  he  said,  was  being  advanced 
to  the  place  where  it  will  be  able  to  do 
the  newspaper’s  job  better  and  more 
thoroughly,  although  he  would  prefer 
that  Editor  &  Publisher  did  not  men¬ 
tion  what  he  said  about  radio  because 
Technocracy  did  not  want  to  be  in  the 
position  of  forecasting  events. 

Advertising,  Mr.  Hitchcock  said,  was 
also  on  its  way  out  of  the  picture.  “The 
normal  function  of  advertising,”  he 
said,  “is  to  acquaint  the  public  with 
available  commodities.  Modern  tech¬ 
nology,  however,  has  forced  advertising 
into  another  function  which  is  to  per¬ 
suade  the  public  to  consume  goods  and 
services  which  are  no  longer  only  com¬ 
petitive  by  class  but  intercompetitive  be¬ 
tween  class.  In  other  words,  adver¬ 
tising  today  attempts  to  force  markets 
for  goods  that  can  be  produced  at  un¬ 
precedented  rates  in  order  to  maintain 
a  high  rate  of  price  exchange.  This 
high  and  increasing  rate  of  price  ex¬ 
change  nfust  continue  to  grow  in  pro¬ 
portion  to  the  growth  of  our  capital  or 
debt  structure. 

“The  function  of  an  entrepreneur 
operation  of  a  price  system  is  to  in¬ 
crease  the  volume  and  rate  of  price  ex¬ 
changes.  Were  the  price  system  aban¬ 
doned  and  a  type  of  social  control  based 
on  social  cost  substituted,  the  advertiser 
would  pass  out  of  the  picture  with  the 
entrepreneur.” 

The  “social  waste”  of  the  present 
operation  of  many  industries  is  a  point 


often  stressed  by  Technocracy.  In  the 
lumber  industry — and  the  newspaper  is 
a  part  of  the  lumber  industry,  Tech¬ 
nocracy  says — the  social  waste  is  imme¬ 
diately  apparent. 

Charts  showing  the  wood  pulp  con¬ 
sumption  and  production  in  the  United 
States  were  brought  out.  They  showed 
a  great  decline  in  forest  areas  during 
the  past  hundred  years.  Forest  areas 
declined  from  300,000,000  hectares  in 
1830  to  220,000,000  in  1910,  and  to  70,- 
000,000  in  1930.  Wood-pulp  consump¬ 
tion.  on  the  other  hand,  the  charts 
showed,  had  increased  from  370,000 
metric  tons  in  1890  to  a  peak  of  4,400,- 
000  in  1929,  falling  back  slightly  to 
4,200,000  metric  tons  in  1930. 

“A  large  factor  in  the  decline  of  for¬ 
est  areas,”  Editor  &  Publisher  was 
told,  “is  the  increasing  consumption  of 
wood  pulp  for  newspaper  manufacture.” 
When  Editor  &  Publisher  pointed  out 
that  the  great  bulk  of  newsprint  was 
made  in  Canada  and  that  the  raw  ma¬ 
terial  came  from  the  Dominion’s  forest 
lands,  Mr.  Hitchcock  said  charts  on 
Canada  were  not  yet  completed,  but  that 
what  was  happening  in  the  United 
States  was  analagous  to  what  was  hap¬ 
pening  in  Canada.  Mr.  Scott  corro¬ 
borated  this  statement. 

“And  on  the  other  hand,”  Mr.  Hitch¬ 
cock  said,  “the  enormous  cost  in  terms 
of  energy  required  in  transportations 
and  distribution  of  the  newspaper  ren¬ 
ders  that  process  of  information  dissemi¬ 
nation — the  newspaper — obsolescent  the 
moment  you  devise  a  new  process  which 
eliminates  many  of  these  cost  factors. 

“Technology  in  the  past  decade  has 
perfected  a  method  of  information 
which  falls  into  direct  competition  with 
the  newspaper  function  and  other  pub¬ 
lishing  forms.  The  newspaper  is  not 
published  for  a  matter  of  record.  It  is 


not  retained.  With  the  new  processes 
in  hand — radio  and  television— the 

newspaper  could  pass  out  as  far  as  the 
public  interest  is  concerned.  Either  by 
conscious  desire  to  reduce  the  social  ' 
cost  of  disseminating  information  or 
from  the  necessity  of  the  exhaustion  of  i 
raw  materials,  we  are  sooner  or  later 
in  for  the  scrapping  of  the  newspaper  f 
as  a  process.”  i 

Mr.  Hitchcock  and  Mr.  Scott  talked  ‘ 
for  about  an  hour.  At  the  end  of  the 
interview.  Editor  &  Publisher  was  i 
asked  to  show  them  the  article  before  ! 
it  was  printed. — “All  the  newspaper 
boys  have  cooperated  with  us  in  a  tae  [ 
manner.” 

The  article  was  submitted  and  after  f 
a  long  delay  Mr.  Hitchcock  said  that  I* 
they  had  come  to  a  conclusion  that  by  f 
giving  out  specific  interviews  concern-  [ 
ing  separate  industries  Technocracy  I 
might  be  deluged  with  requests  from 
other  industries,  which  they  were  in  no  i 
position  to  handle.  The  article  mi^t  I 
be  released  later.  After  several  weeks 
Editor  &  Publisher  asked  for  the  re-  [ 
lease  of  the  article.  Mr.  Hitdicock  | 
then  said  that  Mr.  Scott  had  not  ap-  | 
proved  of  what  he  had  given  out— with  I 
the  exception  of  the  data  on  wood  pulp.  I 
The  article  could  be  printed  with  those  I 
things  deleted.  | 

Editor  &  Publisher  presents  this  I 
article  in  the  hope  that  it  might  explain  f 
to  some  extent  the  conditions  under 
which  newspaper  writers  are  working 
to  get  into  the  heart  of  an  economic 
plan  that  has  captured  a  large  section 
of  the  nation’s  interest. 


STRAUS  WITH  UNIVERSAL 

Michael  W.  Straus,  former  Chicago 
Ez'ening  Post  city  editor,  is  now  with 
the  Washington  bureau  of  Universal 
News  Service. 
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NEWSPAPER 

PASTE 


Mailing 

Press 

Stereotype 
Pasting  Machines 
Steel  Work  Benches 

American  Publishers 
Supply 

P.  O.  Box  131,  West  Lynn,  Mass. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  G>. 

Worcester,  Mass.,  U.  S.  A. 

Cabte  AdSrsss  NENSCO— Woresstar 


Rebuilt  Presses 


SCOTT  24  and  32-page  Preatet,  alto 
Modern  Unit  Type  Multi-Unit  Prettet, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
HOE  Sextuplet. 

DUPLEX-4  Duplex  16-page  Tubulars, 
tingle  or  twins. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Salt  OBn  a  Faatary . PltltSilS.  R.  J. 

new  Vtrk  OflM . araktn  ■)«§..  1457  ■rtaiwn 

Cfcitata  ante . BtttSttak  Blaa 


RADIAL  ARM 

llU33  flat  router 


NEVER  RUNS  HOT. 


This  machine  requires  very  little  attention. 
It  never  runs  hot.  The  tool  steel  cutter 
spindle  runs  in  SKF  special  ball  bearings 
with  oil  reservoir.  A  foot  lever  controls  the 
vertical  movement  of  the  bit,  leaving  both 
hands  free.  Simple  design  and  rigid  con¬ 
struction  assure  accurate  work.  Write  for 
full  information. 


THE  GOSS  PRINTING  PRESS  COMPANY 

1S3S  SOUTH  PAULINA  STREET 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 


Complete  Line  of  Accestoriei 
end  Supplies 


Send  for  the  latest  Hoe 
Stereotypers’  Catalog 


R.  HOE  &  CO.,  Inc. 
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TO  LIST  ALL  U.  S.  RADIO 

programs  for  a  day 

Coa*t  Editor  Appoints  "Watchmen" 
To  Get  Nation-wide  Picture  of 
What  Goes  Into  Homes  In 
a  Day 

Attacking  the  radio  problem  from  a 
angle.  H.  O.  Davis,  militant  Pen- 
i^ra  (Cal.)  Press  publisher,  late  this 
noiith  expects  to  obtain  definite  infor- 
natioii  on  broadcasting  which  will  show 
idvertisers  just  what  is  going  out  on 
he  air  on  a  given  day.  Every  station 
n  the  United  States  is  to  be  logged 
rom  8  a.ni.  to  11  p.m. 

Actual  work  of  recording  the  broad- 
■asts  will  be  done  by  publishers  who  are 
.-olunteering  to  assign  a  “watchman” 
iver  a  station  on  the  day  designated, 
rhe  record  will  be  divided  into  quarter- 
lour  sections,  and  when  completed  is 
ipected  to  reveal  just  what  sort  of 
naterial  goes  into  the  American  home 
n  a  day. 

Investigations  in  the  past,  Mr.  Davis 
elieves,  liave  been  fruitless  of  results 
Kcause  they  have  attacked  the  problem 
rom  the  wrong  angle.  In  these  in- 
■estigations  effort  has  been  made  to 
irtermine  the  number  of  listeners,  their 
istening  habits  and  station  preferences, 
ilr.  Davis  asserts  he  has  made  siniul- 
aneous  logs  of  local  stations  with  the 
hscovery  that  as  many  as  three  stations 
iroadcast  the  same  program  material  at 
he  same  time.  Since  a  listener  can 
me  in  on  but  one  station  at  a  time, 
he  efforts  of  at  least  tw'o  of  these  sta- 
ions  are  a  total  waste,  Mr.  Davis  con- 
ends. 

,  Mr.  Davis  expects  to  prepare  his 
■picture"  of  the  radio  situation  for 
iresentation  to  Congress  in  opposition 
■0  the  picture  presented  by  the  Federal 
ladio  Commission. 

$1,500  LIBEL  SETTLEMENT 

1.  Joe  Ilornstein,  general  manager  of 
he  kcadiiifi  fPa. )  Times,  paid  a  cash 
iward  of  $1,500  Dec.  10  to  M.  Bernard 
Hoffman.  Reading  attorney,  as  part  of 
ie  terms  of  settlement  of  libel  suits 
■ought  against  Mr.  Hornstein  by  Mr. 
Hoffman.  Mr.  Hoffman’s  attorneys 
aid  costs  of  the  proceedings  were  paid 
»jr  Mr.  Hornstein.  The  award  was 
Irtermined  by  a  special  board  named  to 
ix  the  damages  for  an  alleged  libelous 
itatement  which  appeared  in  the  Times 
md  was  later  retracted.  .As  a  result  of 
he  settlement  the  civil  suit  is  to  be 
ifttled  and  the  criminal  libel  charge 
wile  pressed.  The  attorney  gave  his 
ward  to  charity. 

POLICE  HEAD  FINED 

Police  Commissioner  A.  P.  Bowles, 
bund  guilty  of  assault  upon  Mack 
Story,  editor  of  the  Defender,  was  fined 
tl  and  costs  in  the  Tulsa,  Okla.,  police 
»urt  Dec.  8  by  Judge  William  J. 
Melton.  Story  testifiecl  that  Bowles 
^ck  at  him,  “but  barely  touched  the 
ip  of  my  hat,”  in  front  of  the  mayor’s 
iffice  Dec.  7. 


TO  OCCUPY  NEW  PLANT 

The  Springfield  (Mo.)  Nezvs  and 
leader  will  move  into  their  new  home 
II  Boonville  avenue  and  Chestnut  street 
oon  after  the  first  of  the  year.  A  new 
H-page  Hoe  press  is  being  installed. 
Die  old-style  48-page  press  will  be  dis- 
vded.  but  the  auxiliary  24-pagc  press 
dll  be  placed  in  the  new  quarters, 
■ourteen  Linotypes  and  Intertypes  and 
»o  Monotypes  are  to  be  installed. 


ALEXANDER  RETIRES 

Charles  Elmer  .Alexander,  social  news 
ditor  of  the  Boston  Transcript  for  40 
ws.  and  editor  of  the  Easter  and 
^ristmas  music  sections,  has  been  re- 
ired  by  the  newspaper.  Under  his 
irection  the  Transcript’s  sfxrial  news 
apartments  became  outstanding. 


$20,000  LIBEL  SUIT 

A  $20,000  libel  suit  has  lieen  filed 
fainst  the  Miheaukee  IVisconsin  Xeies 
•  the  circuit  court  at  Kenosha,  Wis., 
?  Michael  Vitucci  of  Milwaukee. 


HENDERSON  BANKRUPT 

W.  K.  Henderson,  Shreveport,  La., 
who  as  operator  of  radio  stations 
KWEA  and  KWKH  became  nationally 
famous  a  few  years  ago  for  his  radio 
campaign  against  the  chain  stores,  has 
filed  a  personal  bankruptcy  petition,  but 
his  radio  stations  are  not  involved  in  the 
proceedings.  The  stations  have  their 
title  vested  in  the  Hello  World  Broad¬ 
casting  Company.  He  listed  his  liabili¬ 
ties  at  approximately  $1,300,000  and  his 
assets  at  about  $250,000. 


NEW  FASHION  EDITOR 

Mrs.  Bert  Massee,  formerly  Miss 
Katherine  Weber  of  the  Chicago  Trib¬ 
une,  has  been  appointed  fashion  editor 
of  the  Chicago  Daily  Xeu’s,  Miss  Leola 
Allard,  women’s  editor,  announced  this 
week.  Mrs.  Massee  is  writing  her 
daily  column  under  the  by-line  of  Ninon. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

1  Tima  —  .50  per  line 

3  Timaa  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charced  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines 
The  Editor  A  Publisher  reserves  the  rifht 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Desirable  evening  papers  In  California,  llliuois. 
North  Carolina.  Pennsylvania;  also  weeklivK 
atid  Nenii-weeklies  van  be  changed  to  dailies 
when  IxisineNH  improves.  All  earning  divi* 
dends.  l*ri<‘e  and  terms  reasonable.  J.  B. 
Shale,  Times  Building.  New  York. 


Daily  and  weekly  newspapers  in  California.  M. 
0.  Moore,  Newspaper  broker,  272  North  Rodeo 
Drive,  Beverly  UUIs.  California. 


Circulation  Premiums 


Exceptional  Premiums — Strange  As  It  Seems 
Jig-saw  puzzles.  Books— cloth  and  paper 
covered.  Jacobsen  I'ublishing  Company,  Inc., 
61  East  11th  St..  X.  Y.  C. 


Premiums  That  Pull — Aluminum  kitchenware. 
"The  Better  Ware."  American  Aluminum 
Ware  Co.,  378  JellKT  Are.,  Newark,  N.  J. 


Circulation  Promotion 


No  "forced  circulation.’’  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  inducements  of 
any  type  to  the  siihscriher.  Every  subscription 
secured  in  a  PARTLOWB  PLAN  campaign  is 
sold  to  the  subscriber  tbrougb  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  adde<l 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 


Promotion  now.  to  bring  ‘'better  times.”  Hud¬ 
son  lie  Priest  A  Associates,  world's  record 
circulation  builders,  246  .’ith  Are..  N.  T.  C. 


Special  Service 


Newspaper  Analyses 

I  offer  my  services  to  Publishers  by  the 
day,  week  or  month,  to  go  into  an  analysis 
of  newspaper  and  advertising  problems. 

Back  of  this  service  are  years  of  newspaper 
and  department  store  advertising  experience. 

Know  retail  advertising  and  merchandising 
from  merchant's  viewpoint,  and  can  contact 
accounts  of  all  kinds. 

Show  how  to  create  new  business  and  in¬ 
crease  lineage  of  business  now  running. 

Point  out  weak  spots  on  paper  and  show 
how  to  strengthen  them — thereby  helping 
circulation. 

Know  type,  makeup,  promotion  work,  and 
can  write. 

Can  analyze  markets  and  give  merchants 
snmetbing  to  think  about  regarding  getting 
more  hnsiness. 

Bring  fresh  viewpoint  and  outside  ideas  to 
staff  and  pep  them  up.  Conserve,  rather  than 
increase  expenses. 

No  “Ballyhoo’’  methods.  No  ’’revolutionary’’ 
Ideas.  Just  calm,  unprejudiced  common 
sense,  plus  experience  and  observation  in 
every  state  In  the  Union.  Business  building 
methods  rather  than  business  yanking  methods. 

Per  diem  fee  basis  of  remuneration.  Will 
CO  anywhere  for  any  length  of  time.  Ask 
your  New  York  Representative  about  me. 

HARRY  R.  DRUMMOND. 

1707  Times  Bldg.,  42d  A  Broadway,  New  York. 


Editor  tk  Publisher  reaches  the  buying 
power  of  the  newspaper  world.  Let  it  carry 
your  maataga  diract  to  tha  man  who  buys. 


HOTCHKISS  RESIGNS 

With  a  receivership  action  filed  by 
Louis  Helbron  pending  in  the  Federal 
District  Court  at  Little  Rock,  Douglas 
Hotchkiss,  for  30  years  with  the  Hot 
Springs  (Ark.)  Sentinel-Record,  ha.s 
resigned  as  its  editor  and  has  notified 
those  in  charge  of  the  newspaiier  that 
lie  will  make  an  effort  to  buy  the  prop¬ 
erty  should  it  be  offered  for  sale.  C.  E. 
Palmer  is  president  of  Southern  N’ews- 
pajiers,  Inc.,  owners  of  the  Sentinel- 
Record.  He  also  controls  the  El  Dorado 
Daily  Xezi’s  and  Evening  Times,  Cam¬ 
den  Xezes  and  the  Hope  Star. 


GETS  COUNTY  ADVERTISING 

The  finance  committee  of  the  Cook 
county  board  has  voted  to  accept  the 
bid  of  the  Chicago  Herald  and  Ex¬ 
aminer  for  publishing  all  county  legal 
advertising  during  1933. 


Special  Feature 


Something  different.  I.iHulized,  l•.vndicatv<t 
wuiueu’a  feature.  Aiiproveil  by  rvadvrs,  pub- 
linherK,  editora.  For  iiiftirinutioii  write  D-727, 
Kditor  St  i'ubliaber. 


Investment  Offered 


Managing  Editor  to  purchase  interest  in  sum  11 
daily  in  thriving  field  near  N.  V.  C.  Must 
have  ability  and  sound  judKUient.  Slti.iXNi  to 
reiuiriKi.  D*721,  Kditor  A  i'ublisher. 


Investment  Wanted 


Will  invest  up  to  in  soiiiul  small  city 

daily  that  iietMls  editorial  e-ViHiitive  of  wide 
experience  and  ontstandin^  uccoiuplishnieiUs. 
Editor  St  Publisher. 


Help  Wanted 


Circulation  Manager 

Wantetl — A  man  who  lias  had  experience  in 
huudlint;  all  branches  of  Circulation  and  capable 
of  writing  nei’essury  promotion  for  the  de¬ 
partment.  Must  furnish  A-1  references.  State 
age,  experience  and  salary  expecteil  in  your 
first  letter.  Box  D'6vS4.  Kditor  St  Publisher. 


Classified  Manager  for  Eastern  Daily.  Kx- 
pcrienceil  Manager  or  A-1  Classifieil  Salesmun 
with  executive  ability  for  newspnper  in  town 
of  r>(l,0<H)  to  10l).000  population.  A  g<MMl  op- 
tmrtiinity  for  a  conscientious,  steady  worker, 
who  is  willing  to  work  for  nuNierate  salary 
with  commission  on  increustHt  linage.  Hive 
age,  past  earnings,  salary  desired,  three  refer¬ 
ences.  Box  D-7111,  Editor  Sc  IMildisher. 


Newsprint  Paper  Salesman  —  Experiencetl. 
dense  apply  giving  full  particulars  and  re¬ 
ferences.  Confidence  assureil.  Address  Box 
n-6br>.  Editor  &  Publisher. 


Wanted — A  sales  promotion  man  of  experience 
in  selling  newspaper  service,  lie  iimst  under¬ 
stand  the  needs  of  small  town  daily  and 
weekly  newspapers.  He  must  be  aide  to  write 
stimulating  copy  for  dire<t  mail  ami  trade 
paper  mlvertising.  He  iiiusi  have  proven 
aliility  in  sji stematir.ing  sales  efforts  and  di¬ 
recting  a  sales  force.  Write  details,  incltid- 
ing  experience,  age.  nationality,  last  salary 
earne<l  and  salary  expe<‘t(H|.  Send  photo  ami 
samples  of  work  if  possible.  They  will  be 
returned  and  communication  held  in  confi¬ 
dence.  Box  I)-723.  Editor  &  Publisher. _ 

Situationg  Wanted 


Advertising  Builder  seeks  new  connectinn. 
manager,  or  staff  position.  Any  location.  Ex¬ 
perienced  copy  and  layout  man.  D-720,  Editor 
Si  Publisher. 


Advertising  Man — Seasoned  executive  12  years' 
experience  thoroughly  qualified.  Write  copy, 
make  layouts  develop  campaigns.  Now 
employed,  best  references.  D-tUfi).  Editor  & 
Publisher. 


Auditor  —  Accountant  —  Controller  —  Age  35: 
married;  15  years’  experience,  income  tax, 
finance,  costs,  credits,  purchasing,  promotion. 
Knowl^ge  all  departments  inetroimlitan  daily 
newspaper.  Capable  of  serving  as  assistant 
manager.  Prefer  locate  East  or  Middle  AVest. 
Best  references.  Available  soon.  P-72-4, 
Editor  Si  Publisher. 


Bookkeeper-Cashier  ^  Young  woman  fourteen 
years’  experience.  Know  all  rei'ords;  adver¬ 
tising.  ciri’ulation.  general  lH>oks:  handle 
correspondence.  Would  make  valuable  as¬ 
sistant  to  busy  publisher.  Go  anywhere: 
salary  minor  detail  if  allowed  to  prove  worth. 
P-722.  Editor  &  Publisher. 


Linotype  Machinist  Operator  wants  situation; 
2tl  years*  experience:  fast,  with  clean  proofs. 
Thoroughly  competent  on  all  classes  of  work. 
.Mso  a  prai'tlcal  printer  and  can  help  on  floor 
if  deslr^.  MarrUnl,  steady  and  reliable. 
References  from  last  employer.  Will  accept 
any  reasonable  salary  and  go  anywhere.  Can 
come  at  once.  AVrite  fully.  Geo.  B.  Clarkson. 
Pleasant  A’alley,  Ohio. 


Executive  —  Addressed  to  the  publisher  who 
finds  he  needs  a  manager  who  can  make 
money  for  him  in  spite  of  present  conditions: 
the  seeker,  who  is  a  newspaper  manager  with 
a  successful  record,  was  sold  out  in  a  recent 
consolidation  and  desires  a  business  manage¬ 
ment  connection:  might  be  Interested  In 
ownership.  Now  ami  for  some  time  in  the 
future  profits  are  T>osslble  to  paper  with  right 
management.  Reiilies  will  be  confidential  and 
are  reiiuestetl  from  principals  only.  Address 
E.  H.  King,  3125  West  llOtb  Street,  Cleve¬ 
land.  Ohio. 


Situations  Wanted 


Capable  Executive  Available 

AUVEUTISIXU— PUBLICITY— GENERAL 
I’ROMOTION— PUBLIC  RELATIONS 

Starting  as  a  newspaper  reixirter  in  ItHM). 
Kduard  M.  Carney  bus  hundleii  advertising 
and  publicity,  and  made  special  studies,  for 
Stone  A:  Webster.  American  Tel.  St  Tel.  Co.. 
Uiiitetl  States  Worsteil  Co.,  and  advertising 
agencies. 

For  a  miiuber  of  years  he  held  the  im- 
IHjrtaut  {Hjst  of  Editor  of  "Exchanges'*  and 
Supervisor  of  Promotion  of  all  Ilearst  news¬ 
papers. 

Mr.  Carney  has  conducted  meetings  of 
newspaper  executives  and  directeil  details  of 
national  conventions,  lie  is  a  forceful  writer, 
4‘onvincing  talker,  conscientious  iii  his  work, 
and  loyal  to  his  employer:  and  he  can  be  re- 
liiHi  u|H»ii.  implicitly,  to  give  full  measure 
of  cooperation  and  work  in  harmony  with  his 
asNociutes. 

Ills  broad  e.vperience,  resourceful  ability, 
and  agreeable  personality  peculiarly  qualify 
him  fur  some  big  important  job  in  the  field 
of  advertising,  publicity,  general  promotion, 
or  public  relations,  where  initiative,  tact,  and 
mature  judgment  are  esseiitial. 

References  of  the  highest  character  from 
past  employers  and  others. 

Anyone  desiring  to  know  more  aliout  Mr. 
Carney  or  to  talk  with  him  personally,  can 
reach  him  at  his  home.  345  Beiiford  Avenue, 
Aioiint  Vernon,  N.  Y.,  telephone,  Oakwootl 
H7H5:  or  communicate  with  me  and  1  shall 
be  very  happy  to  act  as  intermediary. 

JAMES  AVRIGIIT  BROWN. 


In  any  capacity — College  trained  with  B.J. 
and  M.A.  degrees;  major  in  advertising.  Ten 
years’  general  experience  in  newspaper  work. 
Three  years  in  China  studying  and  teaching 
on  Missouri  Fellowship.  Ilelpetl  in  organising 
and  establishing  Yencbing  Gusette,  only  Eng¬ 
lish  language  daily  in  Peking.  Desire  contact 
with  daily  or  weekly.  Interested  in  oppor¬ 
tunity.  not  salary.  Refer  to  Dean  F.  L. 
Martin.  School  of  Journalism,  Columbia,  Mis¬ 
souri;  N.  B.  Seil,  Gruyville.  111.;  L.  C. 
Haworth,  1528  Loi'ust,  St.  Louis.  Samuel  D. 
<;rofr.  Grayville,  111. 


Managing  Editor,  30,  seeks  connection  where 
unusual  riH’ord  of  successful  plant  operation 
can  be  <luplicate<L  Seven  years  in  present  ik>- 
sltion  with  outstanding  semi-weekly  newspaper 
having  lO.iMKi  circulation.  Improveil  op|>or- 
luiiity  primary  objective,  with  salary  consid¬ 
eration  s(H‘oiHlary.  Unqualifieil  references. 
Address  l>-725.  Editor  Sc  Publisher. 


Newspaper  business  and  advertising  exei-utive 
with  wide  metroi»olitan  and  provincial  ex¬ 
perience  and  training  forceil  to  seek  new  con¬ 
nection  bei'ausp  of  consolidation.  AVill  con¬ 
sider  |M)sition  of  equal  or  lesser  resmmsibilities 
in  another  field.  AVoiild  entertain  special 
representative,  advertising  agency,  newsprint 
manufacturing  representation.  AA'illing  to 
travel.  Excellent  record  and  references. 
Anxioii’’^  to  make  change  imine<liately.  D-714. 
Editor  A  Publisher. 


Newspaper  Representative  -1  want  to  repre¬ 
sent  individually  live  publication  that  is  not 
getting  the  business  It  should  have.  Know 
New  York,  the  agem-ies.  and  how  to  sell, 
ronrtdential.  Ward  Mathewsoii.  Gen,  Delivery, 
Kingston.  N.  Y. 


Picture  Editor — 8  years’  metropolitan  tabloid 
experience.  Expert  ]»hotography.  photo  re- 
protluetioii.  picture  make-up.  Capable  caption 
writer.  D-«75.  Editor  Sc  Publisher. 


Circulation  Manager  available  short  notice. 
Knows  all  angles  and  Is  a  producer.  Best 
references.  D-711,  Editor  St  Publisher. 


Editorial — College  graduate,  experienced,  desk 
or  street.  Age  23,  married.  AA’ork  on  daily 
anywhere.  D-708,  Editor  St  Publisher. 


Mechanical  Equipment  For  Sale 


Newspaper  Mechanical  Equipment  consisting 
.’12  page  Goss  High  Spee<!  Press — tioss  Dry  Mat 
Stereotype  e<iuipmeni — Mfslel  14 — Model  5— 
Mmlel  K  Linotypes.  Ludlow-Elr<Ml  and  other 
comiKising  room  e<|ui|»ment.  AA’ill  sell  as  whole 
or  separately  at  extremely  low  price  for  cash. 
Court  order  makes  immediate  sale  necessary. 
R.  Ilex  AA’allace  and  J.  B.  Criswell,  Re¬ 
ceivers.  Knoxville  Times. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  T. 


Equipment  Wanted 


AVanted  to  Buy:  One  dry  mat  roller.  Must 
be  cheap.  No  dealers.  C-077,  Editor  A 
Publisher. 


NEWSPAPER 


PROPERTIES 


Bousht,  Sold  and  Appraised 


All  negotiations  confidential 


Pal  mer,Suter&  Palmer 

Butlneoz  EotabllthMl  In  1899 


350  Madison  Ave.  New  York 
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By  MARLEN  PEW 


‘‘^"T^ECHNOCRACY”  is  a  new  word 
X  in  the  language.  It  has  kicked  up 
some  lively  interest  and  controversy. 
It  has  hit  newspaper  circles  all  of  a 
heap.  It  is  something  to  write  home 
about. 

For  ten  years  certain  well-informed 
people  in  engineering  circles  have  known 
that  a  group  of  technological  experts — 
latterly  60  of  them — had  been  engaged 
in  making  an  investigation  of  economic 
and  social  conditions  under  the  title 
“Technocracy.”  They  were  charting  the 
course  of  some  3,000  American  indus¬ 
tries  to  determine  what  might  be  called 
their  social  values.  In  the  depression 
they  were  concerned  mainly  with  unem¬ 
ployment  as  a  result  of  the  technologi¬ 
cal  advance.  But  not  until  last  August, 
when  Wayne  W.  Parrish,  a  smart  re¬ 
porter  for  Xew  York  Herald  Tribune, 
began  to  dig  into  this  development  and 
print  stories  about  it,  did  the  general 
public  hear  of  its  purposes  and  claims. 
Xow,  however,  there  is  an  outburst  of 
Technocracy  material  in  print.  I  have 
never  seeii  an  abstract  theory  in  politics 
or  economics  gain  such  sudden  interest, 
or  call  forth  such  diverse  and  heated 
opinions. 

*  *  • 

TECHXOCR.'VCY  purports  to  offer 
a  scientific  explanation  of  our  eco¬ 
nomic  distresses.  Xaturally,  in  view  of 
the  pressure  of  the  times,  the  idea  is 
seized  upon  by  those  who  dumbly  won¬ 
der  why,  in  a  land  of  plenty,  there 
should  be  wholesale  creature  want. 
Following  Mr.  Parrish's  first-i)age  serial 
in  the  Herald  Tribune,  he  wrote  a  series 
for  A\  Smith’s  magazine,  .Vetc  Outlook. 
I.ater,  the  magazine  Tortunc  gave  Tech¬ 
nocracy  a  whirl.  Engineering  and  busi¬ 
ness  papers  have  published  various  ex¬ 
planations.  Business  lYeek  ridiculed 
the  whole  idea.  The  most  remarkable 
display  of  the  idea  1  have  seen,  however, 
appeared  last  week  in  first-page  lead 
stories  published  in  the  V  aneouver 
(B.  C.)  Sun  and  Los  Anijeles  (Cal.) 
Illustrated  Daily  .\’eu's.  ()n  the  same 

day.  the  editors  of  those  two  far-sep¬ 
arated  newspai)ers  hit  ujKjn  TechniK:- 
rocy  as  a  news  subject.  They  headed 
it  up.  evidently  writing  their  articles 
from  matter  that  had  apinared  in  the 
Xew  Outlook  and  other  Astern  periodi¬ 
cals.  Imagine  banner-lines  reading : 
“Greatest  U.  S.  Engineers  See  Tech¬ 
nocracy  Freeing  People.”  or  “Techno¬ 
cratic  Recovery  Plan  to  Test  U.  S. 
Statesmanship.”  These  banner  lines 
ran  in  I.x)s  Angeles  Daily  News,  on  days 
when  its  opposition  was  busy  publishing 
flare  lines  about  a  sordid  local  murder. 
Both  in  Los  Angeles  and  Vancouver 
the  editors.  Manchester  Boddy,  of  the 
Daily  Xews  and  R.  J.  Cromie  of  the 
Sun.  published  ringing  editorials  call¬ 
ing  attention  to  the  stories  about  Tech¬ 
nocracy,  hailing  it  as  an  explanation  of 
the  depression  and  suggesting  that  in 
its  findings  might  exist  a  basis  for 
political  action  to  lead  hard-hit  America 
out  of  the  wilderness  of  hard  times. 

♦  *  * 

Asked  what  response  they  received 
.  from  the  field  to  these  remarkable 
news  stories,  both  Mr.  Boddy  and  Mr. 
Cromie  advised  me  that  they  had  never 
witnessed  such  eager  local  interest  in 
any  abstract  subject.  Said  Mr.  Boddy: 
“It  has  been  the  thrill  of  my  life>  We 
made  a  page  one  smash  out  of  the  Tech¬ 
nocracy  story,  largely  from  information 
obtained  through  the  Xew  Outlook 
articles  and  a  special  correspondent  in 
Xew  York.  The  public  rubbed  its  eyes. 
At  first  we  were  thought  crazy,  but  our 
first  edition  was  a  sell  out.  Day  after 
day  we  have  pounded  the  story,  with 
all  i)ossible  local  ends,  and  today  the 
whole  city  is  talking  Technocracy.  Mass 


meetings  have  f)cen  called.  Schools  arc- 
holding  Technocracy  classes.  Two  local 
universities  have  taken  up  the  subject. 
Our  paper  has  been  getting  as  high  as 
300  starts  a  day  by  'phone,  and  this  con¬ 
tinues.  While  the  other  papers  have 
been  printing  crime,  we  have  been  sell¬ 
ing  this  amazing  story  dealing  with  an 
abstract  theory  in  economics.  It  has 
offered  our  first  opportunity  to  give  the 
reader  a  rational  explanation  of  the 
depression.  Xaturally,  they  eat  it  up. 
Today  57  accountants  and  comptrollers 
of  oil  producing  concerns  met  at  the 
University  Club  and  asked  me  to  ad¬ 
dress  them  on  the  subject  of  Technoc¬ 
racy.  They  seemed  spellbound  by  the 
information.  So  it  goes.  Best  story 
of  years,  in  my  view.” 

Mr.  Cromie  wrote  in  similar  vein 
from  Vancouver.  The  headline  that 
ran  over  his  story,  on  Xov.  30,  was  in 
red  ink.  42  point  caps,  and  read:  “Man 
AND  M.achink  Herald  Xew  Era.” 
The  bank  read :  “Amazing  Revelations 
of  “Technocracy.”  “World  Gasping 
Over  Output;  Can’t  Catch  Up.”  “Why 
Depression  Came.”  The  story,  set 
double-column  down  the  lead  side  of 
the  paper,  was  a  detailed  description  of 
Technocracy. 

*  *  * 

E\’ER  since  Prof.  Clyde  Miller,  of 
Teachers'  College,  called  my  atten¬ 
tion  to  Technricracy  last  summer,  I  have 
believe<l  it  to  be  a  good  .story,  but  I  must 
say  that  the  display  given  in  those  two 
far  Western  newspapers  was  surprising. 
It  represents  a  new  concept  of  first- 
page  “news.”  I  do  not  wonder  it  gets 
circulation.  People  are  hungry  for 
some  reasonable  e.xplanation  of  hard 
times  and  social  consequences.  To  me. 
the  stuff  that  has  been  printed  about 
Technocracy  has  been  exciting,  though 
very  vague  in  sjKits.  It  is  difficult  to 
give  full  credence  to  a  group  of  men,  no 
matter  how  distinguished,  who  will 
dogmatically  assert,  as  do  Howard  Scott 
and  his  associates,  working  at  Columbia 
University,  that  all  human  labor  will 
be  eliminated  from  production  with 
25.000.000  Americans  permanently  un¬ 
employed,  by  1934.  This  seems  ex¬ 
treme.  as  does  also  Technocracy’s  finding 
that  we  are  bound  to  slip  off  of  the 
gold  standard  pretty  soon  now  and  that 
the  whole  “price  system”  is  doomed, 
willy-nilly.  Maybe  so.  but  one  wants 
more  proof  than  Mr.  .Scott  has  so  far 
offered. 

*  *  * 

However,  it  has  been  interest¬ 
ing  to  read  of  Technocracy’s 
discoveries  concerning  the  startling 
paradox  that  has  arisen  in  our  lives 
due  to  the  development  of  technological 
skill,  with  machine  processes  per¬ 
manently  dislodging  the  hand  of  man. 
rendering  him  unable  to  earn  and 
therefore  consume  the  products  of  the 
machine,  with  inevitable  social  and 
economic  devastation.  To  deny  the 
prospect  of  disaster,  from  this  cause,  is 
rash.  It  has  plainly  been  on  the  way 
for  two  generations.  But  Mr.  Scott 
and  his  fellows  are  not  original  in  the 
discovery.  Nearly  30  years  ago  I 
heard  Mr.  Louis  D.  Brandeis,  then  of 
Boston,  now  of  the  U.  S.  Supreme 
Court,  tell  a  group  of  union  laborites  in 
Boston,  that  if  labor  did  not  move  to 
protect  itself,  rather  “declare  itself  in 
on  the  benefits  of  labor-saving  ma¬ 
chinery,”  the  day  would  surely  come 
when  machinery  would  replace  men  and 
give  us  a  nation  of  idle  workers.  This 
was  the  talk  of  the  late  Charles  P. 
Steinmetz,  engineer  of  the  General 
Electric  Company,  who  became  a 
Socialist  because  he  thought  the  ma¬ 
chine  mu.st  eventually  compel  the 
socialization  of  all  industry.  Thorstein 


Veblen,  one  of  the  most  radical  thinkers 
in  the  field  of  economics,  was  another 
who  held  the  view  that  latx>r-saving 
machinery,  in  the  end,  would  prove  a 
Frankenstein  which  would  destroy  civil¬ 
ization,  unless  politically  restrained  and 
regulated.  The  fact  is,  I  think,  that 
N'ebleii  was  the  real  father  of  Tech¬ 
nocracy. 

»  ♦  * 

IT  IS  not  to  be  questioned  that  Tech¬ 
nocracy  is  proving  a  valuable  re¬ 
search  in  that  it  directs  public  atten¬ 
tion  to  one  of  the  sorest  spots  of  the 
day.  But  there  has  been  too  much 
mystery  alxjut  it :  too  many  unsupiK)rted 
claims.  Recently,  Mr.  John  W.  I’erry. 
of  Editor  &  Publisher  staff,  inter¬ 
viewed  Mr.  Scott  and  his  spokesman. 
Dal  Hitchcock,  as  to  the  place  the  news- 
l>aper  might  exjiect  to  find  itself  in  the 
new  order  envisioned  by  Technocracy. 
The  reply  was  surprising.  Technocracy 
looks  upon  the  newspaper  business  as 
a  section  of  the  lumber  busines.s — mean¬ 
ing  that  it  is  produced  on  wood  pulp. 
The  raw  material  is  vanishing,  there¬ 
fore  the  newspaper  is  on  its  way  out  of 
existence.  There  will  be  no  place  for  it 
in  the  new  scheme.  Technocracy  ap¬ 
parently  did  not  feel  that  the  press 
plays  any  important  part  in  the  iKilitical 
organization  or  in  modern  life.  At 
least,  it  would  seem,  it  would  be  only 
an  incidental  item  in  the  great  Utopia 
to  follow  the  installation  of  the  tech¬ 
nocratic  institution. 

To  me.  that  was  just  as  clear  as 
mud.  .-Knd  I  wondered  if  Technocracy's 
views  concerning  other  industries  may 
not  be  equally  confused  and  irrational. 
Newspapermen  tell  me  that  they  have 
found  Mr.  Scott  and  his  crowd,  up  at 
Columbia,  hard  to  deal  with.  They 
give  interviews  freely  enough,  but  de¬ 
mand  that  they  be  returned  for  re¬ 
vision,  and  then  they  proceed  to  alter 
meaning,  back  up  cagily  upon  this  or 
that,  and  finally  try  to  kill  the  talk  if 
possible.  Mr.  Scott  is  a  lively  person. 
I  understand  he  has  lieen  a  sort  of 
roving  free  lance  in  engineering.  He 
wades  through  an  enormous  mail,  talks 
excitedly,  rushes  off  to  make  a  speech 
here  or  there,  seems  anxiously  in  fear 
of  being  misunderstood,  and  complains 
that  Technocracy  is  not  organized  to 
meet  the  sudden  pressure  put  on  it  from 
the  press.  This  week,  we  learned  that 
in  order  to  clear  up  the  public  mind. 
Mr.  Scott  and  his  associates  propcised 
to  issue  a  public  statement,  defining 
Technocraev's  claims  in  absolute  terms. 
♦  ♦  * 

IX  THE  meantime,  in  the  technical 
press,  and  also  in  some  newstapers. 
a  fierce  controversy  is  raging  among 
technicians  and  economists  who  vari¬ 
ously  regard  Technocracy  as  a  valuable 
research  or  as  the  vajioring  of  some  uni¬ 
versity  men  gone  “red.”  To  the  old 
order,  Mr.  Scott  is  a  rampant  radical. 
I  notice  a  letter  in  today’s  \'eze  York 
Times,  from  some  Baltimore  technician, 
flenouncing  Technocracy  as  a  species 
of  communism.  The  writer  bases  his 
criticism  on  a  speech  Mr.  Scott  made 
recently  at  Cleveland,  wherein  he  ex¬ 
plained  the  aim  of  Technocracy  as  “a 
social  order  without  a  price  system, 
debts  or  wages;  but  where  persons  be¬ 
tween  the  ages  of  25  and  45  would  do 
all  the  work  in  660  hours  a  year — or  in 
four  hours  a  day,  four  days  in  the  week, 
ten  months  in  the  year.”  The  writer 
asks  how,  if  men  are  to  have  no  wages, 
they  can  accumulate  private  property  or 
possess  capital  for  industry — hence  it 
must  be  a  communistic  state  that  Tech¬ 
nocracy  proposes.  But  Mr.  Scott 
denies  he  is  red. 

Whether  Technocracy  is  the  answer 
to  the  economic  puzzle  of  1932,  or  not, 
it  has  certainly  set  out  to  force  America 
to  question  whether  the  labor-saving 
machine  was.  as  we  once  thought,  the 
lieneficent  instrument  to  bring  man¬ 
kind  into  a  new  realm  of  ease  and 
affluence,  or  rather  a  device  to  drag  us 
to  our  doom. 

•  •  • 

L:\ST  week  witnessed  the  50th  anni- 
>versary  of  the  founding  of  Argosy. 
originally  “Golden  .\rgosy,”  the  story 
magazine  which  the  late  Frank  A. 
Munsey  started  when,  as  a  youth,  he 


came  to  New  York  from  Maine  wiili 
$40  in  his  pocket  and  a  bag  full  £ 
manuscripts.  It  was  originally  2 
8-page  paper  and  early  in  its  existen* 
it  introduced  to  the  reading  pubft 
Horatio  Alger,  Jr.,  who  won  a  readiZ 
following  of  millions.  His  first  story  j 
Golden  Argosy  was  titled  “DO  AND 
I)ARE  or,  A  Brave  Boy's  Fight  Foi 
Fortune.”  Another  famous  noveli^ 
was  introduced  in  this  magazinJ 
O.  Henry,  then  writing  under  his  real 
name,  Sydney  Porter.  Mr.  Munsey  paid 
him  $8  for  a  short  story  called  “Witchej 
Loaves.”  Subsequently,  scores  of  the 
best  fiction  writers  contributed  ti 
(jolden  Argosy,  the  delight  of  the 
.American  youth  of  yesterday.  In  thii 
day  Argosy  claims  to  have  the  largest 
circulation  of  any  magazine  devotM  to 
adventure  fiction. 

«  *  * 

NOW  it  comes  out  that  the  storj 
circulated  around  the  world,  in  a 
confiding  press,  that  Mussolini  had 
granted  complete  amnesty  to  imprisoned 
and  exiled  political  opponents,  was  a 
fake.  Charles  Edward  Russell  tells  me 
that  the  exiles  have  not  been  returned 
and  that  political  prisoners  that  have 
been  freed  are  kept  under  such  strict 
and  humiliating  surveillance  that  theyi 
might  as  well  be  behind  bars.  It  is  ab¬ 
surd  to  credit  anything  that  comes  from 
Italy,  or  any  other  country  that  enforce* 
press  censorship.  j 

*  *  * 

HOW  the  Seattle  (Wash.)  Post- 
Intelligencer  put  the  local  arabil 
lance  chasers  on  the  run,  recently,  is  a 
story  that  will  interest  city  editors  in 
many  cities  plagued  by  these  mercileiij 
parasites.  I  suppose  the  evil  is  not 
more  aggravated  in  Seattle  than  else¬ 
where,  but  R.  T.  VanEttisch,  of  the 
Hearst  newspaper,  decided  to  crusad* 
against  it,  after  he  had  determined  the 
"chasers”  were  costing  the  public  many 
thousands  of  dollars  a  year  in  the  fora 
of  increased  automobile  insurance  rates, 
and  exploiting  misfortune.  As  Judge 
Robert  S.  Macfarlane  of  the  King 
County,  Washington,  Superior  Court;  i 
said:  “Not  even  death  can  keep  that’ 
ghouls  of  society  at  bay.”  But  the  Port*  I 
Intelligencer  has.  in  fact,  put  them  to 
flight. 

reporter  posed  as  the  victim  of  aa- 
imaginary  traffic  accident,  a  report  of' 
which  was  published.  Scarcely  had  the 
fiaper  reached  the  street  before  the  re- 
pvirter,  lying  in  a  hotel  room  covered 
with  bandages,  was  deluged  with  caUi  t 
from  “adjusters.”  Some  merely  asked  f 
to  handle  the  claim,  but  two  actuall)rf 
claimed  they  had  witnesses  to  an  aoci-j 
dent  that  had  never  happened.  Publioh  | 
tion  of  this  expose  drove  the  two  j 
“chasers”  out  of  town.  But,  more  im¬ 
portant,  it  stirred  the  local  bar  assoca- 
tion  to  action.  Suit  was  started  in  Judge 
Macfarlane’s  court  and  an  injunction  was  | 
granted  restraining  three  so-called  ad-  j 
justers  from  doing  work  of  a  le^ 
nature.  In  his  decision  the  judge  said: 
“The  welfare  of  the  accident  victim  re- 1 
quires  that  he  should  be  allowed  to  I 
peacefully  and  deliberately  select  hb  I 
own  attorney  and  not  be  subjected  to  ! 
a  stream  of  runners  attempting  to  ^  ; 
their  wares  ere  he  gains  full  posses^ 
of  his  senses.  The  practice  is  nefariooi 
and  is  rightfully  considered  reprehen¬ 
sible  by  all  people.” 

But,  as  all  newspapermen  know,  them 
evils  run  on  and  on,  bar  association 
blinking  at  them,  until  some  civic- 
minded  editor  takes  off  the  lid. 

*  v  * 

WORD  comes  from  A.  L.  Higgin¬ 
botham.  journalism  director  (d 
the  University  of  Nevada,  that  despit* 
the  parlous  times,  he  finds  that  eve^ 
one  of  his  journalism  class  of  1932  i» 
employed  in  his  chosen  profession,  aJl 
but  one  on  dailies  of  Nevada  or  (3^ 
fornia.  I  wonder  how  many  journalism 
schools  could  match  that  record. 


$200,000  LIBEL  SUIT 

Suit  for  $150.(XX)  actual  and  $50,0^, 
e.xemplary  damages  has  been  filed  in 
Waco  by  Representative  Lawrenot, 
Westbrook  against  the  Houston  Chri_ 
cle,  based  on  an  aitidc  criticizing  lum-’ 


